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How  in  the  W^rld 
can  you  cover 

Brooklyn,  Queens 

and  Staten  Island? 


Many  Retailers  in 
New  York  have 
found  the  answer. 

They've  found  it  using  the  Marketeer's  free 
home  delivered  papers  which  ha\e  a  near 
100%  penetration  level  and  reach  over  a 
million  readers  weekly.  Others  found  it  hy 
delivering  free  standing  inserts  through  the 
Marketeer's  high  quality  custom  saturation 
programs.  Add  to  that  the  Marketeer  s  direct 
mail  coupon  envelopes  and  our  high  image 
glossy  color  advertising  booklets  and  vou've  got 
four  layers  of  unbeatable  New  '^ork  coverage. 

1  he  .Marketeer  makes  it  easy  for  businesses  large  and  snialk  to  cener 
their  prime  target  area  or  the  entire  .New  York  Metropolitan  Region 
w  hen  and  w  here  they  choose. 

So  if  you're  doing  business  in  New  York,  we’ve  got  you  covered! 


'  / 
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Quentin  Road.  Brooklyn.  \\  1 12,^4  •  718-376-7676  lain\  Ross  Weinhereer,  Publishcr/Prcsidcnl 


What's  Developing 

New  technology  is  improving  the  way  newspapers  do  a 
lot  of  things,  and  newspaper  photography  is  no  excep¬ 
tion.  From  enhancements  on  tried  and  true  equipment 
to  new  digital  ceuneras,  from  online  wire  photo  services 
to  digital  archiving  ...  the  picture  is  changing. 


FOCUS 

Photography  in  Newspapers  is  a  special  pullout  sec¬ 
tion  that  will  look  at  the  craft  and  technology  of  pho¬ 
tojournalism  today.  Of  course  news  photographers, 
editors  and  technicians  have  special  interest  in  this 
section,  but  so  will  publishers,  circulation  managers 
and  others  who  have  responsibility  for  providing 
readers  with  the  best  product  possible. 


Time  Exposure 

Your  ad  in  this  special  section  will  not  only  reach  Edi¬ 
tor  &  Publisher’s  83,000  readers,  it  also  will  be  dis¬ 
tributed  at  the  1995  NPPA  Digital  Photography  Con¬ 
ference  in  San  Francisco  March  1-4.  And  a  special 
mailing  will  be  made  to  all  chief  photo  editors  at  U.S. 
and  Canadian  newspapers. 


Don't  Miss  the  Shot 

Make  sure  your  ad  is  included  in  Photography  in 
Newspapers.  Call  your  local  E&P  representative 
today,  or  call  Advertising  Director  Steve  Townsley  at 
(212)  675-4380. 


Sales  Offices 

New  York . 

Chicago . 

New  Orleans . 

Los  Angeles . 

San  Francisco  .... 


212-675-4380 

312-641-0041 

504-386-9673 

310-373-3731 

415-421-7950 
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Get  your  advertising  message  to 
photojournalists,  editors  and  technicians 


Space  Deadline: 

February  10,  1995 

Copy  Deadline: 

February  13,  1995 


The  best  way  to 
get  31  million  kids 
from  here 


to  here 


•nTLE-P^®® 


_ _  eno  II  B.  OPEN  TENNIS 


Kids  relate  to  rodCt.  When  it’s  in  your  paper,  kids  are  too.  rodCt  is  the  new  weekly  magazine  that 
gives  kids  12  to  15  a  voice  of  their  own,  encouraging  their  involvement  through  letters,  fax,  phone  or 
e-mail.  A  perfect  way  to  boost  circulation.  What  could  be  more 
perfect  for  a  publisher?  You  not  only  help  the  crusade  for  literacy 
in  your  community;  by  involving  new  readers  when  they’re 
young,  you  also  create  loyal  readers  for  a  lifetime. 

from  the  publishers  of  Parade 


Call  Fred  Johnson  at  Parade  Publications,  212-450-7121,  to  learn  about  our  revenue  sharing  plan  and  other  advantages  of  react. 


Tampa  Bay’s  Best 

Were  not  only  the 
best-selling  newspaper 
on  Florida’s  west  coast 
Wre  also  the  best 

§t.|Jetcrslnirci  ©nies 


FEBRUARY 

2-4  —  Texas  Press  Association  Convention  and  Trade  Show,  Dou¬ 
bletree  Lincoln  Centre,  Dallas 

2-5  —  Investigative  Reporters  and  Editors/Society  of  Professional 
Journalists/National  Press  Club,  Federal  Government  Coverage  Con¬ 
ference,  National  Press  Club,  Washington,  D.C. 

4-8  —  Interactive  Newspapers  ’95  Conference,  Hyatt  Reunion  Cen¬ 
ter,  Dallas 

8- 10  —  Ohio  Newspaper  Association  Convention,  Hyatt  Capitol 
Square,  Columbus 

9-  11  —  California  Newspaper  Publishers  Association  Convention, 
Fairmont  Hotel,  San  Francisco 

2 1  -23  —  Newspaper  Association  of  America/International  News¬ 
paper  Color  Association/International  Federation  of  Newspaper  Pub¬ 
lishers,  Newspaper  Operations  Conference,  Hilton  Hotel,  Walt  Disney 
World,  Orlando,  Fla. 

23-26  —  Alabama  Press  Association  Winter  Convention,  Wynfrey 
Hotel,  Birmingham 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La  Palo- 
ma,  Tucson,  Ariz. 

MARCH 

1  -4  —  National  Press  Photographers  Association,  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4- 8  —  Suburban  Newspapers  of  America  Conference,  Tucson  Na¬ 
tional  Conference  Resort,  Tucson,  Ariz. 

5- 8  —  Newspaper  Association  of  America,  Cooperative  Marketing 
and  Research  Conferences,  Hilton  Hotel,  Walt  Disney  World,  Orlan¬ 
do,  Fla. 

6-  10  —  Newspaper  in  Education  Week 

8- 11  —  National  Newspaper  Association,  Government  Affairs 
Conference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

1  2- 14  —  Southern  Newspaper  Publishers  Association,  Newspaper 
Operations  Trade  Show,  Hyatt  Regency,  Houston 
25-28  —  Inter  American  Press  Association  Meeting,  Don  CeSar 
Resort,  St.  Petersburg 

28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  -4/ 1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Reporting  Conference,  Ramada  O’Hare,  Chicago 
31-4/2  —  Great  Lakes  Production  Conference  and  Northwest 
Printing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

4- 7  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole,  Dallas 

7- 8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

23- 26  —  Society  of  Technical  Communication  Convention,  Sher¬ 
aton  Hotel,  Washington,  D.C. 

24- 26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

MAY 

5- 8  —  DRUPA  Trade  Show,  Diisseldorf,  Germany 
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In  Brief 


Canada  proposes 
tax  on  some 
U.S.  magazines 

SEEKING  TO  KEEP  advertising  dollars 
close  to  home,  Canada  proposed  an 
80%  tax  on  some  U.S.  magazines  and 
rejected  claims  that  the  move  would  vi¬ 
olate  a  free  trade  accord. 

The  tax  on  advertising  revenue  tar¬ 
gets  “split-run”  editions  of  U.S.  maga¬ 
zines,  in  which  a  few  pages  of  the  mag¬ 
azine  are  replaced  with  Canadian  edito¬ 
rial  content.  The  publisher  also  resells  a 
few  advertising  pages  to  Canadian  busi¬ 
nesses. 

Canadian  magazine  publishers  have 
said  split-runs  steal  scarce  advertising 
dollars  needed  to  keep  their  operations 
afloat.  Only  half  of  Canada’s  1,400  peri¬ 
odicals  made  a  profit  in  1992. 

A  U.S.  State  Department  spokesman 
said  the  Clinton  administration  was  ex¬ 
amining  a  possible  response  to  the  tax 
under  the  North  American  Free  Trade 
Agreement  (NAFTA). 

Canadian  Heritage  Minister  Michel 
Dupuy  said  there  were  no  grounds  for  a 
complaint  under  NAFTA.  “We  are  not 
violating  the  agreement,”  he  said.  “1 
cannot  see  how  it  will  harm  the  United 
States.” 

NAFTA  allows  the  Canadian  gov¬ 
ernment  to  prop  up  so-called  cultural 
industries  such  as  magazine  publishing. 
Canada  could  face  retaliation  if  the 
measure  is  found  to  have  a  financial  im¬ 
pact  on  U.S.  businesses. 

American  publishers  would  still  be 
allowed  to  sell  hybrid  magazines  under 
the  new  law,  but  the  80%  tax  on  all 
Canadian  advertising  revenue  would 
make  them  unprofitable.  —  AP 

Army  officer 
charged  in 
journalist  murder 

A  HIGH-RANKING  army  officer  has 
been  charged  with  the  murder  of  a  jour¬ 
nalist  in  Cambodia,  the  justice  minister 
said. 

Chan  Dara,  a  reporter  for  the 
Khmer-language  paper  Koh  Santepheap, 
which  means  “Island  of  Peace”  in  Eng¬ 
lish,  was  fatally  shot  last  month  in  the 


province  of  Kompong  Cham,  75  miles 
northeast  of  Phnom  Penh. 

The  provincial  court  charged  Lt.  Col. 
Sath  Soeun  with  murder  and  sent  him 
to  a  prison  in  Phnom  Penh. 

Twenty-eight  police  escorted  Soeun 
from  Kompong  Cham  to  Phnom  Penh. 

Chan  Dara  was  the  third  journalist 
in  the  country  last  year  to  be  murdered 
or  die  under  suspicious  circumstances. 

His  editors  and  officials  of  the  Cam¬ 
bodian  Press  Association  said  they  be¬ 
lieved  Chan  Dara  was  murdered  be¬ 
cause  he  wrote  articles  implicating 
provincial  officials  in  corruption. 

Chan  Dara  fled  to  Phnom  Penh  after 
the  articles’  publication  because  the 
governor’s  men  were  hunting  down  the 
journalist  responsible,  according  to  his 
editor.  Thong  Uy  Pang.  He  was  killed 
two  days  after  he  returned  to  Kompong 
Cham. 

Foreign  and  Cambodian  human 
rights  organizations  and  journalists’ 
groups  have  criticized  the  government 
for  not  supporting  freedom  of  the  press. 
Critics  say  that  officials  try  to  intimi¬ 
date  journalists,  and  a  proposed  press 
law  is  very  restrictive  and  would  have  a 
chilling  effect  on  reporting.  —  AP 

Chicago  Tribune 
buys  apartment 
rental  service 

EXPANDING  THE  REACH  of  its  real 
estate  publishing  businesses,  the  ChicU' 
go  Tribune  has  purchased  Relocation 
Consultants  Inc. 

Oak  Brook,  Ill. -based  Relocation 
Consultants,  known  as  RELCON,  is 
the  largest  apartment  rental  service  and 
the  largest  publisher  of  apartment 
guides  in  the  Chicago  metropolitan 
area. 

RELCON  publishes  free  monthly 
and  quarterly  apartment  guides  and 
provides  personal  consultation  and  re¬ 
ferral  services  to  prospective  renters. 

“RELCON  is  a  strong,  growing  busi¬ 
ness  which  will  complement  the  Chica¬ 
go  Tribune’s  position  in  the  real-estate 
rental  advertising  field.  The  purchase  of 
RELCON  positions  us  well  for  the  fu¬ 
ture,”  said  Jack  Fuller,  president  and 
publisher  of  the  Tribune. 

For  some  years,  the  Tribune  has  been 
a  50%  owner  of  Real  Estate  Informa¬ 


tion  Connection,  which  publishes  real 
estate  guides  and,  like  RELCON,  is  lo¬ 
cated  in  Oak  Brook. 

“We’re  looking  forward  to  helping 
RELCON  grow,”  said  Kathleen  M. 
Waltz,  the  newspaper’s  newly  named 
vice  president  and  director  of  develop¬ 
ing  businesses.  “We  also  will  benefit 
from  their  20  years  of  experience  in  the 
apartment  rental  market.” 

RELCON  was  founded  in  1970  by 
Thomas  J.  Atkinson  and  Thomas  C. 
Swanson.  Swanson  will  remain  presi¬ 
dent  of  RELCON,  while  Atkinson  will 
become  senior  consultant. 

David  Walsh  of  the  Chicago  Tribune 
was  named  general  manager  of  REL¬ 
CON. 

Patterson  grants 

SEVEN  JOURNALISTS  HAVE  been 
selected  to  receive  grants  from  the 
Washington,  D.C.-based  Alicia  Patter¬ 
son  Foundation.  The  recipients  will 
spend  a  year  traveling,  researching  and 
writing  articles  for  the  foundation’s 
quarterly  publication. 

The  1995  fellows  are  Don  Baker  of 
the  Washington  Post;  Anna  Husarska 
from  New  Yorker  magazine;  Joel  Mill- 
man  with  Forbes  magazine;  Kay  Mills,  a 
freelance  writer  in  Santa  Monica, 
Calif.;  Randy  Olson,  a  Pittsburgh-based 
freelance  photographer;  Douglas  Root, 
a  freelance  writer,  also  in  Pittsburgh; 
and  Corinne  Schmidt,  a  freelancer  in 
Lima,  Peru. 

Boston  labor  leaders 
get  scholarships 

TWO  BOSTON  LABOR  leaders,  both 
Boston  Globe  employees,  have  been 
awarded  the  Eugene  P.  Barnes  Scholar¬ 
ship  for  Executive  Responsibility  in 
Unions. 

The  scholarships,  which  are  provided 
by  the  Globe  and  named  for  the  former 
executive  secretary  of  the  Boston  Daily 
Newspaper  Association,  went  to  press¬ 
man  Kevin  Toomey,  who  is  secretary- 
treasurer  of  the  Boston  Printing  Press¬ 
men’s  Union,  and  mailer  Thomas  R. 
White,  a  vice  president  of  Mailers  Local 
Union  No.  1.  The  awards  will  enable 
Toomey  and  White  to  attend  the  Har¬ 
vard  University  Trade  Union  Program. 
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Times  Mirror  papers 
form  national  sales, 
marketing  network 


by  M.L.  Stein 

TIMES  MIRROR’S  EIGHT  newspapers  have  formed  a  na¬ 
tional  sales  and  marketing  network  to  draw  on  their  collec¬ 
tive  strength,  it  was  announced. 

Called  Times  Mirror  Marketing,  the  network  includes  the 
Los  Angeles  Times,  Neuvsday/New  York  Neivsday,  Baltimore 
Sun,  Hartford  Courant,  Allentown  (Pa.)  Morning  Call,  and 
the  Stamford  Advocate  and  Greenieich  Time  in  Connecti¬ 
cut. 

The  Sun,  Advocate,  and  Time  are  also  represented  na¬ 
tionally  by  independent  representative  firms. 

The  Sun  is  represented  by  Cresmer,  Woodward,  O’Mara 
and  Ormsbee,  Inc. 

Landon  Associates  represents  the  Advocate  and  Time. 

A  Times  Mirror  spokeswoman  said  the  newly  created 
sales  and  marketing  unit  “will  capitalize  on  the  company’s 
existing  newspaper  sales  resources,  promote  joint  sales  ef¬ 
forts  and  create  a  database  of  shared  marketing  and  adver¬ 
tiser  account  information.” 

The  individual  papers  will  continue  to  maintain  their 
own  ad  sales  staffs  and  offices,  but  additional  Times  Mirror 
marketing  personnel  will  be  headquartered  at  the  Times’ 
sales  offices  in  Miami  and  Dallas,  it  was  disclosed. 

This  staff  will  report  to  the  Times  sales  manager  at  these 
offices  and  will  work  closely  with  sales  representatives  at  all 
Times  Mirror  newspapers.  The  Times,  which  also  has  na¬ 
tional  sales  offices  in  New  York,  Chicago,  Los  Angeles,  San 
Francisco  and  Detroit,  will  continue  to  represent  itself  and 
operate  its  own  offices. 

Through  the  network,  the  Times  and  the  other  company 
papers  also  will  share  relevant  marketing  information  and 
develop  joint  sales  programs  when  appropriate,  the  spokes¬ 
woman  said. 

“Times  Mirror  Marketing  represents  an  up-to-date  ap¬ 
proach  to  advertising  sales  and  an  exciting  way  for  Times 
Mirror  newspapers  to  pursue  new  business  opportunities  to¬ 
gether,”  said  Donald  Wright,  the  company’s  senior  vice  pres¬ 
ident  for  its  Eastern  newspapers. 

“With  unique  franchises  in  the  nation’s  two  largest  mar¬ 
ketplaces,  Southern  California  and  New  York,  and  in  other 
key  areas  of  the  Northeast,  our  papers  have  the  stature  and 
readership  advertisers  recognize  as  powerful  assets  to  further 
their  new  enterprises,”  he  added. 

“We  are  ready  to  build  on  this  new  strong  foundation 
with  new  ideas  and  new  energy,”  Wright  said. 

Times  Mirror  newspapers  reportedly  generated  over  $1.4 
billion  in  advertising  revenue  through  Nov.  1994. 

The  spo’xeswoman  said  the  company  began  planning  the 
new  network  last  spring,  at  the  same  time  it  decided  to  end 
its  membership,  effective  Jan.  1,  in  Newspapers  First,  an  in¬ 
dependent  newspaper  representative  firm. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  1/18/95 

1/11/95 

1/18/94 

A.H.BeloCorp.  (NY) 

59.25 

58.125 

52.50 

American  Media  Inc.  (NY)  * 

7.75 

8.50 

12.50 

American  Publishing  G).  (NDQ)  * 

12.625 

11.625 

Capital  Cities/ABC  Inc.  (NY) 

87.00 

86.00 

63.70 

Central  Newspapers  Inc.  (NY) 

27.75 

27.375 

27.625 

Dow  Jones  &.  Co.  Inc.  (NY) 

.31.875 

31.125 

38.125 

Gannett  Co.  Inc.  (NY) 

52.375 

51.25 

58.125 

Harte-Hanks  Comm.  (NY) 

20.00 

19.625 

19.75 

Knight-Ridder  Inc.  (NY) 

53.00 

51.875 

57.625 

Lee  Enterprises  Inc.  (NY) 

35.00 

34.625 

34.875 

McCIatchy  Newspapers  Inc.  (NY) 

21.625 

21.25 

22.625 

Media  General  Inc.  (AM) 

27.625 

27.75 

26.50 

Multimedia  Inc.  (NDQ) 

28.00 

28.375 

35.00 

New  York  Times  Co.  (AM) 

22.75 

22.25 

28.375 

Park  Communications  Inc.  (NDQ] 

28.25 

27.875 

20.00 

Pulitzer  Publishing  Co.  (NY) 

40.25 

40.25 

35.375 

E.W.  Scripps  Co.  (NY) 

28.50 

29.00 

27.125 

Times  Mirror  Co.  (NY) 

32.625 

31.50 

35.50 

Tribune  Co.  (NY) 

54.00 

53.50 

60.25 

Washington  Post  Co.  (NY) 

239.75 

239.125 

264.50 

1  *  Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend  I 

payable  1/3/95 

*  Initial  public  offering  as  of  5/5/94  at  $13 
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Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

1/18/95 

1/11/95 

1/18/94 

HoIIinger  Inc.  (a) 

12.25 

12.75 

14.75 

News  Corp.  Ltd.  (c)  (d) 

15.00 

14.25 

18.25 

Pearson  Ltd.  (b) 

5.69 

5.67 

6.28 

Quebecor  Inc.  Class  A  (a) 

17.625 

18.25 

20.00 

Reuters  Holdongs,  ADR  (c) 

41.375 

40.00 

42.125 

Southam  Inc.  (a) 

14.75 

15.00 

18.25 

Thomson  Corp.  (a) 

17.125 

17.50 

17.50 

Toronto  Sun  Publishing  Corp.  (a) 

14.50 

15.00 

12.625 

TorStar  Corp.  (a) 

21.50 

22.50 

26.375 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18,  1994 

1  Prepared  for  E^P  by  Wertheim  Schroder  &.  Co.  Inc. 

Calif,  monthly  closes  down 

THE  EAST  BAY  Journal,  a  monthly  newspaper  founded  to 
help  victims  of  the  massive  Oakland  Hills  fire  of  1991  cope 
with  the  disaster,  has  folded  after  becoming  a  mainstream 
community  weekly. 

“Try  as  we  might,  we  just  just  could  not  raise  capital  fast 
enough,”  said  editor  and  publisher  Robert  Bruce. 

Begun  as  the  Phoenix  Journal,  named  after  the  mythical 
bird  that  rose  from  the  ashes,  the  tabloid  provided  burned  out 
residents  with  valuable  information  about  emergency  shel¬ 
ters,  filing  insurance  claims  and  locating  contractors,  tax  con¬ 
sultants  and  even  therapists.  Eventually  the  paper  went  twice 
monthly,  acquired  a  staff  of  eight  full-  and  part-time  em¬ 
ployees,  and  became  a  weekly,  changing  its  name. 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 

EditorOTublisher 


®The  Fourth  Estate 


Fun  and  games 

THERE  HAVE  BEEN  instances  in  the  past  when  pranksters  have  conned 
newspapers  into  publishing  fictitious  stories.  Many  have  tried  —  most  have 
failed  —  but  it  has  been  demonstrated  occasionally  that  a  determined  person 
or  persons  can  make  suckers  out  of  editors.  It  isn’t  easy,  but  it  has  been  done. 

Instantaneous  communication  through  a  global  computer  network  now 
makes  a  stunt  like  this  as  easy  as  pie.  The  system  has  openings  through  which 
pranksters  can  drive  a  truck  anonymously  and  dangerously. 

In  December,  some  unknown  person  planted  a  story  on  Internet  with  an 
Associated  Press  byline  and  a  Vatican  City  dateline,  describing  a  press  confer¬ 
ence  in  which  the  Vatican  announced  that  Microsoft  Inc.  had  agreed  to  ac¬ 
quire  the  Roman  Catholic  Church  for  “an  unspecified  number”  of  Microsoft 
shares. 

Furthermore,  the  story  said,  the  pope  would  become  the  senior  vice  presi¬ 
dent  of  Microsoft’s  religious  software  division,  Microsoft  executives  would  join 
the  College  of  Cardinals,  and  the  church  would  issue  licensing  rights  to  the 
Bible. 

The  story  was  outrageous  and  should  have  been  laughed  out  of  the  system. 
But  there  existed  enough  public  gullibility  so  that  both  Microsoft  and  AP  had 
to  issue  releases  stating  there  was  no  truth  to  the  story  and  “we  didn’t  do  it.” , 
No  one  that  we  know  of  has  come  up  with  a  plan  to  prevent  this  in  the  future. 

The  ease  with  which  this  was  done  anonymously  should  sound  an  alarm. 
The  well-publicized  instances  of  hackers  breaking  into  computer  systems 
should  sound  another  alarm.  And  the  destruction  of  personal  privacy  among 
hundreds  of  electronic  databases  should  make  it  a  three-alarm  fire. 

Robert  Douglas,  business  editor  of  the  Palm  Beach  Post,  wrote  a  week-long 
series  of  articles  in  early  December  on  how  the  new  information  technology  is 
changing  the  way  we  live.  He  called  it  the  “Cool  War.” 

In  this  interesting  series,  Douglas  told  how  he  hired  a  firm  to  investigate 
him,  starting  with  his  name  only.  It  took  only  500  and  72  seconds  to  find  Dou¬ 
glas’  phone  number  and  address,  using  a  nationwide  electronic  phone  book,  he 
reports.  With  that,  the  investigator  was  able  to  get  Douglas’  Social  Security 
number.  Checking  the  non-classified  electronic  files  of  three  credit-reporting 
agencies,  the  investigator  obtained  his  current  address,  plus  two  previous  ad¬ 
dresses  and  the  name  of  his  current  employer.  For  $125,  a  list  of  his  long-dis¬ 
tance  phone  calls  was  made  available,  plus  the  names  of  those  numbers  he  had 
dialed.  For  $500,  a  rundown  of  Douglas’  bank  accounts  and  investments  would 
be  forthcoming. 

This  brief  recital  of  how  easy  it  is  to  obtain  personal  information  of  this  na¬ 
ture  is  frightening.  It  is  for  this  reason  that  warnings  are  issued  about  not  giving 
out  your  Social  Security  number  over  the  phone  to  strangers. 

We  hear  talk  of  proposed  regulations  for  the  electronic  highway  but  what 
sort  of  safeguards  are  being  mentioned?  The  integrity  of  the  news  transmitted 
over  a  global  computer  network  is  seriously  compromised  when  a  hacker  can 
inject  false  reports.  The  sanctity  of  one’s  private  life  is  endangered  by  the  ease 
with  which  personal  information  is  made  available  to  others.  These  subjects 
should  be  addressed  seriously  by  all  those  who  are  involved  in  building  the  new 
information  age. 
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Letters  to  the  Editor 

Press  maker  says  tone  of 
E&P  article  was  unfair 


AS  A  RESPONSIBLE  manufacturer  of 
web  offset  printing  presses  and  folders, 
we  at  Web  Machinery  Sales  Inc.  were 
surprised  by  the  tone  and  impression 
created  in  your  article  “Competitors  of 
the  Community”  (E&P,  June  25, 
1994). 

Most  of  the  industry  is  aware  that 
Rockwell  Graphic  Systems  has  gone  to 
court  against  former  employees  on 
matters  relating  to  various  thefts  of 
prints.  It  was  very  unfair  for  our  firm. 


Newspaperdom. 

50  YEARS  AGO  ...  A  bitter 
battle  between  correspondents  and 
the  military  broke  out  at  SHAEF 
headquarters  in  Paris  over  censor¬ 
ship  imposed  on  stories  about  the 
German  Christmas  offensive  in  the 
Ardennes. 

Correspondents  charged  that 
news  the  American  public  ought  to 
know  and  has  a  right  to  know  is  be¬ 
ing  delayed  unnecessarily  in  many 
cases  long  after  the  enemy  could 
gain  any  possible  advantage  by 
knowing  it.  Often,  they  said,  the 
enemy  obviously  had  known  the 
news  long  before  SHAEF  did  but  it 
was  delayed  anyway. 

They  said  Allied  claims  of  Ger¬ 
man  losses  were  greatly  exaggerat¬ 
ed.  In  one  case  the  1st  Army 
claimed  900  tanks  had  been  de¬ 
stroyed  which  is  a  figure  higher 
than  the  total  number  of  armored 
vehicles  with  which  Field  Marshall 
von  Rundstedt  began  the  offensive. 

At  the  same  time,  correspon¬ 
dents  in  Chungking  complained  it 
was  impossible  for  them  to  do  a  fair 
coverage  of  the  news  because  of  po¬ 
litical  censorship. 

From  Editor  &  Publisher 
January  20,  1945 


Web  Machinery  Sales  Inc.,  to  be  men¬ 
tioned  in  such  an  article.  Rockwell 
Graphic  Systems’  complaints  alleged 
against  us  are  in  no  way  connected 
with  the  better-known  legal  actions 
of  Rockwell  involving  DEV  and  Path¬ 
finder. 

Web  Machinery  Sales  Inc.  has  been 
a  refurbisher  and  is  now  a  manufactur¬ 
er  of  web  offset  presses  and  folders. 
Web  Machinery  Sales  Inc.  has  never 
employed  any  former  Rockwell  em¬ 
ployees  and  has  never  had  possession 
of  or  used  any  Rockwell  prints. 

In  a  ruling  released  since  the  publi¬ 
cation  of  your  article,  the  judge  look¬ 
ing  at  Rockwell’s  claims  against  Web 
Machinery  Sales  Inc.  recently  com¬ 
mented  about  Rockwell’s  position  that 
“I  do  not  view  the  plaintiff  as  having, 
at  this  stage,  a  very  strong  prima  facie 
case.” 

The  business  of  Web  Machinery 
Sales  Inc.  has  been  built  on  our  many 
years  in  the  trade,  and  by  knowledge 
that  we  have  gained  over  the  last  30 
years  in  the  printing  industry.  At  Web 
Machinery  Sales  Inc.,  we  are  proud  to 
say  that  our  business  has  been  built  the 
old-fashioned  way  —  on  hard  work, 
long  hours  and  paying  attention  to  the 
needs  of  our  customers. 

By  including  Web  Machinery  Sales 
Inc.  in  the  article,  you  have  harmed 
our  reputation.  By  quoting  unproven 
allegations  made  by  Rockwell,  and  de¬ 
livered  so  as  to  coincide  with  a  popular 
trade  show,  you  have  created  a  false 
impression  and  perhaps  unwittingly 
lent  credence  to  the  unfounded  claims 
of  Rockwell. 

We  at  Web  Machinery  Sales  Inc.  are 
sure  that  you  did  not  intend  to  create 
that  impression. 

We  are  equally  sure  that  you  would 
not  want  to  let  such  a  false  impression 
stand. 

Qerard  A.  Houle 
Tilbury,  Ontario 

Houle  is  president  of 
Web  Machinery  Sales  Inc. 


Managing  editor’s  note:  E&P  never 
reported  that  Web  Machinery  Sales 
employed  former  Rockwell  personnel. 
The  assertion  that  it  “misappropriat¬ 
ed”  drawings  was  Rockwell’s.  As  the  ar¬ 
ticle  noted,  Mr.  Houle  failed  to  return 
several  phone  calls  for  comment.  E&P 
relied  on  his  refutation  of  Rockwell 
claims  contained  in  court  papers  filed 
by  Web  Machinery. 

Not  restricted  to  misappropriation 
of  drawings,  the  article  was  a  suitable 
context  for  discussion  of  the  complaint 
—  which  otherwise  would  have  ap¬ 
peared  under  its  own  headline  rather 
than  in  the  last  eight  sentences  of  the 
story,  on  p.  116.  An  update  is  expected 
shortly. 


IN  THE  REVIEW  of  Thomas  Maier’s 
book  about  S.I.  Newhouse,  Jr.  (E&P, 
Nov.  12,  1994),  Hiley  Ward  said  in  er¬ 
ror,  “Newhouse  axed  the  longtime  edi¬ 
tor  of  the  New  Yorker,  William  Shawn, 
and  put  in  [Tina]  Brown.”  As  we  know, 
Shawn  was  succeeded  by  Robert  Gott¬ 
lieb. 

Bruce  Rogowski 

Trumbull,  Conn. 


AS  A  JOURNALIST  and  editor,  I  hate 
to  side  against  a  member  of  my  profes¬ 
sion  and  with  the  law,  but  the  issue  of 
the  Bakersfield  Californian  photograph¬ 
er  who  insisted  on  crossing  the  police 
line  at  a  drowning  site  (E&P,  Nov.  5, 
1994)  sickened  me. 

I  have  come  into  contact  with  exactly 
the  same  situation  —  a  drowning  victim 
and  his  family  violated  by  a  photograph¬ 
er’s  camera  and  a  front  page  image  for 
all  to  see.  The  issue  caused  a  rift  be¬ 
tween  a  community  paper  and  the 
small-town  community  it  hoped  to 
serve  on  a  weekly  basis.  Although  being 
a  member  of  this  paper’s  competition,  I 
benefited  from  the  animosity  that  re¬ 
sulted  from  this  incident,  such  cases  give 
our  entire  profession  a  bad  name. 

The  photographer  in  the  E&P  arti¬ 
cle,  behaved  without  justification.  No¬ 
body  has  a  right  or  need  to  see  the 
bloated  remains  of  a  drowning  victim, 
and  no  family  should  be  forced  to  cope 
with  this  senseless  invasion. 

Craig  McQinnes 
Queenstown,  Md. 


Oops 


Sickened 


Editor6?Publisher  •  January  21,  1995 


7 


Enter  1994  Marketing/Promotion  Successes 

Your  Crowning  Achievements 


^r/INMA 


Editor  &P: 


Editor  &  Publisher  and  the  International  Newspaper  Nineteen  categories  are  represented  in  five  general 

Marketing  Association  annually  recognize  excellence  groups: 

in  newspaper  marketing.  This  awards  competition  In-Paper  Promotion 

was  first  announced  in  1931  “not  only  to  reward  Printed  Materials 

newspaper  promotion  of  especial  merit,  but  to  ere-  Outside  Media 

ate  proper  appreciation  by  proprietors,  publishers.  Marketing  Materials 

and  promotion  men  themselves  of  the  importance  PR-Intemal  Affairs 

of  their  work  in  newspaper  development.” 

Entries  compete  in  one  of  four  circulation  groups: 
Under  50,000 
50,000-100,000 
100,000-200,000 
Over  200,000 

For  complete  rules  and  entry  forms  call  INMA  at 
(214)  991-5900;  fax  (214)  991-3151. 

Or  call  Larry  Burnagiel  at  Editor  &  Publisher, 
(212)  675-4380;  fax  (212)  929-1259. 

E&P  and  the  INMA  are  proud  of  the  contribution  Deadline  For  Entry 

this  competition  has  made  to  the  newspaper  indus-  February  1, 1995 

try  and  we’re  pleased  to  continue  the  tradition.  ^ 

We  invite  you  to  participate  in  this,  the  60th,  HMIfI*  ron  11*1 
E&P/INMA  Awards  Competition.  12^  CflltClC?  nlbllSh^ 


By  entering  your  best  promotion/marketing  pro¬ 
jects,  you  are  providing  recognition  for  your  staff’s 
efforts  and  you  are  contributing  your  ideas  for  the 
benefit  of  the  newspaper  industry  worldwide. 


Awards  will  be  presented  at  the  INMA  International 
Conference,  May  14-17,  1995,  Park  Plaza  Hotel, 
Boston,  Massachusetts. 
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Stealing 

Yesterday’s  News 

As  prices  soar,  old  newspapers  disappear  from  curbside,  and 
New  York  City  prosecutes  self-appointed  recyclers  as  thieves 


by  Qeorge  Qarneau 

FORGET  ABOUT  DIAMONDS. 

Soaring  prices  have  made  discarded 
newspapers  a  new  target  for  theft  in 
New  York,  city  officials  say. 

The  New  York  City  Department  of 
Sanitation  has  arrested  three  men  for 
allegedly  swooping  ahead  of  city  crews 
and  stealing  newspaper  bundles  left  at 
curbside  for  recycling. 

The  arrests,  in  two  incidents,  were 
the  first  under  a  new  policy  of  prose¬ 
cuting  recycling  thieves  under  criminal 
statutes.  After  a  raft  of  thefts  broke  out 
a  couple  of  months  ago,  the  city  real¬ 
ized  that  civil  fines  were  not  deterring 
pilferers,  so  it  began  charging  them 
with  theft,  according  to  sanitation 
spokesman  Lucian  Chalfen. 

There  was  no  estimate  on  how  many 
tons  of  paper  had  been  lifted,  but 
Chalfen  said  thefts  started  to  rise  when 
prices  shot  up  for  old  newspapers  and 
magazines. 

Now,  people  who  steal  material  left 
for  recycling  are  no  longer  hit  with  civ¬ 
il  fines  of  $50  to  $250  for  obstruction 
of  sanitation  operations.  Instead,  they 
face  misdemeanor  charges  of  petty  lar¬ 
ceny  and  possession  of  stolen  property, 
and  up  to  a  year  in  jail  and  a  fine  for 
each  conviction. 

The  law  says  that,  once  left  at  the 
curb  for  recycling,  newspapers,  maga¬ 
zines,  bottles  and  cans  become  city 
property,  Chalfen  said. 

So  far,  Demetrio  Paredes  of  Union 
City,  N.J.,  was  arrested  and  charged 
with  stealing  a  ton  of  paper  from  the 
Upper  East  Side  of  Manhattan. 

And,  early  in  the  morning  on  Jan. 
11,  sanitation  police  arrested  two  Long 
Island  men,  David  Bailey  of  Levitown 


and  Paul  Lutwin  of  North  Valley 
Stream,  and  charged  them  with  steal¬ 
ing  two  tons  of  discarded  paper.  Police 
said  the  men  also  had  receipts  showing 
they  had  already  sold  nearly  five  tons 
of  paper  to  a  recycler,  Chalfen  said. 

Violators  are  fingerprinted  and 
booked,  and  can  have  their  trucks  im¬ 
pounded. 

“It’s  costing  us  on  both  sides,” 
Chalfen  said.  “We  are  being  deprived 
of  revenue  from  delivering  this  to  re- 
cyclers,  and  we  are  sending  dedicated 
men  and  trucks  to  pick  up  the  material.” 


Chalfen,  the  assistant  sanitation 
commissioner  in  charge  of  public  af¬ 
fairs,  blames  a  $60  to  $80  swing  in  the 
past  few  months  in  the  price  that  recy¬ 
clers  pay  for  old  newspapers  and  maga¬ 
zines.  This  means  that  instead  of  pay¬ 
ing  $20  a  ton  to  get  rid  of  the  stuff,  as 
the  city  used  to  do,  it  is  now  being  paid 
$60  a  ton  for  old  newspapers  and  mag¬ 
azines. 

Because  of  surging  demand  and 
prices  for  paper  for  recycling,  the  city 
expects  $4  5  million  in  revenue  this 
year  from  the  300,000  or  so  tons  of 


New  York  City  Department  of  Sanitation  workers  collecting  newspapers  for 
recycling.  The  department  says  it  recently  arrested  three  men  for  swooping  ahead 
of  city  crews  and  stealing  newspaper  bundles  left  at  curbside  for  recycling. 
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Pillorying  the 
New  York  Times 

Women  style  writers  and  columnists 
rap  Times  reporter  over  publication  of 
the  first  lady’s  ‘off-the-record’  comments 


newspapers  and  magazines  it  collects 
on  weekly  routes.  If  nobody  steals 
them  first,  of  course. 

Paper  industry  executives  say  a  glob¬ 
al  shortage  of  fiber  sources  has  sent 
prices  skyrocketing  for  all  grades  of  re¬ 
cyclable  paper,  from  office  paper  to 
corrugated  cardboard. 

“We’re  paying  a  lot,”  said  Thomas  M. 
Hahn,  president  and  CEO  of  Garden 
State  Newspaper  Co.  in  Elmwood 
Park,  N.J.,  one  of  the  oldest  of  a  hand¬ 
ful  of  companies  that  make  newsprint 
entirely  from  recycled  paper.  Garden 
State  buys  about  300,000  short  tons  a 
year  in  order  to  make  240,000  tons  of 
newsprint  and  pays  anywhere  from  $30 
a  ton,  to  private  citizens  who  bring  pa¬ 
pers  in  to  nearly  $150  a  ton  to  other 
suppliers,  many  of  them  municipalities. 
Prices  depend  on  volume,  transporta¬ 
tion  costs  and  other  factors. 

Prices  skyrocketed  600%  in  a  year, 
said  Newspaper  Association  of  Ameri¬ 
ca  lobbyist  Paul  Boyle.  Mills  paid  $20  a 
ton  in  1993,  $120  by  the  end  of  last 
year. 

Soaring  overseas  demand  has  driven 
export  prices  for  old  newspapers  to 
$165  per  ton,  Hahn  said. 

The  government’s  closing  of  large 
forests  has  put  several  hundred  North¬ 
west  sawmills  out  of  business,  crimping 
another  fiber  source,  and  four  years  of 
low  newsprint  prices  have  encouraged 
producers  to  shift  fiber  to  more  prof¬ 
itable  grades. 

Shrinking  supplies  of  recycled  fiber 
raises  concerns  about  whether  news¬ 
papers  can  get  enough  recycled  news¬ 
print  to  comply  with  the  voluntary  or 
mandatory  requirements  in  place  in  28 
states. 

The  paper  industry  says  58%  of  all 
newspapers  are  being  reclaimed,  and 
35  mills  use  some  amount  of  recycled 
fiber.  Many  papers,  however,  end  up  in 
a  growing  array  of  other  products. 

At  the  same  time,  prices  are  soaring 
for  fresh  newsprint,  which  is  expected 
to  cost  publishers  25%  to  30%  more  a 
ton  this  year  than  it  did  last  year. 
Newsprint  manufacturers  are  catching 
up  after  losing  billions  of  dollars  since 
an  advertising  slump  beginning  in  1991 
slashed  demand  for  newsprint. 

Meanwhile,  political  pressure  has 
boosted  demand  for  newsprint  made 
with  recycled  fiber,  and  North  Ameri¬ 
can  manufacturers  have  built  de-inking 
plants  to  reclaim  fiber  from  old  news¬ 
papers.  This,  too,  has  raised  demand 
for  old  newspapers. 


by  Tony  Case 

THE  CONTROVERSY  surrounding 
Newt  Gingrich’s  mom  and  the  “B” 
word  had  barely  died  down  last  week 
when  media  critics,  journalism  ethi- 
cists  and  gossip  columnists  reaped  an¬ 
other  windfall. 

The  New  York  Times  was  widely  pil¬ 
loried  for  publishing  what  some  say 
were  private  comments  made  by 
Hillary  Rodham  Clinton  at  a  luncheon 
with  a  dozen  women  style  reporters 
and  columnists  at  the  White  House. 

This,  just  days  after  Connie  Chung 
was  raked  over  the  coals  for  coaxing 


Kathleen  Gingrich  to  say  the  new 
House  speaker  had  called  the  first  lady 
a  “bitch”  —  after  a  wink  and  a  promise 
by  the  veteran  TV  newswoman  that 
the  remark  would  remain  “just  be¬ 
tween  us.” 

Journalists  from  other  news  organi¬ 
zations  who  went  to  the  Jan.  9  lun¬ 
cheon  were  surprised  at  the  Times’ 
treatment  of  the  function,  as  Clinton’s 
people  had  made  it  clear  it  was  to  be 
purely  social  and  off  the  record. 

The  paper  reported  that  the  policy¬ 
molding  presidential  spouse  took  much 
of  the  blame  at  the  gathering  for  not 
getting  her  health-care  reform  plan 
passed  in  Congress  last  year.  Reporter 
Marian  Burros  quoted  Clinton  as  say¬ 
ing  she  had  been  “naive  and  dumb” 
about  national  politics. 

Even  though  the  ground  rules  were 
spelled  out  beforehand,  Clinton  and 
her  press  secretary,  Lisa  Caputo,  gave 
permission  after  the  fact  for  some 
quotes  to  be  used. 


Most  of  the  other  newspaperwomen 
present  concur  the  “naive  and  dumb” 
quote  was  off  the  record,  however.  In 
fact,  none  of  them  repeated  it  in  their 
accounts. 

But  the  Times  put  it  in  the  lead 
paragraph  of  a  front-page  story  that 
ran  just  beneath  the  paper’s  flag. 

Clinton  was  said  to  be  furious  her 
remarks  were  publicized.  Caputo  re¬ 
fused  to  comment  when  contacted, 
calling  the  flap  “old  news.” 

The  Times  piece  also  maintained 
Clinton  asked  her  guests  how  she 
could  boost  her  public  profile,  playing 
up  this  angle  with  the  headline. 


“Hillary  Clinton  Asks  Help  in  Finding 
a  Softer  Image.” 

Burros  offered  no  quote  to  support 
the  claim  Clinton  had  sought  such  ad¬ 
vice.  She  wrote  only  that  the  first  lady 
was  perplexed  by  the  unflattering  por¬ 
trait  that  is  regularly  painted  of  her  in 
the  press  and  that  she  “seemed  bent  on 
finding  a  way  to  counter  her  harsh  run 
of  publicity.” 

USA  Today  columnist  Jeannie 
Williams  said,  as  she  understood  it,  the 
conversation  about  image  was  off  the 
record.  Others  who  were  present,  in¬ 
cluding  Lois  Romano  of  the  Washing¬ 
ton  Post  and  Michael  Sneed  with  the 
Chicago  Sun-Times,  say  Clinton  did 
not  broach  the  topic. 

Most  critical  of  the  Times’  reportage 
was  legendary  New  York  Post  colum¬ 
nist  Cindy  Adams,  who  devoted  an  en¬ 
tire  column  to  her  paper’s  “mean,  lousy 
and  lowdown”  cross-town  competitor 
—  or  the  New  York  Slime,  as  she  called 
it. 


“Forget  that  she  screwed  all  of  us,  her  sisters, 
professionally,”  Adams  said.  “She  did  it  to  the  first 
lady.  You  don’t  do  that.  Who  would  ever  trust  us 
again?” 
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That  piece  provoked  a  war  of  words 
between  Adams  and  Times  Co.  chair¬ 
man  Arthur  Ochs  Sulzberger  at  Man¬ 
hattan’s  tony  Le  Cirque  restaurant, 
Adams  reported  in  another  column. 

Adams  told  E&P  she  and  the  others 
who  lunched  with  Clinton  had  “hoped 
to  get  a  shard  of  something  on  the 
record,  but  we  went  in  with  an  under¬ 
standing.”  She  said  they  all  would  have 
liked  to  have  come  away  with  some¬ 
thing  for  page  one. 

The  columnist  was  appalled  Burros 
violated  Clinton’s  confidence. 

“Forget  that  she  screwed  all  of  us, 
her  sisters,  professionally,”  Adams  said. 
“She  did  it  to  the  first  lady.  You  don’t 
do  that.  Who  would  ever  trust  us 
again?” 

This  was  the  second  time  Clinton 
dined  with  women  feature  writers  at 
the  White  House  —  and  Adams  feared 
that  because  of  the  brouhaha,  it  might 
be  the  last. 

In  her  New  York  Daily  News  col¬ 
umn,  Linda  Stasi  pontificated  about 
journalistic  ethics  and  blasted  Burros 
and  Chung  for  their  alleged  indiscre¬ 
tions. 

“Two  breaches  of  this  kind  in  two 
weeks  is  disastrous  —  for  women  jour¬ 
nalists  in  particular  and  journalism  in 
general,”  she  wrote. 

“We  lose  the  trust  of  people  who 
can  provide  us  with  rich,  off-the- 
record  background  information.  And 
we  really  lose  because  any  breach  fur¬ 
thers  the  public  perception  that  the 
media  can’t  be  trusted,”  Stasi  stated. 

Times  spokeswoman  Nancy  Nielsen 


maintains,  amid  all  this  condemna¬ 
tion,  that  the  Gray  Lady  did  nothing 
untoward. 

“Marian  kept  very  careful  account  of 
what  was  on  the  record  and  off  the 
record,”  she  said.  “The  quotes  used  in 
the  New  York  Times  were  definitely  on 
the  record.” 

Noting  that  feature  writer  Burros 
had  been  associated  with  the  paper  for 
11  years,  Nielsen  added,  “She’s  written 
many  Washington  stories  and  is  a  top- 
notch  reporter.” 

Times  managing  editor  Joseph 
Lelyveld  wrote  a  memo  to  the  staff, 
supporting  Burros  and  denying  the  pa¬ 
per  was  at  fault. 

“Our  reporter,  who  openly  taped  the 
discussion,  behaved  appropriately  and 
professionally.  She  did  not  join  in 
when  the  gossip  columnists  swapped 
political  views  with  the  first  lady  and 
offered  political  advice.  What  she  did 
was  keep  track  of  the  shifting  ground 
rules,”  he  wrote. 

“1  know  it’s  amusing  for  others  when 
journalists  start  squawking  and  show¬ 
ing  how  thin-skinned  they  can  be.  But 
it  matters  to  us  that  our  readers  and 
staff  understand  that  we  are  not  be¬ 
coming  casual  about  our  commit¬ 
ments.” 

Lelyveld  said  the  paper  would  try  to 
avoid  participating  in  off-the-record 
lunches  in  the  future. 

Everette  E.  Dennis,  executive  direc¬ 
tor  of  the  Freedom  Forum  Media  Stud¬ 
ies  Center  at  Columbia  University, 
puts  much  of  the  responsibility  for  the 
Times  mess  on  Clinton’s  handlers. 

“1  think  you  can’t  have  a  situation 
where  the  first  lady  has  such  a  meeting 
off  the  record,”  he  said.  “1  think  that’s 
an  impossibility.” 

This  controversy,  he  observed,  re¬ 
flects  the  amateurism  of  the  White 
House  press  operation  throughout  the 
Clinton  administration. 

“They  don’t  seem  to  understand  the 
protocol,  the  rules  about  the  press,” 
Dennis  said.  “1  think  the  only  way  to 
be  off  the  record  these  days  is  in  a  one- 
on-one.” 

Dennis  was  amazed  Clinton  hosted 
an  all-female  luncheon  —  “It’s  one 
thing  for  Eleanor  Roosevelt  to  do  it,” 
he  said  —  and  wondered  what  sort  of 
scandal  would  have  erupted  had  she 
invited  only  newspapermen. 

One  man  who  was  once  asked  to  the 
White  House  for  a  tete-^-tete  with 
Clinton  is  wisecracking  columnist 
Dave  Barry  of  the  Miami  Herald,  who 


declined  the  invitation  after  he  was 
told  it  would  be  off  the  record. 

“I  am  a  professional  journalist,”  he 
wrote  in  a  column  about  the  incident, 
“and  if  I’m  going  to  have  luncheon 
with  one  of  this  nation’s  most  powerful 
political  figures,  then  I  feel  a  deep 
moral  obligation  to  provide  you,  my 
readers,  with  an  irresponsible  and 
highly  distorted  account  of  it.” 

Ex-newspaper 
employee  ordered 
to  repay  funds 

A  FORMER  EMPLOYEE  at  a  Massa¬ 
chusetts  newspaper  was  placed  on  pro¬ 
bation  and  ordered  to  repay  funds  after 
pleading  guilty  to  larceny  charges. 

Superior  Court  Judge  Francis  Spina 
ordered  Donald  Warfield,  a  six-year 
employee  of  the  Berkshire  Eagle,  Pitts¬ 
field,  Mass.,  to  repay  nearly  $27,000  to 
the  Eagle  and  area  stores. 

Warfield  also  was  given  a  4'/2-  to  5- 
year  suspended  state  prison  sentence,  a 
suspended  Zl^-year  sentence  to  the  House 
of  Corrections,  and  placed  on  probation 
for  five  years.  Warfield  pleaded  guilty  to 
five  counts  of  larceny  over  $250,  and 
three  counts  of  larceny  under  $250. 

He  was  accused  of  taking  money 
from  the  Eagle  by  inflating  the  number 
of  unsold  papers  from  18  stores.  Mer¬ 
chants  paid  him  for  the  number  of  pa¬ 
pers  actually  sold,  and  he  pocketed  the 
difference. 

In  addition,  Warfield  charged  seven 
of  the  18  stores  for  more  papers  than 
they  actually  received  and  kept  the 
cash. 

David  Chenail,  Warfield’s  lawyer,  did 
not  return  several  phone  calls. 

Classified  record 

THE  ALBUQUERQUE  JOURNAL 
and  Tribune  said  the  newspapers  in 
1994  carried  more  than  one  million  in¬ 
column  classified  ads,  surpassing  the 
previous  record. 

A  spokesperson  for  the  morning 
Journal  and  the  evening  Tribune  attrib¬ 
uted  the  gain  to  stronger  employment 
and  real  estate  linage. 

To  celebrate  the  achievement,  the 
employee  who  processed  the  one  mil¬ 
lionth  ad,  and  the  person  who  placed 
it,  both  won  two  round-trip  airplane 
tickets  to  San  Francisco. 
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Partners  In 
Education 

10  Missouri  high  school  students  do  internships, 
20  take  classes  at  local  newspaper 


by  Tom  Walsh 

AT  8:30  EACH  weekday  morning,  10 
Douglass  High  School  students  scatter 
from  their  homeroom  and  go  to  work. 

For  Marie  Kennedy,  17,  and  Tony 
Riess,  18,  that  means  climbing  the 
stairs  to  the  Columbia  (Mo.)  Daily  Tri¬ 
bune  newsroom.  Others  head  down  the 
hall  to  the  personnel  office,  or  make 
tracks  to  classified  advertising. 

After  teaming  up  in  a  local  Partners 
in  Education  program  for  five  years, 
the  Tribune  and  Douglass  took  their 
joint  venture  a  giant  step  further  this 
year.  Douglass  students  not  only  do  in¬ 
ternships  at  the  paper  but  20  of  them 
are  taking  classes  there,  too. 

In  the  past,  Douglass  students  likely 
would  have  been  called  trouble,  or 
problem  kids.  In  the  parlance  of  the 
times,  they’re  “at  risk.” 

Teacher  Susan  Trice,  who  prefers  to 
discard  labels,  said  her  students  “are 
kids  who  do  better  with  a  little  bit 
more  attention.”  Small  classes  at  the 
alternative  school  allow  teachers  to 
give  students  more  individualized  in¬ 
struction  than  they  would  get  in  tradi¬ 
tional  classes. 

While  the  three  R’s  are  taught  at 
Douglass,  the  emphasis  is  more  on  ac¬ 
quiring  job  and  social  skills  —  and 
that’s  where  the  Tribune  comes  in. 

Douglass  and  the  small  ( 18,000-cir¬ 
culation)  mid-Missouri  daily  became 
partners  in  1989,  with  the  Tribune  pro¬ 
viding  some  supplies  and  several  one- 
hour-a-day  internships. 

Tribune  personnel  director  Mary 
Waters  said  with  a  grin  that  the  Dou¬ 
glass  school  is  a  “perfect  match”  for  the 
family-owned  newspaper:  “Neither  of 
us  seem  to  know  how  to  travel  the 
well-defined  path.” 

Walsh  is  a  reporter  for  the  Columbia 
(Mo.)  Daily  Tribune 


About  a  year  ago,  Douglass  principal 
Tim  Travers  looked  at  and  liked  several 
“storefront  schoolroom”  programs  in 
St.  Louis.  Students  ran  a  T-shirt  shop 
and  worked  at  a  hospital  while  taking 
classes  in  the  businesses.  When  Tra¬ 
vers  was  shopping  around  for  a  partner 
to  lure  into  a  similar  arrangement.  Wa¬ 
ters  jumped  at  the  idea  and  offered  to 
house  two  10-student  classes  at  the  Tri¬ 
bune. 

Waters,  a  former  high  school 
teacher,  said  that  bringing  the  Dou¬ 
glass  kids  into  the  building  was  a  logi¬ 
cal  extension  of  the  partnership,  with 
only  a  slight  risk  involved.  She  sees 
newspapers  as  natural  places  to  try 
such  experiments. 

“We  hoped  that  our  environment, 
the  fast  pace  and  creativity,  would  lend 
itself  to  the  kids’  taking  more  responsi¬ 


bility  for  themselves,”  Waters  said. 

Tripling  the  daily  internship  time 
was  easy;  the  biggest  challenge  was 
finding  space  for  a  classroom. 

After  scouring  the  building,  they  di¬ 
vided  in  half  an  underused  employee 
lounge,  thereby  creating  a  class  site 
that  pleased  students  by  its  proximity 
to  vending  machines  and  caused  mini¬ 
mal  disturbance  to  other  workers. 

The  10  older  students,  mainly  se¬ 
niors,  were  assigned  internships  in  a 
number  of  departments.  The  10 
younger  students  —  who  have  dubbed 
themselves  “Project  Print”  —  are  being 
trained  to  take  charge  of  a  small  print¬ 
ing  business. 

Waters  said  the  Tribune  had  regret¬ 
ted  selling  a  few  years  ago  its  offset, 
sheet-fed  printing  equipment,  and  was 
looking  to  get  back  in  the  field  again. 


Douglass  High  School  student  Tony  Riess  (right)  works  with  Columbia  Daily 
Tribune  assistant  city  editor  Scott  Swafford  on  the  Chalkboard  page.  Riess  credits 
his  work  at  the  Tribune  with  keeping  him  in  school  this  year. 
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The  Douglass  students  have  been 
studying  business  principles  in  general 
and  offset  printing  in  particular.  Soon 
they’ll  take  charge  of  producing  in- 
house  stationery  and  newsletters,  and 
will  eventually  search  out  work  in  the 
local  community.  A  Tribune  press  op¬ 
erator  will  work  with  them. 

The  work  setting  has  proved  to  be 
an  even  stronger  incentive  for  the  stu¬ 
dents  to  take  on  responsibility  than 
many  people  originally  thought. 

“It’s  a  place  of  business,  a  profession¬ 
al  organization,  where  everyone  is  act¬ 
ing  in  a  professional  way,”  principal 
Travers  said.  “A  kid  can’t  act  as  oddball 
as  he  might  get  away  with  in  a  tradi¬ 
tional  school  setting.” 

Sixteen-year-old  Steve  Rizzo  backs 
Travers  up. 

“You  act  differently,  kind  of,”  Rizzo 


of  an  assistant  city  editor.” 

Deadlines,  a  fast  pace  and  a  need  for 
accuracy,  Swafford  said,  make  the 
newspaper  business  an  “awfully  chal¬ 
lenging  place  to  try  something  like 
this.” 

While  others  praise  the  program, 
Swafford  reserves  judgment. 

“I’ll  say  it’s  worthwhile  if  they  stick 
with  it,  graduate  and  come  out  with  a 
respect  for  working,  for  being  in  the 
workplace,”  he  said. 

Riess  said  being  at  the  Tribune  has 
turned  his  attitude  around. 

“It  keeps  me  in  school,  definitely,” 
he  said.  “I  was  thinking  about  dropping 
out  this  year.  I’ve  got  a  baby  on  the 
way,  and  I’m  going  into  the  Marine 
Corps  in  June.” 

The  opportunity  to  get  his  high 
school  diploma  while  gaining  work  ex¬ 


“We  hoped  that  our  environment,  the  fast  pace  and 
creativity,  would  lend  itself  to  the  kids*  taking 
more  responsibility  for  themselves,**  Waters  said. 


said.  “And  it’s  not  real  boring,  so  we 
can  learn  more.  Many  of  the  kids  say 
they  like  the  feeling  of  being  part  of 
the  ‘real  world.’” 

All  in  all,  having  20  teenagers  in  the 
building  has  gone  more  smoothly  than 
many  people  expected,  with  only  a  few 
disciplinary  infractions  that  have  pro¬ 
pelled  some  kids  back  to  the  main  high 
school. 

Sure,  a  few  employees  grumble  about 
the  program,  saying  they  come  to  work 
to  “get  away”  from  kids,  not  meet  up 
with  them.  And  the  students  create  an 
image  problem  when  they  gather  to 
smoke  cigarettes  outside  the  building, 
a  practice  Waters  has  tried  to  snuff  out. 

Each  intern  has  a  Tribune  supervi¬ 
sor,  who  is  responsible  for  teaching, 
coaching  and  staying  in  touch  with  the 
teachers.  For  supervisors,  the  adjust¬ 
ment  isn’t  always  easy.  Assistant  city 
editor  Scott  Swafford  works  with  se¬ 
niors  Riess  and  Kennedy  on  the  Tri¬ 
bune’s  Chalkboard  page,  which  every 
Thursday  features  writing  by  a  Colum¬ 
bia  elementary  school  student. 

“It’s  a  lot  more  work  than  I  antici¬ 
pated,”  Swafford  said.  “I  have  to  teach 
them  everything:  layout,  the  basics  of 
design,  how  to  use  an  exacto  knife 
without  cutting  their  fingers  off.  All 
that’s  well  outside  the  job  description 


perience  and  earning  a  little  money  for 
his  upcoming  wedding  and  child,  Riess 
said,  persuaded  him  to  go  back  to 
school.  Interns  earn  minimum  wage  for 
up  to  three  hours  a  day;  the  Private  In¬ 
dustry  Council,  a  third  partner  in  the 
arrangement,  provides  a  grant  to  cover 
wages. 

Riess  said  his  attendance  and  grades 
are  the  best  they’ve  been  in  years,  a 
common  experience  among  the  Dou- 
glass-Tribune  students. 

Kennedy  said,  “I  used  to  not  go  to 
school  at  all.  It’s  more  important  to 
show  up  here  because  you  have  a  job  to 
go  to.  You  can’t  just  walk  in  when  you 
want.” 

For  about  a  month  now,  the  Chalk¬ 
board  page  has  featured  a  small  logo 
with  the  Douglass  High  School  bulldog 
and  a  credit  for  Riess  and  Kennedy. 

“I  get  a  natural  high  when  1  see 
that,”  Reiss  said.  “It  shows  that  we’re 
doing  something  for  the  public,  that 
we’re  not  just  troublemakers  and  little 
kids.” 

Teacher  Ann  Snook  said  the 
progress  her  kids  have  made  is  appar¬ 
ent  only  a  few  months  into  the  school 
year. 

“It’s  exciting  to  see  their  communi¬ 
cation  skills  improving,  little  by  little,” 
Snook  said. 


Newspaper’s  phones 
open  to 
police  tipsters 

THE  WORCESTER,  MASS.,  Telegram 
&  Gazette  has  linked  its  CityLine  au- 
diotex  service  to  the  city’s  anti-drug  tip 
line. 

The  service  allows  callers  to  dial 
CityLine  at  (508)792-9400.  Then  they 
can  press  2222  on  push-button  phones 
to  reach  the  Worcester  Fights  Back  In¬ 
formation  Line  and  then  touch  4  to 
reach  the  city  manager’s  Anonymous 
TipLine,  where  they  can  leave  a  record¬ 
ed  message  or  talk  to  a  member  of  the 
city’s  task  force  on  drug  houses. 

‘Almost  every  citizen  wants  to  do  the 
right  thing,”  said  T &G  publisher  Bruce 
S.  Bennett,  who  added  that  the  line  al¬ 
lows  people  to  rep>ort  information  with¬ 
out  implicating  themselves. 

“By  working  together,  we  know  we 
can  drive  drugs  out  of  Worcester,”  he 
said. 

Out  of  Biz 

AMERICAN  CITY  BUSINESS  jour¬ 
nals  shut  down  Bi?,  its  10-month-old, 
joint-venture  business  magazine  with 
Dow  Jones  &  Co.,  on  Jan.  6  after 
putting  out  the  January  edition. 

In  a  prepared  statement,  Ray  Shaw, 
chairman  of  American  City  Business 
Journals  (ACBJ),  said  Biz  “was  well  re¬ 
ceived  by  readers  but  advertising  didn’t 
meet  expectations.” 

The  closing  idles  13  employees. 

Biz  was  mailed  free  to  500,000  top 
executives  at  the  nation’s  fastest-grow¬ 
ing  private  companies.  It  was  based  at 
ACBJ  headquarters  in  Charlotte,  N.C., 
and  many  of  its  articles  were  con¬ 
tributed  by  writers  from  the  business 
journals. 

Oregon  daily 
switches  to  a.m. 

THE  MEDFORD  (ORE.)  Mail  Tribune 
will  move  to  an  all-morning  newspaper, 
beginning  in  April,  publisher  Gregory 
Taylor  announced. 

The  paper  is  currently  delivered  in 
the  afternoon  on  weekdays,  and  morn¬ 
ing  on  weekends. 

Taylor  said  the  decision  was  made  on 
the  basis  of  several  surveys  showing  a 
reader  preference  for  a  morning  paper. 
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Target  Date 
For  New  Telco 
Legislation 

Republican  lawmakers  set  July  4  as  day  both  the 
Senate  and  the  House  will  have  passed  a  law 
replacing  the  Communications  Act  of  1934 


by  Debra  Qersh  Hernandez 

REPUBLICAN  LAWMAKERS  HAVE 
set  July  4  as  their  target  date  for  pas¬ 
sage  of  telecommunications  legislation. 

At  a  recent  hearing  before  the  Sen¬ 
ate  Committee  on  Commerce,  Science 
and  Transportation,  the  chairmen  of 
that  Senate  committee,  the  House 
Commerce  Committee  and  its 
Telecommunications  and  Finance  Sub¬ 
committee,  all  stated  that  they  would 
work  for  quick  passage  of  telco  legisla¬ 
tion. 

“My  pledge  to  everyone  is  this:  Be¬ 
fore  Independence  Day  this  year  —  be¬ 
fore  the  Fourth  of  July  —  both  the 
Senate  and  the  House  will  have  passed 
a  law  replacing  the  Communications 
Act  of  1934,”  stated  Sen.  Larry  Pressler 
(R-S.D.),  the  committee  chairman. 

Pressler  cited  three  key  principles  for 
telco  legislation:  provisions  to  open 
world  markets;  open  and  full  access  to 
competition  among  various  media;  and 
minimized  government  regulations. 

“I  want  to  be  very  clear  that  I  am 
resolute  in  my  commitment  to  passing 
a  new  telecommunications  bill,”  he 
said.  “I  know  there  are  many  skeptics 
and  naysayers  who  simply  believe,  or 
worse  yet,  desire,  that  it  not  happen. 

“To  that  group,  all  I  will  say  is  this: 
The  train  is  leaving  the  station  —  we 
welcome  you  on  board.  If,  however, 
you  fail  to  get  on  board  and  insist  on 
laying  on  the  tracks  in  an  attempt  to 
stop  the  train  from  leaving  or  slow  the 
train’s  progress,  it  could  well  be  quite 
hazardous  to  your  health,”  Pressler  said. 

Telco  legislation  was  on  its  way  to 
passage  in  the  last  Congress  —  a  bi- 
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“As  I  see  it,  we  should  provide  a 
competitive  framework  for  business  to 
work  out  its  differences.  The 
marketplace,  not  government,  should 
pick  the  winners  and  losers.” 

—  Sen.  Robert  Dole  (R-Kan.) 


partisan  bill  had  already  been  passed 
in  the  House  —  but  the  Senate  bill 
was  killed  in  the  final  days  before  ad¬ 
journment. 

One  of  those  who  led  the  opposi¬ 
tion  last  year  was  Sen.  Robert  Dole  (R- 
Kan.),  now  majority  leader,  who  be¬ 
lieved  the  last  telco  bill  was  too  regula¬ 
tory. 

“Telecommunications  legislation 
should  not  be  about  business  versus 
business,  or  industry  versus  industry,” 
Dole  told  the  committee.  “Instead, 
Congress  should  take  the  high  road 


and  shoot  for  good  policy. 

“As  I  see  it,”  he  continued,  “we 
should  provide  a  competitive  frame¬ 
work  for  business  to  work  out  its  differ¬ 
ences.  The  marketplace,  not  govern¬ 
ment,  should  pick  the  winners  and 
losers.” 

Dole  mirrored  the  concerns  of  a 
number  of  Republican  senators  on  the 
committee  when  he  noted  that  legisla¬ 
tion  should  include  provisions  for  uni¬ 
versal  service. 

He  also  called  on  Congress  to  re¬ 
claim  “telecommunications  policy¬ 
making  from  the  courts  and  the  FCC,” 
and  give  “business  the  security  to  make 
the  necessary  investments  to  meet 
consumer  demands.” 

Rep.  Thomas  J.  Bliley  Jr.  (R-Va.), 
chairman  of  the  House  Commerce 
Committee,  said  the  House  version  of 
a  telecommunications  bill  will  include 
five  goals: 

The  first  is  to  open  all  telecommuni¬ 
cations  markets  to  encourage  competi¬ 
tion.  The  second  is  to  ensure  that  the 
phone  company  monopoly  broken  up 
15  years  ago  not  be  replaced  with  an¬ 
other  monopoly.  Third,  telecommuni¬ 
cations  policy  should  be  returned  to 
the  Congress,  rather  than  the  courts 
where  it  “has  been  formulated  ...  on 
an  ad  hoc  basis  and  on  a  patchwork 
basis  in  the  states,”  Bliley  said. 

Fourth,  he  continued,  private  invest¬ 
ment  will  be  encouraged  through  com¬ 
petition  —  “massive  government  ex¬ 
penditures  are  not  necessary  to  build 
the  infrastructure  of  the  future.  Indus¬ 
try  will  carry  the  load  if  the  proper  in¬ 
centives  are  provided.” 

And,  fifth,  Bliley  said.  House  legisla- 
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tion  would  remove  regulatory  barriers 
and  facilitate  “the  free  flow  of  re¬ 
sources.” 

In  the  103rd  Congress,  Rep.  Jack 
Fields  (R-Texas)  co-sponsored  a  bipar¬ 
tisan  telco  bill  that  was  passed  by  the 
full  House  and  then  combined  with  a 
similar  House  bill. 

Now  chairman  of  the  House  Sub¬ 
committee  on  Telecommunications 
and  Finance,  Fields  again  intends  to 
submit  legislation  and  believes  hear¬ 
ings  could  begin  in  late  January  or  ear¬ 
ly  February,  with  markup  by  late 
March,  and  the  possibility  of  the  bill’s 
reaching  the  floor  before  Easter. 


Fields  also  said  that  he  hoped  there 
would  be  an  agreement  in  the  ongoing 
access  negotiations  between  the  long 
distance  companies  and  the  regional 
Bell  operating  companies,  but  that  the 
committee  would  not  wait  “an  inordi¬ 
nate  period  of  time  for  an  agreement. 
We  are  going  to  pass  legislation  this 
year  with  or  without  an  agreement.” 

Although  no  Democrats  testified 
before  the  Senate  committee.  Vice 
President  A1  Gore  had  been  invited  to 
do  so.  He  declined,  citing  concern  over 
separation  of  powers  customs,  but  re¬ 
marks  he  made  earlier  that  day  to  a 
federal-state-local  telco  summit  were 
entered  into  the  record  by  Pressler. 

The  vice  president  said  the  adminis¬ 
tration  seeks  “open  and  free  competi¬ 
tion  in  which  any  company  is  free  to 


THE  AFTERNOON  MILWAUKEE 
Journal  and  the  morning  Milwaukee 
Sentinel  will  be  combined  into  a  single 
morning  paper,  the  Milwaukee  Journal 
Sentinel,  on  April  2,  Journal/Sentinel 
Inc.  announced  Jan.  17. 

The  move,  which  the  company  char¬ 
acterized  as  the  “launching  (of)  a  new 
daily  newspaper,”  was  prompted  by  the 
declining  circulation  of  the  Milwaukee 
Journal  and  “forced”  by  the  increase  in 


offer  any  information,  good  or  service 
to  any  customer.” 

Gore  outlined  a  “Statement  of  Poli¬ 
cy  Objectives”  that  included  recogniz¬ 
ing  the  importance  of  private  invest¬ 
ment  to  build  the  National  Informa¬ 
tion  Infrastructure;  supporting  policies 
to  promote  competition;  confirming 
the  need  for  open  access  to  public 
switched  networks;  reaffirming  the  im¬ 
portance  of  universal  service;  keeping 
regulations  agile  enough  to  match  mar¬ 
ket  changes;  and  asserting  the  impor¬ 
tance  of  government  action  to  protect 
consumers’  pocketbooks  and  privacy. 

“We  propose  that  the  administration 


work  with  the  Congress,  the  industry, 
the  public  interest  community  and 
[others]  ....  to  decide  in  a  timely 
manner  the  rules  necessary  for  a  fair 
game,  and  let  the  play  begin,”  Gore 
stated.  “No  team  should  be  allowed  to 
bring  in  ringers  or  begin  with  unfair 
advantages  gained  from  previous  mo¬ 
nopolistic  positions  and  practices,  and 
no  team  should  be  allowed  to  unduly 
slow  or  complicate  play. 

“But  the  game  should  not  begin  on 
some  arbitrary  date,  without  rules  at 
all,  on  the  mistaken  assumption  that  a 
calendar  can  replace  a  rule  book.  Too 
many  people  and  businesses  have  too 
much  at  stake  to  be  subject  to  the  va¬ 
garies  of  trying  to  play  now  and  figure 
out  the  rules  later,”  the  vice  president 
added. 


newsprint  prices,  said  Robert  A. 
Kahlor,  chairman  of  the  board  and 
chief  executive  officer  of  Journal  Com¬ 
munications  Inc.,  parent  company  of 
Journal/Sentinel  Inc.  Kahlor  was 
named  publisher  of  the  Milwaukee 
Journal  Sentinel. 

The  company  said  it  will  be  reduc¬ 
ing  its  workforce  by  an  equivalent  of 
500  to  550  full-time  jobs.  About  3,500 
people  work  full-  or  part-time  now. 


Alternative  chain 
buys  S.E  paper 

THE  ALTERNATIVE  NEW  Times 
chain,  which  owns  weeklies  in  Phoenix, 
Dallas,  Denver,  Miami  and  Houston, 
has  moved  into  San  Francisco  with  the 
purchase  of  SF  Weekly. 

According  to  a  report  in  the  San 
Francisco  Examiner,  the  deal  will  close 
Jan.  31. 

The  price,  which  was  not  disclosed, 
was  reported  in  the  San  Francisco  Bay 
Guardianas  as  being  $1.3  million  . 

SF  Weekly  editor  Andrew  O’Hehir 
will  be  replaced  by  Jack  Shafer,  current¬ 
ly  editor  of  the  City  Paper  in  Washing¬ 
ton,  D.C.,  it  was  reported.  The  Weekly’s 
circulation  is  about  90,000. 

Founded  in  1970  by  Jim  Larkin  and 
Michael  Lacey,  the  principal  owners,  as 
an  anti-Vietnam  War  paper.  New  Times 
began  expanding  in  1983. 

SF  Weekly  began  in  1981  as  a  month¬ 
ly  music  magazine,  later  broadening 
into  primarily  an  arts  and  entertain¬ 
ment  publication. 

SF  Weekly’s  chief  competition  is  the 
Bay  Guardian,  a  free  alternative  weekly 
published  by  Bruce  B.  Brugmann,  who 
founded  it  30  years  ago. 

Brugmann  said  he  welcomed  the 
competition,  adding:  “We’re  still  the 
major  paper  in  our  segment  of  the  mar¬ 
ket,  and  we  intend  to  stay  that  way.” 

The  sale  of  SF  Weekly  is  a  further  in¬ 
dication  that  alternative  newspapers  are 
“thriving,”  he  said.  —  M.L.  Stein 

Carrier  disappears 
in  Chicago 

A  42-YEAR-old  part-time  newspaper 
carrier  disappeared  New  Year’s  Day 
while  delivering  the  New  York  Times  in 
Highland  Park,  Ill.,  police  reported. 

North  Chicago  police,  who  are  con¬ 
ducting  a  search,  say  Thomas  Bal- 
lenger’s  blue  van  was  found  blocking  a 
driveway  along  his  delivery  route  in  the 
Chicago  suburb. 

At  the  time  he  disappeared,  Bal- 
lenger,  who  delivered  papers  for  PRC 
Distributors  in  Highland  Park,  had  giv¬ 
en  the  company  30-day’s  notice  that  he 
was  quitting. 

Although  police  found  no  signs  of 
foul  play,  Ballenger’s  family  said  the 
man  had  never  spent  a  night  away  from 
home  and  had  no  substance  abuse 
problems. 


Pressler  cited  three  key  principles  for  telco 
legislation:  provisions  to  open  world  markets; 
open  and  full  access  to  competition  among  various 
media;  and  minimized  government  regulations. 


Milwaukee  papers  to  become  one 
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Campus  Journalism 

J-school  program 
in  jeopardy 

University  of  Washingtons  School  of 
Communications  in  danger  of  being 
killed  in  state  budget-cutting  move 


by  M.L.  Stein 

THE  UNIVERSITY  OF  Washington’s 
School  of  Communications  (SOC), 
one  of  the  nation’s  leading  journalism 
programs,  is  in  danger  of  being  killed 
in  a  state  budget-cutting  move. 

The  threat  has  brought  outraged 
cries  from  state  publishers  and  editors, 
many  of  whom  rely  on  the  school  for 
its  entry-level  recruits. 

The  school  has  produced  six  Pulitzer 
Prize  winners,  and  scores  of  its  gradu¬ 
ates  hold  important  positions  on  news¬ 
papers  around  the  state  and  through¬ 
out  the  country.  If  the  school  is  elimi¬ 
nated,  it  will  be  the  latest  casualty 
among  college  and  high  school  jour¬ 
nalism  programs  around  the  country. 

The  university  has  announced  that, 
between  1995  and  1997,  it  will  be  hit 
with  approximately  $12  million  in 
state-mandated  budget  reductions, 
which  will  result  in  excising  some 
schools  and  departments.  A  loss  of  200 
faculty  and  staff  positions  is  expected. 

SOC,  which  is  housed  in  the  Col¬ 
lege  of  Arts  and  Sciences,  is  being  re¬ 
viewed  for  possible  elimination,  along 
with  the  departments  of  Applied 
Mathematics,  Slavic  Languages  and 
Literature,  and  Speech  Communica¬ 
tions,  and  parts  of  the  School  of  Art 
and  School  of  Music,  according  to  uni¬ 
versity  president  William  Gerberding. 
The  college,  the  largest  in  the  univer¬ 
sity,  has  42  schools  and  departments. 

“After  enduring  $53  million  in  bud¬ 
get  cuts  over  the  past  several  years,  a 
broad  consensus  emerged  on  campus 
that  it  was  simply  no  longer  acceptable 
to  continue  to  erode  programs  in  a 
roughly  across-the-board  manner,” 
Gerberding  said. 

“The  university  is  approaching  these 


The  proposal  is  a“poorly  thought  out 
idea  by  a  bunch  of  liberal  arts 
professors,  who  always  have  had  a  high 
degree  of  contempt  for  journalism  as  a 
profession.  They  look  down  their  long 
noses  at  journalism  as  being  something 
less  than  pure  academic  research.  The 
only  research  they  accept  is  the  kind 
they  do.” 

—  Ted  Natt,  editor  and  publisher  of 
the  Longview  (Wash.)  Daily  News 


latest  budget  cuts  with  a  goal  of  pre¬ 
serving  quality  by  leaving  some  pro¬ 
grams  untouched  and  reorganizing  or 
eliminating  others.  The  price  to  pay  for 
this  is  high  and  will  mean  the  discon¬ 
tinuation  of  worthwhile,  highly  valued 
programs,”  he  continued. 

The  president’s  words  did  nothing  to 
mute  the  anger  and  resentment  among 
newspaper  executives  and  faculty  in 
the  school,  which  has  460  undergradu¬ 
ate  majors,  44  master’s  and  28  doctoral 


students.  About  600  other  students 
take  journalism  courses  in  the  school, 
which  is  the  only  accredited  journalism 
program  in  the  state. 

“I  feel  we’ve  been  kicked  in  the 
teeth,”  said  SOC  associate  director 
Tony  Giffard.  “Even  if  the  school  sur¬ 
vives,  we’ve  already  been  branded. 
We’ll  always  be  looked  upon  as  super¬ 
fluous,  possibly  second-rate.  We’ve 
been  judged  guilty  and  are  being  pun¬ 
ished.” 

Giffard,  who  is  heading  a  task  force 
to  save  the  school,  said  the  university’s 
budget  action  already  has  affected  de¬ 
velopment.  He  explained  that  the 
school  cannot  admit  any  new  under¬ 
graduate  majors,  and  its  recruitment  of 
top  graduate  students  from  the  U.S. 
and  abroad  is  virtually  stymied. 

“Even  if  we  live  through  this,  we’re 
going  to  be  a  shell,”  he  predicted. 

Giffard  noted  that  the  university’s 
faculty-student  review  committee, 
which  was  appointed  to  determine 
what  programs  will  be  axed,  contains 
no  one  from  the  School  of  Communi¬ 
cations. 

The  Seattle  PostAntelligencer  report¬ 
ed  in  an  editorial  that  Dean  John 
Simpson  of  the  College  of  Arts  and 
Sciences  has  recommended  that  “the 
biggest  [budget]  hit  be  directed  at  the 
School  of  Communications.” 

The  paper  quoted  Simpson  as  saying 
that  SOC  is  “too  professional,”  a  com¬ 
ment  the  Post'lntelligencer  found 
“ironic.” 

It  pointed  out  that  the  school  was 
sharply  criticized  several  years  ago  by 
newspaper  editors  and  publishers  for 
placing  too  much  emphasis  on  re¬ 
search  to  the  detriment  of  its  profes¬ 
sional  program. 

That  problem,  the  editorial  went  on, 
was  met  by  hiring  as  SOC  director  Ed 
Bassett,  who  has  a  strong  background 
in  journalism  education  administra¬ 
tion  and  in  newspaper  work.  Bassett  is 
credited  by  several  editors  and  publish¬ 
ers  with  strengthening  the  school’s 
professional  curriculum. 

“Educating  students  for  careers  in 
mass  media,  including  journalists 
charged  with  the  responsibility  of 
keeping  citizens  informed  of  the  ac¬ 
tions  and  events  that  affect  their  lives 
and  of  helping  them  participate  intel¬ 
ligently  in  self-government  in  a  free  so¬ 
ciety,  is  not  a  trivial  undertaking  —  no 
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matter  how  university  administrators 
may  see  the  school’s  mission,”  the  edi¬ 
torial  said. 

Tom  Koenninger,  a  University  of 
Washington  journalism  graduate  and 
editor  of  the  Vancouver  Columbian, 
called  the  Pacific  Northwest  Newspa¬ 
per  Publishers  (PNNA)  to  spearhead  a 
“blitz  of  protest  letters”  to  university 
officials,  legislators  and  others,  to  head 
off  SOC’s  demise. 

“I  am  agonized  and  angered  that  we 
would  so  casually  destroy  an  institution 
that  has  trained  journalists  since  1907,” 
he  wrote  to  PNNA  president  Scott 
Campbell. 

A  Columbian  editorial  forecast  that 
preserving  the  school  “will  not  be  an 
easy  sale.  People  love  to  hate  media 
these  days,  and  killing  the  School  of 
Communications  might  seem  an  easy 
way  to  kill  the  messenger.” 

Seattle  Times  executive  editor  Mike 
Fancher,  a  member  of  SOC’s  profes¬ 
sional  visiting  committee,  conceded  in 
an  interview  that  UW  is  in  a  financial 
bind  but  termed  the  removal  of  SOC  a 
“shortsighted  solution.” 

He  said  the  university  seemingly 
fails  to  recognize  the  role  of  communi¬ 


cations  in  society,  but  he  also  lament¬ 
ed  an  “internal  public  relations  prob¬ 
lem”  that  resulted  in  a  failure  to  con¬ 
vince  the  university’s  administration  of 
the  merits  of  SOC’s  offerings. 

Another  Washington  news  execu¬ 
tive,  Ted  Natt,  editor  and  publisher  of 
the  Longview  Daily  News,  described 
the  proposal  to  drop  SOC  as  a  “poorly 
thought-out  idea  by  a  bunch  of  liberal 
arts  professors,  who  always  have  had  a 
high  degree  of  contempt  for  journalism 
as  a  profession.  They  look  down  their 
long  noses  at  journalism  as  being 
something  less  than  pure  academic  re¬ 
search.  The  only  research  they  accept 
is  the  kind  they  do.” 

Natt,  a  University  of  Oregon  jour¬ 
nalism  graduate,  contended  that  cer¬ 
tain  people  at  the  University  of  Wash¬ 
ington  “would  love  to  get  journalism 
out  of  Arts  and  Sciences,  where  they 
never  wanted  it  in  the  first  place. 
These  are  small,  narrow-minded  folk, 
with  a  narrowly  defined  view  of  what 
constitutes  an  academic  program.” 

The  publisher  said  the  Daily  News 
has  hired  a  number  of  Washington 
journalism  grads,  adding  that  the 
school  has  been  a  good  source  of  young 


men  and  women  entering  the  business. 

Ed  Guthman,  one  of  SOC’s  Pulitzer 
winners,  who  currently  teaches  jour¬ 
nalism  at  the  University  of  Southern 
California,  said  that  to  his  knowledge 
the  UW  committee  weighing  the  fate 
of  SOC  has  not  consulted  anyone  in 
the  media  concerning  its  decision. 

The  former  editor  of  the  Philadelphia 
Inquirer  condemned  the  perceived  as¬ 
sault  on  SOC,  saying  he  cannot  under¬ 
stand  why  the  university  would  want  to 
wipe  out  a  “school  of  distinction  while 
journalism  schools  on  the  Pacific 
Coast  are  getting  fewer  and  fewer. 

“They  just  don’t  get  it,”  Guthman 
said,  in  reference  to  the  attitude  of 
some  academic  officials  and  liberal  arts 
professors  toward  journalism  educa¬ 
tion.  “And  they  don’t  want  to  get  it. 
They  say  that  such  training  is  too  pro¬ 
fessional.  Are  engineers  too  profes¬ 
sional?” 

E&P  was  unable  to  contact  Dean 
Simpson. 

If  the  School  of  Communications  is 
severed  from  the  university,  it  will  join 
a  growing  list  of  journalism  programs 
that  have  either  been  eliminated  or 
face  the  threat  of  being  so.  BE^P 


It's  not  dramatic.  No  howling  winds,  roaring  fires,  or 
trembling  earth.  But  it  leaves  a  terrible  mess  in  the 
house...  and  a  costly  cleanup. 

Hundreds  of  thousands  of  homeowners  face  a 
monumental  headache  each  year  when  Old  Man 
Winter  creates  the  silent  disaster  -  frozen  water  pipes. 

But  this  disaster  is  avoidable.  Your  paper  can  tell  your 
readers  how  to  keep  pipes  from  freezing.  We  can  help 
by  providing  an  exrort  for  phone  interviews. 

(Call  309-76^35). 

We  also  can  send  you  tips  to  share  with  your  readers 
and  a  non-commercial  brochure  to  offer.  Order  them 
with  the  form  below. 


Please  send  me  the  foilowing  “Prevent  Frozen  Pipes”  information: 

_ Press  release/general  information 

_ “Prevent  Frozen  Pipes”  brochures.  (You  may  want  to  offer  these  to  your  readers. 

We'll  provide  copies  at  no  cost.  We  II  send  you  quantities,  or  you  may  ask 
refers  to  write  us  directly.) 


Quantity  needed: 


Public  service  ads 


.Newspaper, 


Name. 


Address. 


Mail  to:  Frozen  Pipes,  Public  Affairs  Dept. 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL6I7I0-(X)0I 


Sum  Farm  Fire  and  Casually  Comrany  Home  Office:  Blocmtnglon.  Illinois 
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Legal  Briefs 


Colo,  papers  can 
run  ^john’  pix 

A  COLORADO  JUDGE  has  upheld  an 
ordinance  under  which  the  city  of  Au¬ 
rora  will  publish  mug  shots  in  the  news¬ 
paper  of  people  accused  of  trying  to  buy 
sex. 

Robert  Kriewald  of  Denver  had  chal¬ 
lenged  the  ordinance  after  Aurora  po¬ 
lice  arrested  him  in  a  sting  operation. 

The  measure  does  not  deny  the  sus¬ 
pects  their  due  process  rights,  Munici¬ 
pal  Judge  Steve  Fisher  said  last  month. 
Fisher  convicted  Kriewald  of  solicita¬ 
tion  and  fined  him  $1,000. 

The  city  council  last  summer  raised 
the  fine  for  soliciting  prostitution  to 
$1,000,  with  the  money  to  go  toward 
ads  featuring  mug  shots  of  alleged 
“johns”  and  a  disclaimer  saying  they  are 
innocent  until  proven  guilty. 

No  photos  had  been  published,  pend¬ 
ing  Fisher’s  decision. 

The  Aurora  Sentinel  and  nine  sister 
papers  have  agreed  to  run  the  photos, 
as  has  Out  From,  a  gay  publication. 

The  Denver  Post  and  Rocky  Moun¬ 
tain  Nevus,  which  are  circulated  in  Au¬ 
rora,  won’t  run  the  ads. 

Post  executive  editor  Neil  Wester- 
gaard  said  it  would  be  “inappropriate 
for  newspapers  to  get  involved  at  this 
stage  of  prosecution  and  in  effect  be¬ 
come  a  form  of  punishment  prior  to  a 
case  being  tried.” 

Kriewald,  a  retired  mobile  home 
salesman,  doesn’t  plan  to  appeal. 

“I’m  not  a  martyr,”  he  said.  “I’d  just  as 
soon  forget  this.  I’ve  got  an  ex-wife  and 
kids.”  —  AP 

Contempt  charge 
against  paper 
is  dropped 

A  CONTEMPT  CHARGE  was 
dropped  against  a  Northern  California 
reporter,  who  faced  jail  for  refusing  to 
tell  prosecutors  what  she  saw  at  a  party 
for  reputed  gang  members. 

Contra  Costa  County  Municipal 
Judge  Peter  Berger  dropped  the  charge 
against  West  County  Times  reporter 
Martha  Ross  after  District  Attorney 
Gary  Yancey  said  he  no  longer  needed 
her  testimony  in  a  case  involving  the 


sale  of  alcohol  to  minors  (E&P,  Dec. 
24,  1994).  Ross  was  invited  to  the  party 
in  connection  with  a  Times  project  on 
gangs.  Two  16-year-old  boys  were 
stabbed  when  a  fight  broke  out  at  the 
gathering. 

The  hostess,  Linda  Mason,  is 
charged  with  providing  alcohol  to  mi¬ 
nors,  a  misdemeanor  calling  for  a  fine 
of  up  to  $250. 

Yancey,  who  previously  had  sought  to 
subpoena  seven  other  reporters  from 
Lesher  Communications  Inc.  news¬ 
papers  for  their  knowledge,  said  he  had 
no  desire  to  send  journalists  to  jail  and 
had  determined  that  information  al¬ 
ready  published  in  Ross’  stories  was  suf¬ 
ficient  for  his  purpose. 

The  Times  special  section,  “Bleeding 
Colors,”  has  won  numerous  journalism 
awards.  Ross  was  one  of  the  writers. 

Noting  that  Ross  had  stood  behind 
the  California  shield  law  in  refusing  to 
reveal  whether  she  saw  liquor  being 
served  at  the  party,  Lesher  attorney 
Rachel  Silvers  said  of  Berger’s  decision: 
“It  certainly  is  a  good  indicator,  in  Con¬ 
tra  Costa  especially,  that  reporters  are 
not  going  to  budge  on  the  shield  law, 
and  that’s  a  serious  statement  to  make 
to  the  prosecutor  and  judges.” 

Times  managing  editor  Anthony 
Marquez  said  Ross  “deserves  credit  for 
bravely  withstanding  the  district  attor¬ 
ney’s  misguided  effort  to  force  her  to 
testify  about  unpublished  information.” 

Minnesota  paper 
will  not  appeal 

THE  DULUTH  (MINN.)  Nevus-Tri¬ 
bune  will  not  appeal  a  $676,000  libel 
award  to  a  public  works  supervisor  who 
the  newspaper  reported  had  arranged  to 
have  the  road  to  his  house  paved. 

The  paper  said  it  would  pay  the  judg¬ 
ment  to  Richard  LeDoux  rather  than 
appeal  to  the  U.S.  Supreme  Court. 
With  interest,  the  award  has  grown  to 
$730,000. 

Publisher  Jim  Gels  said  the  paper  will 
stop  fighting  the  judgment  because 
there  is  little  chance  the  high  court 
would  accept  the  case.  The  Minnesota 
Supreme  Court  refused  last  month  to 
consider  it. 

The  Nevus-Tribune  reported  in  Au¬ 
gust  1989  that  LeDoux  ordered  a  crew 


to  pave  a  road  where  he  owned  the  only 
house.  A  subsequent  city  investigation 
called  the  improvements  “highly  unusu¬ 
al”  and  said  LeDoux’s  actions  “created 
the  appearance  of  impropriety.” 

LeDoux  claimed  that  two  news  sto¬ 
ries  and  two  editorials  were  libelous.  He 
objected  to  the  use  of  the  word  “paved,” 
when,  technically  speaking,  city  crews 
put  new  asphalt  shavings  on  the  road. 
He  also  objected  to  an  editorial  that 
said  he  showed  “wanton  disregard  of 
the  public  trust.” 

The  paper  argued  that  the  stories 
were  substantially  correct,  the  editorials 
were  protected  as  opinion  under  the 
First  Amendment,  and  LeDoux  was  a 
public  figure. 

As  a  public  figure,  he  would  have  to 
prove  that  any  inaccuracies  were  pub¬ 
lished  with  “actual  malice.” 

A  jury  ruled  last  year  that  LeDoux 
was  a  private  figure  and  that  statements 
in  the  stories  and  editorials  were  “prov¬ 
able  as  false.” 

Gels  said  the  articles  and  editorials 
were  about  an  important  and  unfolding 
local  news  story  that  included  LeDoux’s 
firing,  arbitrators’  rulings  and  reinstate¬ 
ment. 

“We  feel  that  the  jury  was  wrong  in 
its  decision  and  also  think  the  appellate 
court  issued  a  fundamentally  flawed  le¬ 
gal  analysis  of  the  case,”  Gels  said. 

Executive  editor  Vicki  Gowler  said 
LeDoux’s  legal  victory  will  not  affect 
news  coverage. 

Mark  Anfinson,  attorney  for  the 
Minnesota  Newspaper  Association,  be¬ 
lieves  the  cqse  will  have  a  chilling  ef¬ 
fect.  He  said,  “The  LeDoux  decision 
will  eliminate  a  large  chunk  of  people 
from  scrutiny  by  the  press,  and  that 
chunk  of  people  are  middle-level  gov¬ 
ernment  officials,  many  of  whom  wield 
great  power  over  us  and  have  authority 
to  spend  tons  of  money.”  —  AP 

Court  strikes  down 
ordinance  restricting 
news  distribution 

A  FRESNO  ORDINANCE  restricting 
door-to-door  distribution  of  free  news¬ 
papers  or  shoppers  violates  the  First 
Amendment,  a  California  Court  of  Ap¬ 
peal  ruled. 

In  its  decision,  the  higher  court 
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struck  down  a  Superior  Court  judge’s 
finding  that  the  ordinance  was  “consti¬ 
tutional  on  its  face.” 

The  case  pitted  the  city  against  Press 
Communications,  Inc.,  which  publishes 
the  weekly  Metronetvs  with  a  reported 
free  circulation  of  50,000  in  the  Fresno 
area.  The  ordinance  states,  “No  person 
shall  distribute  any  advertisement, 
unauthorized  newspaper  or  campaign 
material  to  any  residence  or  business  in 
the  city  where  it  is  or  should  be  appar¬ 
ent  to  a  reasonable  person  that  any  pre¬ 
vious  day’s  distribution  of  any  such  ma¬ 
terial  has  not  been  removed  or  that  the 
property  is  vacant.” 

Mark  Jackson,  president  of  Press 
Communications,  maintained  that 
Metrone«;s’  independent  carriers  are  in¬ 
structed  not  to  deliver  to  people  who 
have  notified  the  paper  they  do  not 
want  delivery  or  who  have  posted  signs 
to  that  effect. 

The  appellate  court  pointed  out  that, 
in  addition  to  the  U.S.  Constitution, 
the  California  constitution  bars  local 
governments  from  restraining  or  abridg¬ 
ing  the  freedom  of  speech  or  press,  re¬ 
gardless  of  whether  a  publication  is  sold 
or  given  away. 

Although  conceding  that  the  Fresno 
law  is  not  specifically  prejudiced  against 
a  publication’s  content,  the  state  court 
said  its  effect  is  the  same,  explaining: 
“A  restriction  which  is  limited  in  effect 
to  persons  engaged  in  door-to-door 
peddling  or  soliciting  is  content-based 
because  it  does  not  also  apply  to  per¬ 
sons  who  go  door-to-door  merely  look¬ 
ing  for  receptive  listeners.” 

In  its  unanimous  ruling,  the  three- 


justice  panel  allowed  that  the  city  may 
have  the  right  to  prohibit  delivery  of 
printed  material  to  a  home  or  business 
that  has  forbidden  it,  but  it  does  not 
have  the  authority  “to  decide  what  cat¬ 
egories  of  speech  are  more  or  less  im¬ 
portant  or  desirable,  and  to  use  the  gov¬ 
ernment’s  enforcement  power  to  restrict 
the  distribution  of  those  categories  of 
written  material.” 

Singapore  article 
spurs  contempt  case 

A  SINGAPORE  JUDGE  has  ordered 
the  International  Herald  Tribune  and  a 
U.S.  scholar  to  stand  trial  for  criminal 
contempt  over  an  article  criticizing  “in¬ 
tolerant”  Asian  governments. 

The  order  Dec.  9  came  despite  U.S. 
State  Department  protests.  The  paper, 
owned  by  the  New  York  Times  Co.  and 
Washington  Post  Co.,  ran  an  article 
Oct.  7  by  Christopher  Lingle,  saying 
some  Asian  governments  use  “a  com¬ 
pliant  judiciary  to  bankrupt  opposition 
politicians.” 

In  fact,  several  opposition  politicians 
have  suffered  large  damage  awards  in 
defamation  suits  filed  by  leaders  of  the 
ruling  party,  including  former  Prime 
Minister  Lee  Kuan  Yew. 

After  a  hearing.  Justice  Goh  Joon 
Seng  found  enough  evidence  for  a  full 
trial,  at  which  the  defendants  face  fines 
and  jail  terms,  the  Neu>  York  Times  re¬ 
ported.  Though  Singapore  was  not 
mentioned,  prosecutors  argued  that  the 
article  nevertheless  was  aimed  at  the 
nation,  “scandalized”  its  court  system 


and  was  “calculated  to  undermine  the 
authority  of  the  courts.” 

In  December,  the  paper  published  a 
clarification  in  which  it  apologized  to 
the  courts  without  reservation  because 
the  article  “could  by  reason  of  facts  lat¬ 
er  drawn  to  our  attention  be  under¬ 
stood  as  suggesting  that  Mr.  Lee  Kuan 
Yew  had  sought  to  suppress  political  ac¬ 
tivity  in  Singapore  by  bankrupting  op¬ 
position  politicians  through  court  ac¬ 
tions.” 

The  nation’s  attorney  general  labeled 
the  apology  “an  admission  of  liability.” 

Lee  has  filed  a  separate  libel  action 
against  Lingle  and  the  paper. 

Lingle  left  Singapore  and  has  stated 
he  will  not  return  there  from  his  home 
in  Atlanta.  He  was  not  represented  in 
court. 

The  Herald  Tribune  has  declined  to 


CNN  apologizes 

CABLE  NEWS  NETWORK  (CNN) 
opted  for  a  public  apology  and  a  light 
fine  over  a  severe  fine  as  its  punishment 
for  airing  excerpts  from  taped  conversa¬ 
tions  between  former  Panamanian 
leader  Gen.  Manuel  Noriega  and  his  at¬ 
torney  after  a  federal  judge  banned  the 
cable  network  from  doing  so. 

Federal  District  Court  Judge  William 
M.  Hoeveler  found  CNN  in  contempt 
after  it  ignored  his  1990  order  not  to 
broadcast  excerpts  from  the  tapes  of 
Noriega  made  by  prison  officials  while 
the  deposed  leader  was  in  a  Miami 
prison,  awaiting  trial  for  drug  trafficking. 


OUR  NEWSPRINT  MAKES 
FRONT  PAGE  NEWS. 


Rainy  River 


After  many  years  as  Boise  Cascade, 
we've  become  Rainy  River,  a  new 
company  offering  headline-making, 
high-quality  newsprint  and  premium 
groundwood  papers. 
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For  more  information,  call  your  local 
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Newspeople  in  the  News  Compiled  by  Ian  E.  Anderson 


Rick  Christie 


Dunia  A.  Shive 


Marian  Spitzberg 


Peter  Prichard 


Rick  Christie,  state  editor  at  the 
Palm  Beach  (Fla.)  Post,  has  been  ap¬ 
pointed  night  news  editor  at  Cox 
Newspapers’  Washington  bureau  and 
editor  of  the  Cox  News  Service. 

Michaei  Beiies,  single  copy  market¬ 
ing  manager  at  the  Orange  County 
Register,  has  been  named  circulation 
manager  at  the  Victorville,  Calif.,  Dai¬ 
ly  Press.  Both  are  Freedom  Communi¬ 
cations  Inc.  newspapers. 

Dunia  A.  Shive,  corporate  con¬ 
troller  at  A.H.  Belo  Corp.,  Dallas, 
owner  of  the  Dallas  Morning  News, 
has  been  promoted  to  vice  presi¬ 
dent/controller. 

Marian  Spitxherg,  assistant  gen¬ 
eral  counsel,  was  named  vice  presi¬ 
dent/assistant  general  counsel. 

Minciy  Fetterman,  deputy  manag¬ 
ing  editor  of  the  money  section  at 
USA  Today,  was  appointed  business 
editor  at  the  Dallas  Morning  News. 


Jen  G.  Starn,  publisher  and  general 
manager  at  the  Titusville  (Pa.)  Herald, 
has  been  named  general  manager  of 
Somerset  Newspapers  Inc.,  Somerset, 
Pa. 

He  succeeds  Reherl  E.  Lind,  who 
retired. 

Peter  Prichard,  editor  of  USA  To¬ 
day,  has  been  appointed  executive  di¬ 
rector  of  the  Freedom  Forum’s  Newse- 
um,  a  $30-million  museum  focusing  on 
news.  He  will  also  become  senior  vice 
president  of  the  Freedom  Forum. 

Geraid  M.  Sass,  senior  vice  presi¬ 
dent,  was  named  executive  vice  presi¬ 
dent. 

Christine  Weiis,  vice  president  in 
charge  of  both  the  Newseum  and  inter¬ 
national  operations,  was  appointed  se¬ 
nior  vice  president  of  international  op¬ 
erations. 

Everatte  E.  Dennis,  executive  di¬ 
rector  of  the  Freedom  Forum  Media 
Studies  Center  at  Columbia  Universi¬ 


ty  in  New  York  and  a  vice  president  of 
Freedom  Forum,  becomes  senior  vice 
president  as  head  of  the  foundation’s 
largest  operating  program. 

Brian  Buchanan,  director  of  jour¬ 
nalism  professional  programs  for  Free¬ 
dom  Forum,  was  appointed  director  of 
online  journalism  programs. 

Joann  Byrd,  ombudsman  at  the 
Washington  Post,  has  been  named  jour- 
nalist-in-residence  at  the  University  of 
Washington  School  of  Communica¬ 
tions. 

The  residency  is  being  funded 
through  a  grant  provided  by  the  Free¬ 
dom  Forum. 

Guy  "Chip"  Gannett  Wiiiiams, 

the  son  of  the  late  Jean  Gannett  Haw¬ 
ley  and  the  grandson  of  company 
founder  Guy  P.  Gannett,  has  been 
elected  to  the  board  of  directors  of  Guy 
Gannett  Communications,  Portland, 
Maine. 

Scott  McEihaney,  former  editor  and 
publisher  of  a  San  Diego  County  pub¬ 
lishing  group  that  included  the  Vista 
Press  and  the  San  Marcos  Courier,  has 
been  named  vice  president/administra¬ 
tion  and  advertising  sales  for  Fancy 
Publications. 

Gerry  Wiison,  advertising  director  at 
the  San  Diego  Union-Tribune,  has 
been  appointed  executive  vice  presi¬ 
dent  of  ActiveTimes  Publications  Inc. 

Michaei  L.  Proehstie,  circulation 
director/home  delivery  at  the  Detroit 
Newspaper  Agency,  has  been  named 
circulation  director  at  the  San  Diego 
Union-Tribune. 
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Richard  Starks,  vice  president  of  ad¬ 
vertising  at  the  Dallas  Morning  News, 
has  been  promoted  to  senior  vice  pres¬ 
ident  of  sales  and  marketing. 

Barry  T.  Peckham,  vice  president 
of  circulation,  was  named  senior  vice 
president  of  circulation. 

Sergio  H.  Salinas,  advertising  di¬ 
rector  at  the  Morning  News,  was  ap¬ 
pointed  vice  president  of  advertising. 

Charles  J.  Gerardi,  general  ad¬ 
vertising  manager,  was  promoted  to 
general  advertising  director. 

James  F.  Galli,  business  develop¬ 
ment  manager,  was  named  business  de¬ 
velopment  director. 

James  Dible,  publisher  for  Ogden 
Newspapers,  Wheeling,  W.  Va.,  has 
been  appointed  director  of  the  New 
Horizons  Group  of  the  Pottsville  (Pa.) 
Republican. 

Previously,  he  was  publisher  of  the 
Lewistown,  Pa.,  Sentinel. 

John  Tippil,  an  associate  in  Gold¬ 
man,  Sachs  &  Co.’s  principal  invest¬ 
ment  area  in  London,  has  been  named 
to  the  newly  created  position  of  direc¬ 
tor  of  corporate  development  at  Harte- 
Hanks  Communications  Inc.,  San  An¬ 
tonio. 

Stave  Knickmeyer,  special  projects 
editor  at  the  Phoenix  Arizona  Repub¬ 
lic,  has  been  appointed  city  editor. 

Mike  MeffitI,  community  editor, 
was  named  assistant  city  editor. 

Ken  LaFave,  on  the  Phoenix 
Gazette’s  Temp  staff  was  appointed  art 
critic  at  the  Republic. 

Jehn  Finneman,  American  Press  In- 
situte  (API)  director  of  program  ad¬ 
ministration  and  services,  has  been 
named  director  of  administration.  He 
will  be  responsible  for  database  and 
technology  development,  business  op¬ 


erations,  member  services,  and  other 
areas. 

Lynn  A.  Soltis,  a  recent  graduate 
from  Duquesne  University  in  Pitts¬ 
burgh  with  an  M.S.  degree  in  corpo¬ 
rate  communications,  was  appointed  to 
the  new  position  of  communications 
manager  at  Associated  Press  Interna¬ 
tional. 

Judith  Roalos,  a  senior  official  in  the 
U.S.  Department  of  Energy,  has  been 
named  executive  vice  president  and 
general  manager  of  the  St.  Petersburg 
Times. 

She  succeeds  John  O'Hoarn,  who 
retired  after  35  years  with  the  Times 
Publishing  Co. 

Previously,  Roales  was  president  of 
Independent  Newspapers  Inc.,  based 
in  Dover,  Del.,  and  publisher  of  the 
company’s  largest  paper,  the  Delaware 
State  News. 

Simon  Li,  deputy  foreign  editor  at  the 
Los  Angeles  Times,  has  been  appointed 
foreign  editor. 

He  succeeds  Alvin  Shustor,  who 
retired. 

Noal  Frooman,  chairman  and  CEO 
of  the  Blackwell  Corp.,  a  television 
production  and  distribution  company 
based  in  Washington,  D.C.,  has  been 
appointed  chairman  of  the  board  of 
visitors  of  the  Institute  on  Political 
Journalism. 

Kovin  Zoollor,  team  marketing  di¬ 
rector  for  American  Express  Corp.’s 
strategic  business  unit  for  travel,  has 
been  named  managing  director  of  the 
midwest  regional  sales  office  of  the 
New  York  Times. 

Seamus  Filspatrick,  an  account 
executive  in  the  sports/leisure  group  of 
the  New  York  Times  Co.,  was  appoint¬ 
ed  managing  director  of  the  Detroit 


sales  office  of  the  Times. 

Polly  Vail,  manager  of  advertising 
sales  promotion,  was  named  managing 
director  of  the  Times’  new  regional 
sales  office  in  Washington,  D.C. 

Paul  Lindsey,  who  has  worked  for 
the  New  York  Times,  Morris  News¬ 
papers,  Savannah,  Ga.,  and  Freedom 
Newspapers,  Irvine,  Calif.,  has  been 
named  retail  advertising  manager  at 
the  Tampa  Tribune. 

Roxanne  Taylor,  marketing  commu¬ 
nications  director  at  Reuters  America 
Inc.,  has  been  named  media  relations 
director. 

Larry  Fleischman,  marketing  and 
communications  director  at  Suburban 
Newspapers  of  America,  Chicago,  has 
been  appointed  executive  director. 


THE 

ARTHUR  F.  BURNS  FELLOWSHIP 
PROGRAM 


The  Arthur  F.  Bums  Fellowship  is  a  two- 
month  (August-September)  working  fellow¬ 
ship  exchange  for  young  American  and  Ger¬ 
man  broadcast  and  print  journalists.  Ten  Jour¬ 
nalists  from  each  country  travel  to  Germany 
and  the  United  States  to  work  at  counterpart 
news  organizations.  Applicants  should  be 
working  journalists  in  any  news  media 
between  the  ages  of  21  and  33  with  demon¬ 
strated  journalistic  talent  and  an  interest  in 
U.S.-European  affairs. 

Travel  expenses  and  a  stipend  are  provided. 
The  fellowship,  established  in  1990,  is  spon¬ 
sored  by  private  sector  grants. 

APPLICATION  DEADLINE: 

MARCH  15, 1995 


For  information  please  contact  the: 

Center  for  Foreign  Journalists 
11690-A  Sunrise  Valley  Drive 
Reston,  Virginia  22091-1409  USA 
FAX:  (703)  620-6790 
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Redesign  prompts 
change  in  Chicago’s 

Best  Food  Day 

Chicago  Tribune’s  decision  to  redesign, 
rename  and  shift  by  one  day  the  publication 
of  its  weekly  food  guide  section,  is 
followed  with  changes  by  other  city  papers 


by  Mark  Fitzgerald 

EFFECTIVE  THIS  WEEK,  Chicago’s 
best  food  day  moves  from  Thursday  to 
Wednesday. 

Starting  Wednesday  Jan.  25,  virtual¬ 
ly  all  Chicago-area  daily  newspapers 
will  end  the  Windy  City’s  long  tradi¬ 
tion  of  a  Thursday  best  food  day. 

This  remarkably  rapid  turnaround 
was  engineered  by  the  Chicago  Tri¬ 
bune’s  decision  to  redesign  and  rename 
its  Food  Guide  section  —  and  begin 
publishing  on  Wednesdays. 

About  a  week  after  the  Tribune  an¬ 
nounced  the  impending  debut  of  its 


said  no  editorial  changes  were 
planned. 

For  its  part,  the  Chicago  Defender, 
the  21,500-circulation,  black-oriented 
daily  tabloid,  said  it  had  not  yet  decid¬ 
ed  whether  it,  too,  would  change  its 
Thursday  best  food  day. 

“We  haven’t  discussed  that  yet,”  said 
managing  editor  Michael  Brown. 
“That’s  a  whole  advertising  scheme 
that  ties  into  the  days  stores  run  their 
coupons.” 

Only  one  Chicago  paper  announced 
no  change:  The  55,813-circulation  Dai¬ 
ly  Southtown  has  been  running  its 
Food  section  on  Wednesdays  ever 


“We  did  this  because  of  advertiser  requests,” 
Youngman  said.  Advertisers  were  “greatly 
interested”  in  getting  into  the  paper  a  day  earlier, 
he  said. 


new  section.  Good  Eating,  the  Chicago 
Sun-Times  announced  that  it,  too,  was 
redesigning  its  section  —  although 
keeping  its  current  name.  Food  —  and 
would  henceforth  publish  on  Wednes¬ 
days. 

A  couple  of  days  later,  the  Daily 
Herald,  the  fast-growing  124,595-circu¬ 
lation  paper  based  in  Arlington 
Heights,  joined  the  stampede. 

“It’s  really  just  being  done,  obvious¬ 
ly,  for  competitive  reasons,”  said  vice 
president  and  editor  Douglas  Ray,  who 


since  it  converted  from  a  weekly  in 
1978. 

Features  editor  George  Haas  says 
readers  of  the  Southtou;n,  which  circu¬ 
lates  on  the  city’s  South  Side  and 
southern  suburbs,  appreciated  getting 
the  food  ads  a  day  earlier. 

“It  just  seemed  like  our  readership 
felt  Wednesday  was  a  good  day  for  food 
ads,”  Haas  said. 

Also  influencing  the  paper’s  think¬ 
ing,  Haas  added,  was  the  fact  that, 
when  the  Southtown  was  a  weekly,  it 


Qood  Eating 


came  out  on  Wednesdays. 

That  explains  why  the  Soutbtown 
published  its  food  section  on  Wednes¬ 
day  —  but  what’s  the  reason  why  every 
other  Chicago  paper  hewed  for  so  long 
to  Thursday? 

“I  really  am  not  sure.  But  it  has  been 
that  way  for  as  long  as  I  can  remem¬ 
ber,”  the  Daily  Herald’s  Ray  said. 

Sun-Times  food  editor  Bev  Bennett 
offers  one  possible  reason:  “Historical¬ 
ly,  supermarkets  always  posted  their 
new  prices  on  Thursday,  the  idea  being 
that  people  got  paid  on  Friday  and 
would  go  grocery  shopping  on  Friday 
nights,”  Bennett  said. 

Tribune  features  editor  Owen  Young- 
man  says  he  doesn’t  know  the  reason 
behind  the  Windy  City  tradition. 

“That’s  lost  in  the  dark,  dim  recess¬ 
es  of  the  past,”  he  said. 

But,  after  more  than  a  year  of  re¬ 
search  and  planning,  Youngman  and 
the  Tribune  know  very  well  why  they 
changed  best  food  day  in  Chicago. 

“We  did  this  because  of  advertiser 
requests,”  Youngman  said.  Advertisers 
were  “greatly  interested”  in  getting 
into  the  paper  a  day  earlier,  he  said. 

And  the  Tribune  food  section  was 
facing  the  same  problems  as  confront¬ 
ed  many  other  papers. 

“This  all  grew  out  of  the  fact  that 
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both  readership  and  ad  sales  have  been 
slipping  over  the  years,”  Youngman 
said. 

In  addition  to  changing  the  publish¬ 
ing  cycle,  however,  the  Tribune  is  also 
inaugurating  the  new  best  food  day 
with  a  major  redesign  of  its  food  sec¬ 
tion  —  and  a  kind  of  interactive  rela¬ 
tionship  with  television. 

Good  Eating  is  not  only  the  new 
name  of  the  Tribune  food  section  — 
but  of  a  half-hour  program  that  will 
run  on  Chicagoland  Television  News 
(CLTV),  the  Tribune -owned,  24-hour, 
local  cable  news  channel. 

The  lead  article  in  each  week’s  Tri¬ 
bune  food  section  will  be  the  center- 
piece  story  of  the  broadcast. 

“Good  Eating”  will  air  on  Sundays 
preceding  the  Wednesday  newspaper 
section  and  will  be  repeated  on  follow¬ 
ing  Saturdays. 

CLTV  reaches  about  1.3  million 
households  in  the  Chicago  area. 

The  Tribune’s  food  department  has 
been  prepared  for  some  time  for  the 
linkup  with  television. 

“We  remodeled  the  Tribune  kitchens 
about  a  year  ago,  with  an  eye  to  doing 
TV  in  there,”  Youngman  said.  “We 
have  the  right  kinds  of  colors.  It’s  pret¬ 


ty  much  a  studio  in  there.” 

The  TV  show  “Good  Eating”  will 
originate  in  CLTV’s  suburban  Oak 
Brook  studios,  but  there  will  be  seg¬ 
ments  shot  at  the  Tribune  kitchens  in 
the  downtown  Tribune  Tower. 

The  redesign  of  the  newspaper  food 
section  foreshadows  big  design  changes 


in  store  for  the  Chicago  Tribune, 
Youngman  says. 

“I  really  think  in  many  ways  this  is 
turning  out  to  be  a  template  of  how  we 
want  all  the  sections  in  the  paper  to 
look  over  the  long  term,”  Youngman 
said. 

For  one  thing,  the  redesign  leaned 
heavily  on  research  —  and  participa¬ 
tion  by  nearly  every  department  in  the 
newspaper  from  the  graphics  to  adver¬ 
tising  sales  divisions. 


“At  one  time  or  another,  70  people 
worked  on  this  project,”  the  features 
editor  said. 

Work  on  Good  Eating  began  in  Sep¬ 
tember  1993  and  involved  focus  groups 
and  secondary  research,  in  addition  to 
the  usual  redesign  work. 

The  name  itself,  for  instance,  won 


out  over  titles  that  connoted  more  of  a 
health  and  nutrition  approach,  be¬ 
cause  research  showed  a  certain  re¬ 
sentment  about  society’s  chronic  diet¬ 
consciousness. 

“People  want  to  feel  they’re  being 
careful,  but  they  don’t  want  to  be  made 
to  feel  bad  if  they  are  not  being  care¬ 
ful,”  Youngman  said. 

A  typical  focus-group  comment 

(See  Food  Day  on  page  38) 


“I  really  think  in  many  ways  this  is  turning  out  to 
be  a  template  of  how  we  want  all  the  sections  in 
the  paper  to  look  over  the  long  term,”  Youngman 

said. 


Specialty  Data  &  Software 
Products  for  ^MapMa 


Telegommumkatioivs 
Map  Databases 

A  complete  road  map  to  the  information 
superhighway.  Map  every  major  feature 
of  the  telecommunication  environment, 
from  telephone  exchanges  and  long 
distance  markets,  to  cellular  coven^e 
areas.  Right  from  your  PC  using  desktop 
mapping  software,  you  can  improve  your 
comjjetitive  position  by. . . 


Routwc  8k  Logistics 
Software _ 

On  Target  Mapping’s  drive-dme  toolkit 
plugs  right  into  Mapinfo*.  With  a  few 
clicks  of  the  mouse,  you’ll  have  Mapinfo"" 
driving  the  street  network.  You’ll  know 
every  pxrint  that  can  be  reached  from  a 
fecility  within  a  set  time  period  -  be  it  5 
minutes,  or  5  hours.  It’s  never  been  easi¬ 
er  to  solve  every  day  business  problems. . . 


♦  More  accurately  identifying  the  best  markets  on  the 
information  superhighway. 

♦  Improving  out-bound  telemarketing  response  rates  through 
better  targeting. 


♦  Building  more  accurate  retail  trading  areas  using  the  time  it 
takes  your  customers  to  drive  to  a  location. 

♦  Determining  the  optimal  location  for  warehousing  or  truck 
dejxrts,  to  improve  the  utilization  of  your  transport  fleet 


♦  Uncovering  compretitive  threats  by  mapping  the  tele¬ 
communications  system  against  cable  TV  systems,  newspraprer 
zones,  or  other  markets. 

♦  Getting  the  real  story  on  where  cellular  service  is  available  - 
and  where  it  isn’t 


♦  Identifying  which  of  many  facilities  is  closest  to  a  customer,  to 
provide  improved  customer  service. 

♦  Aligning  sales  territories  to  minimize  the  time  your  sales  reprs 
sprend  on  the  road. 


On  Tai^t  Mapping 


1.800.  700.  MAPS(6277) 

1031  BriiUon  Road  •  First  Hoor  •  Pittsbiirirh,  V\  13221  •  F.W  (412)  241-7700 

M.tpliilo  I'  .r  K  ”i\l<  It  (1  li.ult  m.tik  'll  M.tfijii.ii'.;  S\sii  ln■^  (  >:! 
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Top  25  Daily  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

Jan.'Nov.  1994 

'  Full  Run  ROP, 

excluding  preprints 

Alcoholic 

Factory 

ComiMiters  li 

Credit 

Food  h 

Hotels  It 

Motion 

NEWSPAPER 

TOTAL 

Airlines 

Beverages 

Automotive 

Bonks 

Software 

Cards 

Household 

Resorts 

nsurenco 

Investments 

Pictures 

Tobacco 

Utilities 

1.  New  York  lines 

350,923 

34,651 

10,597 

15,863 

40,696 

11,202 

5,293 

2,882 

12,427 

5,204 

23,825 

136,563 

9,307 

42,413 

2.  Los  Ai^ieles  lines 

452,252 

28,184 

34,957 

70,123 

37,135 

8,127 

3,635 

5,445 

12,072 

10,331 

7,700 

185,910 

5,728 

42,905 

).  Washi^lloa  Post 

234,624 

18,986 

6,884 

38,124 

56,213 

7,642 

3,561 

1,943 

6,579 

10,275 

5,397 

45,084 

4,741 

29,195 

4.  New  Wwk  Dally  News 

137,388 

12,975 

1,011 

4,243 

31,015 

84 

519 

1,356 

3,789 

3,264 

393 

55,132 

4,210 

19,397 

5.  Newsday 

178,789 

11,291 

3,476 

14,666 

77,742 

84 

504 

1,694 

2,159 

4,309 

929 

41,455 

2,507 

17,973 

6.  Ckkago  IHboae 

289,459 

25,357 

23,515 

74,843 

41,948 

4,392 

2,827 

5,283 

12,046 

2,034 

6,642 

49.717 

6.224 

34,631 

7.  Detroit  Free  Press 

54,809 

5,032 

361 

8,055 

14,926 

3.130 

867 

1.748 

1,371 

392 

1,377 

NA 

1,766 

15,784 

8.  Saa  Fraadsco  Chroaide 

172,972 

18,739 

526 

20,675 

28,578 

2,404 

2,734 

2,254 

7,723 

4,791 

5,502 

52,906 

2.536 

23,604 

9>  ChicagD  Saa-11aMS 

159,897 

15,159 

4,634 

28,593 

29,629 

210 

404 

2,654 

4,418 

1,570 

153 

48,667 

3,970 

19,836 

10.  Dallas  Norai^  News 

175,736 

8,744 

2,764 

38,884 

30,558 

3,707 

2,072 

3,071 

6,883 

3,009 

4,030 

37,118 

3,862 

31,034 

11.  Bostoa  Globe 

220,469 

20,816 

2,194 

23,337 

37,210 

6,122 

2,860 

2,122 

23,650 

4,461 

5,440 

45,726 

7,125  ' 

39,406 

12.  PUladclphU  laquirer 

182,102 

11,739 

5,050 

24,553 

56,558 

1,769 

2,412 

1,265 

5,372 

7,397 

2,223 

41,657 

2,979 

19,128 

1$.  Newark  Star-Ledger 

193,767 

26,195 

7,373 

26,799 

58,518 

380 

64 

1,331 

3,432 

7,126 

2,477 

29,398 

3,798 

26,876 

14.  Hoastoo  Ckroalde 

92,743 

16,982 

170 

10;312 

21,590 

2,383 

1,904 

2,162 

2,210 

2,672 

2,066 

NA 

4.299 

25,993 

1$.  Minae^Kdis  Star 

IHbaae 

76,416 

3,864 

1,333 

6,613 

22,037 

2,557 

1,073 

2,581 

5,129 

3,947 

7,259 

NA 

1,492 

18,531 

16.  Miaad  Herald 

156,824 

11,642 

2.077 

27,822 

37,048 

1,892 

2,365 

3,019 

3,670 

4,499 

3,830 

33,017 

6,808 

19,135 

17.  Clevdand  Plaja  Dealer 

84,342 

10,656 

1,076 

5,092 

41,865 

718 

717 

2,536 

2,114 

4,643 

2,831 

NA 

1,526 

10,568 

18.  Mnealx  Arizona 

Republic 

76,544 

7,245 

1,742 

10,802 

21,308 

966 

513 

2,608 

2,444 

2,277 

2,513 

NA 

2,581 

21,545 

19.  New  York  Post 

111,508 

7,350 

3,327 

6,129 

6,935 

56 

143 

46 

4,680 

2,325 

86 

39,526 

25,096 

15,809 

20.  SL  Petersbarg  lines 

62,471 

8,111 

1,674 

12,395 

19,198 

936 

385 

2,082 

1,247 

422 

5.858 

NA 

2,888 

7,275 

21.  Saa  Diego  IJaioa- 

IHbaae 

195,224 

8,978 

19,017 

31,557 

28,632 

1,658 

333 

2,753 

6,274 

6,745 

6,236 

39,438 

5,039 

38,564 

22.  Detroit  News 

56,262 

5,182 

753 

8,498 

14,646 

2,538 

889 

1,661 

1,584 

239 

1.747 

NA 

1,979 

16,546 

25.  Orai^  Cooaty  Register 

241,086 

16,839 

24,436 

57,553 

28,977 

2,753 

176 

3,234 

7,366 

8,612 

1,495 

40,317 

4,943 

44,385 

24.  Bahinore  Saa 

75,420 

11,418 

2,408 

9,567 

18,609 

320 

277 

1,368 

961 

3,098 

3,242 

11,216 

508 

12,428 

2$.  Denver  Rocky 

Moaataio  News 

154,734 

5,133 

11,480 

38,590 

27,664 

922 

1,093 

3,338 

7,336 

4,115 

2,851 

29,622 

3,403 

19,187 

Top  25  Sunday  Newspapers 

Ad  Inches  in 

Selected  National  Categories* 

Jan. 'Nov.  1994 

'  Full  Run  ROP,  excluding  preprints 

Alcoholic 

Factory 

Computers  It 

Credit 

Food  It 

Hotels  8 

NEWSPAPER 

TOTAL 

Airlines 

Beverages 

Automotive 

Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

Investments 

Pictures 

Tobacco 

Utilities 

1.  New  York  Hoks 

330,210 

24,947 

13,063 

26,698 

14,899 

3,116 

3,799 

3,284 

55,419 

2,632 

24,788 

61,195 

80,267 

16,103 

2.  Los  Aageles  Hans 

245,052 

17,993 

3,455 

27,059 

13,290 

1,120 

1,487 

3,557 

54,698 

1,042 

4,203 

53,647 

47,340 

16,161 

5.  Detroit  News  8  Free 

Press 

61,336 

2,261 

2,307 

8,946 

9,293 

504 

79 

251 

5,087 

371 

1,348 

NA 

24,331 

6,558 

4.  Waskii^toa  Post 

109,991 

7,237 

576 

8,200 

19,213 

1,048 

511 

267 

13,692 

3,358 

5,656 

13,595 

30,097 

6,541 

5.  Chia^  IHbaae 

176,833 

13,533 

9,668 

34,850 

7,549 

2,382 

808 

757 

23,866 

661 

2,970 

12,526 

43,666 

23,597 

6.  New  York  Daily  News 

73,269 

4,141 

336 

1,725 

4,925 

194 

202 

17.607 

232 

82 

15,776 

16,186 

11,863 

7.  Philadelpliia  laqairer 

140,111 

6,481 

2,714 

12,614 

31,310 

1,525 

737 

1,004 

18,204 

4,053 

2,649 

12,783 

34,109 

11,928 

8.  Dallas  Mo^liI^;  News 

126,734 

9,717 

715 

7,868 

23,815 

3,106 

1S8 

774 

15,821 

1,826 

2,151 

11,661 

34,220 

14,902 

9.  Bostoa  Globe 

200,044 

11,277 

2,107 

27,086 

33,632 

2,217 

659 

390 

33,623 

1,436 

4,796 

12,555 

54,773 

15,493 

10.  Newsday 

72,845 

6,070 

1,708 

3,665 

8,759 

408 

16,814 

923 

41 

7,169 

23,031 

4,257 

11.  Adaatajoaraal  R 

Coastitntioo 

107,943 

9,151 

1,336 

6,100 

10,665 

5,751 

561 

454 

13,910 

2,072 

3,583 

N.A. 

41,479 

12,861 

12.  Newark  Star-Ledger 

156,607 

9,112 

2,583 

10,105 

47,710 

297 

641 

29,931 

3,175 

4,721 

7,296 

38,476 

2,560 

15.  Miaocapolis  Star 

IHbaae 

56,676 

826 

166 

380 

7,245 

650 

135 

1,050 

10,082 

1,106 

1,345 

HX 

27,233 

6,458 

14.  Saa  Fraadsco 

Chroaide/Eiaadner 

116,646 

10,088 

595 

12,245 

7,783 

1,985 

687 

1,090 

31,648 

443 

2,533 

13,931 

28,503 

5,115 

19.  Phoenix  Arizona 

RepaMic 

88,672 

3,460 

716 

2,468 

15,335 

1,166 

411 

887 

22,547 

7,542 

1,815 

NA 

23,901 

8,424 

16.  Howton  Chroaide 

84,456 

8,132 

228 

1,571 

17,551 

2,035 

44 

1,236 

8,594 

972 

1,195 

NA 

31,894 

11,005 

17.  St  Loais  Post-Dispatch 

47,884 

3,182 

941 

3,106 

9,036 

422 

476 

124 

4,061 

450 

1,011 

NA 

17,018 

8.057 

18.  Clevelaod  Plain  Dealer 

66,187 

4.493 

838 

2,016 

11,527 

1,166 

147 

381 

4,469 

2,260 

2,393 

NA 

26,136 

10,361 

19.  Miaod  Herald 

93,572 

8,366 

1,446 

10,064 

5,128 

283 

359 

174 

15,329 

1,399 

1,946 

10,590 

30,957 

7,531 

20.  Oric^  Soa-llmcs 

51,154 

3,806 

1,302 

3,814 

5,275 

71 

103 

225 

1,534 

492 

21 

14,736 

9,987 

9,788 

21.  Scadlc  IlM/Pon- 

latcUegeacer 

66,173 

5,877 

202 

1,212 

7,074 

1,151 

286 

313 

7,673 

57 

1,287 

NA 

33,762 

7.279 

22.  Bahiasore  San 

67,915 

5,865 

663 

4,950 

15,805 

191 

751 

6,266 

1,779 

3,396 

NA 

19,485 

5,122 

25.  Nilwaakeejoarnal 

93,638 

3,520 

19,976 

5,754 

16,247 

1,414 

78 

1,036 

8,451 

684 

5,877 

NA 

22,535 

8,066 

24.  St  Pelersbarg  Hans 

56,893 

2,444 

880 

7,671 

52 

98 

223 

5,838 

755 

4,169 

NA 

26,238 

8,525 

29.  Rtt^orgh  Post-Gazette 

29,020 

713 

89 

1,276 

6,484 

397 

57 

315 

2,480 

583 

1,587 

NA 

12,487 

3.652 

♦Newspapers  are 

listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31,1 994 

1  Ad  data  provided  by  Competitive  Media  Reporting. 

/ 

f 


24 


Editor6?Publisher  •  January  21,  1995 


NEWSPAPER 

Ad 

Jai 

Apparel  ft 
TOTAL  Accessories 

Top  25  Daily  Newspapers 

Inches  in  Selected  Retail  Categories* 

1,'Nov.  1994  '  Full  Run  ROP,  excluding  preprints 

Auto  Supply  Books  ft  Building  Computer  Consumer  Department  Discount  Dn^  Food  FumRureft 

Stores  Stationery  Materials  Stores  Electronics  Stores  Stores  Stores  Stores  Accessories 

Jewelry 

Stores 

Office  Supply 
Stores 

Sports 

Stores 

1.  New  York  llffles 

358,013 

40,716 

129 

10,538 

1,024 

50,266 

35,140 

117,420 

672 

126 

2,398 

67,606 

16,758 

6,613 

8,607 

2.  Um  Angles  Itmes 

930,567 

25,052 

39,118 

2.770 

6,292 

36,060 

153,590 

351,850 

17,279 

3,944 

137,963 

74,841 

5,382 

13,802 

62.624 

3.  Washington  Post 

708,154 

34,685 

11,675 

2,760 

19,563 

40.348 

48,392 

262,318 

18,084 

13,176 

78,393 

146,270 

6.540 

9,569 

16,381 

4.  New  York  Daily  News 

315,826 

17,690 

16,918 

98 

10,735 

409 

81,234 

100,155 

3,820 

540 

20,849 

48,456 

3.563 

4,525 

6,834 

9.  Newsday 

387,301 

17,739 

9,447 

344 

9,685 

6,826 

98,745 

145,180 

7,914 

1,123 

17,649 

52,738 

2,018 

5,915 

11.978 

6.  Chicago  ‘Mbane 

526,284 

47.736 

10,963 

4,030 

17,346 

9,640 

62,459 

170.874 

17,510 

21,353 

16,555 

102,662 

8,183 

13,700 

23,273 

7.  Detroit  Free  Press 

323,141 

14,662 

13,011 

890 

24,335 

4,161 

61,999 

90,323 

10,978 

116 

32,094 

43,889 

1,845 

8.080 

16,758 

8.  San  Frandsco  Chronicle 

353,681 

11,973 

4,415 

3,294 

4,963 

10,942 

63,648 

160,632 

10,494 

164 

6,022 

47.547 

4,506 

5,721 

19,360 

9.  Chicago  San'llmes 

243,905 

23,076 

12,691 

365 

17,022 

963 

29,446 

61,185 

19,287 

5,981 

16.379 

41,135 

1,225 

3,425 

11,725 

10.  Dallas  Morning  News 

830,821 

60,846 

14,002 

6,036 

34,602 

28,609 

57,056 

279,413 

19,922 

990 

83,091 

162,755 

11.841 

13,191 

58,467 

11.  Boston  Globe 

458,498 

31,456 

6,933 

5,345 

12,450 

20,144 

53,329 

179,039 

a.377 

15,262 

9,114 

53,525 

5.281 

6,417 

15826 

12.  Philadelphia  Inquirer 

429.483 

24,044 

5,650 

1,194 

7,656 

12,867 

42,194 

235,760 

8,213 

9,398 

20.828 

43,221 

2,147 

3.886 

12,425 

13.  Newark  Star-let^ier 

513,400 

41,371 

8,818 

584 

21,612 

7,623 

87,591 

152,225 

21,967 

8,443 

21,134 

116.175 

5.466 

5,814 

14,577 

14.  Houston  Chronicle 

666,597 

44,451 

13,717 

3,756 

21,620 

16,321 

30,822 

247,862 

11,167 

8.292 

30,734 

156,836 

7,619 

7.946 

65,454 

15.  Minneapolis  Star 

Tribune 

334,278 

15,896 

6,882 

3.577 

24,188 

18,530 

23.431 

121,310 

21,848 

1.151 

2,421 

63,990 

1,863 

4,380 

24,811 

16.  Miami  Hcnld 

571,368 

21,594 

11,568 

846 

11,522 

17,502 

192,767 

135,271 

10,582 

4,919 

27,710 

107,188 

4,693 

11,239 

13,967 

17.  Cleveland  Plain  Dealer 

379,964 

15,498 

6,757 

707 

19,710 

7,945 

22,224 

131,659 

14,855 

9,292 

85,742 

51,176 

2,222 

3,475 

8,702 

18.  Phoenix  Arizona 

Republic 

501,437 

10,607 

6,537 

487 

11,446 

13,146 

53,690 

188,059 

10,436 

4.772 

28,082 

139,871 

3.473 

5,964 

24,867 

19.  New  York  Post 

131,171 

9,143 

2,140 

247 

1,765 

8,603 

76,147 

2,157 

887 

144 

577 

19,837 

1,227 

2,544 

5,753 

20.  SL  Petersburg  Times 

312,953 

9,375 

16,807 

853 

9,120 

6,145 

40.880 

104,089 

17,248 

7.028 

7,844 

68,310 

5,431 

5,515 

14,308 

21.  San  Diego  llnion- 

Iribune 

705.647 

13,319 

27,337 

3,598 

21,659 

29.584 

141,245 

193,146 

8,594 

1,774 

97,414- 

85,895 

6.968 

7,792 

67,322 

22.  Detroit  News 

301,120 

15,878 

12,772 

776 

23,960 

4,783 

60.886 

73,788 

10,398 

184 

31,902 

42,090 

1,942 

8,034 

13,727 

23.  Orange  County  Register 

877,734 

28,595 

54,893 

4,432 

24,471 

22,263 

111,551 

1%.867 

14,819 

1,659 

145,999 

168.259 

8,370 

14,049 

81,507 

24.  Baltimore  Sun 

412.2y 

11,996 

5,411 

469 

9,280 

9,760 

74.922 

122,263 

21,053 

6,001 

104,045 

30,709 

2,661 

5,592 

8,075 

25.  Denver  Rocky 

Mountain  News 

535,675 

31,911 

29,421 

2,152 

31,883 

10.869 

73,969 

113.685 

12,549 

2,728 

13,940 

162,316 

3.541 

8.387 

38,324 

NEWSPAPER 

TOTAL 

Top  25  Sunday  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

Jan. 'Nov.  1994  -  Full  Run  ROP,  excluding  preprints 

Apparel  ft  Auto  Supply  Books  ft  Building  Computer  Consumer  Department  Discount  Drug  Food  Fianiture  ft 

Accessories  Stores  Stationery  Materials  Stores  Electronics  Stores  Stores  Stores  Stores  Accessories 

Jewelry 

Stores 

Office  Supply 
Stores 

Sports 

ShKos 

1.  New  York  Times 

211,571 

29,400 

32 

1,073 

283 

6,207 

18,577 

104,827 

1,043 

129 

298 

33,743 

11,509 

1,515 

2,935 

2.  Los  Angeles  Times 

271,652 

11,481 

20,486 

5,879 

917 

5,462 

55,639 

%.486 

4,913 

3,521 

37,337 

18,448 

1,569 

5,813 

3,701 

3.  Detroit  News  ft  Free 

Press 

111,044 

4,282 

18,334 

199 

6,256 

2,207 

14,083 

26.008 

6,127 

131 

6,620 

19,062 

735 

3,365 

3,635 

4.  Washington  Post 

191,762 

11,642 

21,503 

4,761 

4,283 

2,460 

6,922 

55,977 

7,289 

1,253 

40,884 

27,319 

1,775 

3,192 

2,502 

5.  Chio^  Tribune 

214,743 

15,526 

13,250 

5,770 

9,020 

7,289 

20,974 

62,643 

8,795 

6,432 

2,717 

47,976 

1,904 

6,814 

5.633 

6.  New  York  Daily  News 

135,104 

3,588 

9,414 

2,647 

864 

26,536 

13,700 

1,394 

623 

34.049 

38,791 

104 

588 

2.806 

7.  Philadelphia  Inquirer 

262,785 

9,001 

17,405 

311 

4,023 

4,687 

51,094 

63,876 

4,989 

5,269 

33,769 

58.461 

1,126 

4.885 

3,889 

8.  Dallas  Morning  News 

327,776 

9,187 

18,585 

2,813 

5,437 

12,307 

39,603 

107,558 

8.554 

432 

60,265 

45,574 

2,311 

8,217 

6,933 

9.  Boston  Globe 

215,459 

12,673 

6,129 

1,122 

8.905 

8,539 

24,070 

64.437 

12,608 

8,202 

895 

52,402 

4.050 

5,193 

6,234 

10.  Newsday 

90,082 

8,116 

3,055 

1,392 

3,094 

826 

6,495 

23,007 

4,795 

105 

3,465 

30,987 

191 

2,982 

1,572 

11.  Atlanta  Journal  ft 

Constitution 

208.294 

12,011 

22,846 

602 

1,036 

4,070 

44,185 

53,198 

23,110 

2,448 

11,970 

21,334 

2,510 

5.447 

3,527 

12.  Newark  Star-Letter 

244.037 

11.850 

10,736 

769 

5,320 

5,105 

21,286 

35,662 

9,888 

5,097 

77,682 

47,904 

1,945 

5.706 

5,087 

13.  Minneapolis  Star 
Tribune 

139,575 

3,476 

5,093 

449 

4.245 

5.417 

3,141 

39,052 

15,120 

300 

35,281 

18,313 

560 

3,916 

5,212 

14.  San  Francisco 

Chronlcle/Exaniiner 

139,016 

6,314 

2,710 

523 

906 

2,607 

29.509 

61,684 

3,818 

116 

1,802 

22,682 

2,445 

1,698 

2,202 

19.  Phoenix  Arizona 
Republic 

176,714 

5.040 

10,577 

72 

3,641 

7,878 

21,536 

57.870 

6,546 

1,517 

20,259 

29,501 

3,015 

6.448 

2,814 

16.  Houston  Chronicle 

338,732 

18,891 

17,960 

1,899 

2,617 

12,091 

30,198 

98,108 

9,486 

2,505 

16,245 

44,515 

1,583 

7,032 

75,602 

17.  St  Louis  Post-Di^MHch 

137.244 

2,529 

13,979 

345 

7.563 

3,537 

6,345 

51,403 

4,067 

1,082 

8,481 

31,576 

242 

4,245 

1,850 

18.  Cleveland  Plain  Dealer 

137,386 

2,933 

13,209 

193 

12,515 

2,566 

16.088 

42,927 

6.871 

2,706 

9,581 

19,165 

294 

4,403 

3,935 

19.  Miami  Herald 

151,276 

3,836 

11,128 

166 

1,146 

2,293 

39,065 

40,386 

5,892 

275 

6,596 

32,674 

4,336 

2,027 

1,456 

20.  Oicago  Sun-Times 

67,509 

5,858 

4,222 

249 

2,792 

222 

21,200 

14.497 

5,344 

1,900 

1,295 

8,344 

88 

331 

1,167 

21.  Seattle  Times/Post- 
Intellegencer 

165.599 

3,289 

14,040 

2,437 

2,119 

22,616 

31,041 

40,790 

7,657 

5,306 

5,856 

17,259 

1,409 

6,553 

5,227 

22.  Baltimore  Son 

151,208 

2,784 

23,141 

181 

2,685 

4,420 

10,539 

32,881 

6,194 

321 

36,904 

23,914 

1.285 

2,800 

3,159 

23.  Milwaukee  Journal 

141,146 

2,391 

7,727 

1,174 

7,205 

1.861 

2,950 

36,563 

7,605 

549 

14,405 

45,076 

655 

6,587 

6,398 

24.  St  Petersbui^  Times 

107,055 

826 

13,719 

26 

1,289 

189 

18,787 

34,705 

7,404 

1,761 

6,531 

12.025 

2,814 

4,334 

2.645 

25.  Pittsburgh  Post-Gazette 

%.168 

1,825 

10.786 

69 

1,941 

961 

9,841 

40,911 

4,564 

4,213 

1,025 

10,882 

413 

5.139 

3,598 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  March  31,  1994 
Ad  data  provided  by  Competitive  Media  Reporting. 

Editor6?Publisher  •  January  21,  1995 


25 


November  1994 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 


Times  Unlon-a/d 


ROP  Local . 

34,447 

31,087 

Preprint  Local . 

35,545 

44,328 

ROP  National . 

4,858 

4,129 

Classilied . 

33,466 

28,971 

Total . 

.  108,316 

108,515 

Times  Unkm-S 

ROP  Local . 

20,169 

16,297 

Preprint  Local . 

101,400 

90,559 

ROP  National . 

2,681 

2.506 

Preprinl  National . 

20,260 

19,800 

Classified . 

16,065 

13,812 

Total . 

.  160,575 

142,974 

GRAND  TOTAL.. 

.  268,891 

251,489 

YEAR  TO  DATE.. 

.  2,481,504 

2,345,534 

ALBANY,  ORi. 


Democrat-Herald-e 


ROP  Local . 

34,746 

34,857 

ROP  National . 

52 

197 

Classified . 

28,205 

24,551 

GRAND  TOTAL... 

63,003 

59,605 

YEAR  TO  DATE... 

535,068 

515,306 

BANOOR;  MAINE 


Dally  News-m 


ROP  Local . 

16,042 

5,495 

16,308 

7,988 

Preprint  Local . 

6,151 

42.083 

7,627 

39,398 

ROP  National . 

1,559 

1.543 

Preprint  National . 

1,372 

162 

972 

Classified... 

11,474 

11,141 

228 

Total . 

36,598 

47,740 

37,591 

47,614 

Daily  News-S 

ROP  Local . 

4,893 

1,196 

6,183 

1,619 

Preprinl  Local 

8,490 

24,071 

9,720 

29.866 

ROP  National . 

241 

221 

Preprinl  National . 

13,284 

12.960 

Classified... 

8,499 

8.881 

Total . 

35,407 

25,267 

37,965 

31,485 

GRAND  TOTAL... 

72,005 

73,007 

75,556 

79,099 

YEAR  TO  DATE... 

738,157 

576,412 

688,385 

662,369 

BENNINGTON,  VT. 


Banner-m 

ROP  Local... 

9,156 

10,862 

Preprinl  Local . 

2,464 

2,178 

ROP  National . 

545 

688 

Preprinl  National . 

303 

92 

Classified... 

8.398 

5,686 

GRAND  TOTAL... 

20,866 

19,506 

YEAR  TO  DATE... 

197,267 

201,092 

BLOOMINGTON,  IND. 


Herald-Times-mS 


ROP  Local . 

37,284 

33,861 

Preprint  Local . 

119,435 

103,979 

ROP  National . 

393 

493 

Preprinl  National . 

4,394 

5,405 

Classilied  . 

30,737 

28,551 

GRAND  TOTAL.. 

.  192,243 

172,289 

YEAR  TO  DATE.. 

.  1,594,960 

1,567,839 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

BUFFALO,  N.Y, 

News-a/d 

ROP  Local . 

42,308 

44,161 

Preprint  Local . 

3,848 

10,230 

3,716 

8,332 

ROP  National . 

5,495 

5,837 

Preprint  National . 

46 

31 

Classified . 

33,394 

31,011 

Total . 

85,045 

10,276 

84,725 

8,363 

News-S 

ROP  Local . 

14,092 

16,640 

Preprinl  Local . 

4,205 

16,767 

6,740 

12,115 

ROP  National . 

4,749 

3,365 

Preprint  National . 

642 

3,859 

5,078 

Classilied . 

11,707 

9,624 

Total . 

35,395 

20,626 

36,369 

17,193 

GRAND  TOTAL... 

120,440 

30,902 

121,094 

25,556 

YEAR  TO  DATE... 

1,203,291 

228,962  1,156,579 

258,169 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

15,223 

14,072 

ROP  National . 

863 

548 

Classilied . 

10,843 

10,930 

GRAND  TOTAL... 

26,929 

25,550 

YEAR  TO  DATE... 

288,910 

271,857 

CHAMMIGN,  ILL. 

News-Gazette-eS 

ROP  Local . 

42,777 

2,407 

40,933 

165 

Preprint  Local . 

127,968 

50,439 

109,521 

50,697 

ROP  National . 

1,339 

1,415 

Preprint  National . 

18,834 

21,027 

Classified 

29,299 

29,793 

GRAND  TOTAL... 

220,217 

52,846 

202,689 

50,862 

YEAR  TO  DATE... 

1,961,207 

379,670  1,844,022 

390,377 

CONWAY 

,  ARK 

Log  Cabin  Democrat-eS 

ROP  Local . 

31,149 

25,528 

Preprinl  Local . 

25,337 

19,402 

ROP  National . 

32 

20 

Preprint  National . 

438 

Classified 

9,194 

8,775 

GRAND  TOTAL... 

65,712 

54,163 

YEAR  TO  DATE... 

586,549 

507,534 

DETROIT, 

MICH 

. 

News/Free  Press-meS 

ROP  Local . 

117,526 

78,704 

119,779 

66,938 

Preprinl  Local . 

94,319 

146,388 

97,009 

126,979 

ROP  National . 

19,367 

2,146 

15,080 

624 

Preprinl  National . 

6,542 

4,585 

12,524 

2,533 

Classified . 

79,244 

66,131 

GRAND  TOTAL... 

316,998 

231,823 

310,523 

197,074 

YEAR  TO  DATE... 

3,008,145  1,641,127  2,736,059 

1,498,969 

DULUTH, 

MINN 

1. 

News-Tribune-mS 

ROP  Local . 

29,062 

7,548 

32,727 

6,205 

Preprint  Local . 

50,183 

81,384 

49,225 

43,618 

ROP  National . 

918 

1,210 

Preprinl  National . . 

17,004 

250 

15,625 

125 

Classified . 

40,831 

39,794 

GRAND  TOTAL... 

137,998 

89,182 

138,581 

49,948 

YEAR  TO  DATE... 

1,358,040 

632,411  1,244,554 

574,760 

DURHAM,  N.C. 

Herald-Sun-mS 

ROP  Local . 

53,268  49,818 

1,717  1,205 

42,276  46,128 

97,261  97,151 

963,040  982,489 

ROP  National . 

GRAND  TOTAL... 
YEAR  TO  DATE... 

FORT  LAUDERDALE,  FLA. 

Sun-SentInel-mS 


ROP  Local 

121,350 

195,650 

113,156 

170,176 

Preprint  Local . 

67,208 

66,970 

54,376 

68,458 

ROP  National . 

24,556 

6,190 

17,272 

7,066 

Preprint  National . 

19,436 

869 

19,606 

1,002 

Classified 

173,611 

63,240 

166,797 

53,561 

GRAND  TOTAL... 

406,161 

332,919 

371,207 

300,263 

YEAR  TO  DATE...  4,242,353  3,325,314  3,984,781  3,153,502 


1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

FORT  WAYNE,  IND. 

Joumal-Gazette-m 

ROP  Local . 

32,327 

4,887 

30,575 

3,952 

Preprint  Local . 

34,105 

80,207 

34,426 

48,320 

ROP  National . 

663 

1,061 

15 

Classified . 

36,311 

1,568 

35,886 

1,489 

Total . 

.  103,406 

86,662 

101,948 

53,776 

News-Sentinel-e 

ROP  Local . 

32,601 

4,887 

28,659 

3,952 

Preprint  Local . 

34,017 

80,295 

34,426 

81,851 

ROP  National . 

793 

1,351 

15 

Preprint  National . 

88 

Classified . 

35,976 

1,568 

35,764 

1,319 

Total . 

.  103,387 

86,838 

100,200 

87,137 

Journal-Gazette-S 

ROP  Local . 

11,459 

12,138 

Preprint  Local . 

38,939 

75,731 

31,001 

58,426 

ROP  National . 

1,123 

884 

Preprinl  National . 

12,888 

529 

12,692 

756 

Classified . 

20,147 

88 

18,745 

Total . 

84,556 

76,348 

75,460 

59,182 

GRAND  TOTAL. 

291,349 

249,848 

277,608 

200,095 

YEAR  TO  DATE. 

.  2,761,658  1,867,171 

2,666,959  1,756,965 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local . 

59,689 

51,703 

Preprinl  Local . 

93  8.39 

137,256 

ROP  National . 

682 

464 

Classified . 

38,949 

38,422 

GRAND  TOTAL.. 

.  193,159 

227,845 

YEAR  TO  DATE.. 

.  1,986,156 

1,985,595 

GRAND  FORKS,  N.D. 

Herald-m 


ROP  Local . 

26,806 

28,591 

Preprint  Local . 

99,943 

82,014 

ROP  National . 

698 

543 

Preprint  National . 

10,674 

10,482 

Classified . 

16,689 

17,141 

GRAND  TOTAL.. 

.  154,810 

138,771 

YEAR  TO  DATE.. 

.  1,312,444 

1,250,717 

GRAND  ISLAND,  NEB. 

Independent-mS 


ROP  Local .  41,604  42,241 

Preprint  Local .  50,734  19,644  46,333  12,494 

ROP  National .  628  685 

Preprint  National .  669  1,118 

Classified .  17,089  14,918 


GRAND  TOTAL...  110,724  19,644  105,295  12,494 
YEAR  TO  DATE...  978,318  152,623  932,595  120,567 


GREENSBURG,  PA. 


Tribune-Review-m 

ROP  Local . 

32,253 

30,172 

Preprinl  Local . 

42,055 

19,219 

33,560 

25,169 

ROP  National . 

874 

485 

Preprinl  National . 

520 

Classified . 

45,077 

34,777 

Total . 

120,779 

19,219 

98,994 

25,169 

Tribune-Review-S 


ROP  Local . 

28,639 

22,816 

Preprint  Local . 

62,171 

22,604 

27,904 

39,090 

ROP  National . 

493 

416 

Preprint  National . 

16,250 

19,890 

Classilied . 

25,960 

16,786 

Total . 

133,513 

22,604 

87,812 

39,090 

GRAND  TOTAL.. 

254,292 

41,823 

186,806 

64,259 

YEAR  TO  DATE.. 

1,857,257 

561,269  1,822,243 

479,562 

GREENWICH, 

News-a/dS 

CONN. 

ROP  Local . 

33,099 

39,669 

ROP  National . 

4,601 

5,329 

Classified . 

24,309 

23,297 

GRAND  TOTAL... 

62,009 

68,295 

YEAR  TO  DATE... 

652,991 

661,299 

*Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

JACKSONVIUE,  FLA. 

Florida  Times-Union-mS 


ROP  Local .  74,125  42,083  72,750  27,480 

Preprint  Local .  197,886  161,766 

ROP  National .  8,678  7,607 

Preprint  National .  26,574  21,156 

Classified .  75,960  75,837 


GRAND  TOTAL...  383,223  42,083  339,116  27,480 

YEAR  TO  DATE...  3,209,102  375,157  3,041,537  346,728 


LINCOLN, 

Journal  Star-meS 

NEB. 

ROP  Local . 

50,735 

52,719 

ROPNalional . 

1,179 

974 

Classified . 

42,879 

41,192 

GRAND  TOTAL... 

94,793 

94,885 

YEAR  TO  DATE.., 

1,270,981 

1,244,827 

LOGANSPORT,  IND. 

Pharos-Tribune-eS 


ROP  Local .  23,722  16,887 

Preprint  Local .  67,264  39,980 

ROP  National .  18  28 

Preprint  National .  1,268  972 

Classified .  11,783  10,333 


GRAND  TOTAL.,.  104,055  68,200 

YEAR  TO  DATE...  660,472  682,127 


LOUISVILLE,  KY. 


Courler-Journai-a/d 


ROP  Local 

56,417 

30,569 

61,367 

27,249 

Preprint  Local . 

69,796 

65,775 

ROP  National . 

1,924 

1,017 

Preprint  National . 

223 

Classified 

25,680 

18,855 

26,595 

16,508 

Total . 

84,021 

119,220 

88,979 

109,755 

Courier-Journal-S 

ROP  Local . 

26,897 

186 

26,895 

144 

PreprinI  Local . 

84,164 

78,937 

ROPNalional . 

611 

922 

Preprint  National . 

13,631 

13,427 

Classified 

15,369 

13,767 

Total . 

42,877 

97,981 

41,584 

92,508 

GRAND  TOTAL... 

126,898 

217,201 

130,563 

202,263 

YEAR  TO  DATE...  1,200.468  1,897,769  1.207,741  1,894.259 


MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

45,796 

45,389 

ROP  National . 

2,025 

1,930 

Classified . 

31,033 

30,004 

Total . 

78,854 

77,323 

N.H.  Sunday  News-S 

ROP  Local . 

18,174 

16,936 

ROPNalional . 

215 

438 

Classified . 

17,839 

17,417 

Total . 

36,228 

34,791 

GRAND  TOTAL... 

115,082 

112,114 

YEAR  TO  DATE... 

1,189,744 

1,193,649 

1994  1993 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Press-e 

ROP  Local . 

26,761 

22.808 

Preprint  Local . 

6,804 

6,692 

ROPNalional . 

220 

453 

Preprint  National . 

115 

149 

Classified . 

13,886 

13,658 

Total . 

47,786 

43,760 

Star-S 

ROP  Local . 

7,696 

5,706 

PreprinI  Local . 

6,025 

6,237 

ROP  National . 

119 

83 

Preprint  National . 

591 

684 

Classified . 

4.660 

3,887 

Total . 

19,091 

16,597 

GRAND  TOTAL.. 

103,182 

94,543 

YEAR  TO  DATE.. 

1,046,695 

1,033,008 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

PITTSBURGH,  FA. 

Post-Gazette-m 

ROP  Local . 

45,532 

12,801 

45,677 

10,556 

Preprint  Local 

ROP  National 

51,737 

8,971 

175,783 

46 

4.888 

677 

Preprint  National 
Classified. 

1,840 

48,819 

1,092 

18,593 

39.625 

16,849 

Total . 

.  156,899 

208,315 

90,190 

28.082 

Post-Gazette-S 

ROP  Local . 

14,644 

6,042 

13,807 

3,427 

Preprint  Local 

ROP  National . 

96,895 

3,629 

41,977 

82 

2,886 

Preprint  National 
Classified.. 

29,241 

29,430 

6,523 

25,367 

2,614 

Total . 

.  173,839 

54,624 

42,060 

6,041 

GRAND  TOTAL.. 

.  330,738 

262,939 

132,250 

34,123 

YEAR  TO  DATE.. 

.  2.394,984 

1,737,266  1,269,253 

375,402 

NASHVILU,  TENN. 


Tennessean-m 


ROP  Local . 

52,338 

45,412 

Preprint  Local . 

37,991 

47,829 

ROP  National . 

2.252 

2,066 

Preprint  National . 

533 

124 

Classified . 

44,086 

36,537 

Total . 

.  137,200 

131,968 

Banner-e 

ROP  Local . 

46,291 

40,588 

Preprint  Local . 

37,648 

46,840 

ROP  Nalional . 

2,130 

2,027 

Preprint  National . 

533 

124 

Classified . 

35,939 

27,924 

Total . 

.  122,541 

117,503 

Tennessean-S 

ROP  Local . 

25,374 

20,915 

Preprint  Local . 

47,332 

47,288 

ROP  Nalional . 

723 

1,105 

Preprint  National . 

13,383 

12,984 

Classified . 

23,321 

18,652 

Total . 

110,133 

100,944 

GRAND  TOTAL.. 

369,874 

350,415 

YEAR  TO  DATE.. 

3,199,542 

3,073,330 

NORTH  BAY,  ONTARIO 

Nugget-m 


ROP  Local . 

21,115 

20,836 

PreprinI  Local . 

77,539 

76,549 

ROP  National . 

7,668 

5,136 

PreprinI  National . 

4,883 

6,515 

Classified . . 

13,905 

16,310 

GRAND  TOTAL... 

125,110 

125,346 

YEAR  TO  DATE... 

1,101,848 

1,097,736 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local .  36,701  39,447 

Preprint  Local .  55,341  29,541  41,151  23,220 

ROPNalional .  330  501 

Preprint  National .  387  1,290 

Classified .  15,061  13,804 


GRAND  TOTAL...  107,820  30,831  94,903  23,220 
YEAR  TO  DATE...  860,496  267,030  872,032  214,785 


PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local . 

41,653 

3,043 

31,930 

2.094 

Preprint  Local 

26,705 

28,835 

ROPNalional . 

1,279 

1.322 

Preprint  Nalronal . 

216 

108 

Classified . 

11,520 

6 

11,414 

10 

Total . 

81,373 

3,049 

73,609 

2,104 

Telegram-S 

ROP  Local . 

18,939 

20,876 

Preprint  Local . 

35,118 

31,095 

ROP  Nalional . 

492 

323 

Preprint  National . 

5,474 

6,434 

Classified . 

22,453 

18.866 

Total . 

82,476 

77,594 

GRAND  TOTAL. 

.  163,849 

3,049 

151,203 

2,104 

YEAR  TO  DATE. 

.  1,571,586 

28,020  1,428,896 

25,806 

PROVIDENCE,  R.I. 

Journal  Bulletin-a/d 


ROP  Local . 

55,272 

17,130 

49,251 

16,201 

Preprint  Local 

37277 

153,965 

26,800 

119,934 

ROP  National . 

3,409 

112 

3,868 

112 

Preprint  National 

580 

8,437 

5,537 

Classified. 

27,796 

917 

27,325 

772 

Total . 

124,334 

180,561 

107,244 

142,556 

Joumal-S 

ROP  Local . 

29,425 

1,415 

32,484 

1,516 

Preprint  Locai 

ROP  Nalional 

74,248 

2,435 

104,189 

59,614 

2,417 

99.592 

Preprint  National . 

14,762 

997 

14,658 

1,071 

Classified. 

12,076 

218 

10,958 

148 

Total . 

132,946 

106,819 

120,131 

102,327 

GRAND  TOTAL... 

257,280 

287,380 

227,375 

244,883 

YEAR  TO  DATE...  2,266,992  2,374,187  2,062,190  2,052,860 

READING,  PA. 


Eagle/Times-e 


ROP  Local . 

.  52,855 

43,836 

PreprinI  Local . 

.  38,460 

33,023 

ROPNalional . 

722 

570 

Classified . 

.  37,673 

37,900 

Total . . 

.  129,710 

115,329 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 


ROP  Local .  73,446  22,143  83,689 

Preprint  Local .  87,348  240,728  120,060  196,080 

ROPNalional .  380  1,048 

Preprint  National .  20,715  360  21,615 

Classified .  60,535  57,798 


GRAND  TOTAL...  242,424  263,231  284,210  196,080 
YEAR  TO  DATE...  2,380,037  1,925,961  2,521,218  1,571,376 

MUNCIE,  IND. 


Star-m 

ROP  Local .  18,177  15,891 

PreprinI  Local .  5,693  5,609 

ROPNalional .  196  414 

PreprinI  National .  115  149 

Classified .  12,124  12,123 

Total .  36,305  34,186 


♦Indicates  newspapers  reporting  figures  in  lines. 


OLYMPIA,  WASH. 

bagie*S 

ROP  Local . 

26,010 

22,061 

Olympian-mS 

Preprint  Local 

15,105 

62,423 

10,055 

45.680 

ROP  Local . 

52,960 

46,565 

ROP  National . 

409 

349 

Preprint  Local 

186,720 

149,997 

Preprint  Nalional . 

10,890 

11,700 

ROP  National 

1.455 

1,844 

Classified 

22,066 

19,634 

37,205 

33,206 

74  480 

62  423 

63  799 

45,680 

GRAND  TOTAL. 

..  278,340 

231,612 

GRAND  TOTAL.. 

..  204,190 

62,423 

179,128 

45,680 

YEAR  TO  DATE. 

..  2,359,544 

1,974,508 

YEAR  TO  DATE.. 

,.  1,774,253 

527,290  1,762,151 

424,375 

OTTAWA, 

,  lU. 

BENO, 

NEV. 

Daily  Times-e 

Gazette-Journal-m 

ROP  Local  . 

20,626 

21,665 

..  82,161 

73,240 

Preprint  Local 

50,418 

2,437 

45,022 

2,070 

PreprinI  Local . 

177,662 

173,166 

63 

174 

ROPNalional . 

772 

1,541 

Preprint  National 

1,130 

931 

Preprint  National . 

13,344 

12,600 

6,753 

5,752 

55,904 

53,795 

GRAND  TOTAL. 

..  78,990 

2,437 

73,544 

2,070 

GRAND  TOTAL. 

..  329.843 

314,342 

YEAR  TO  DATE. 

...  699,096 

21,614 

685,804 

22,290 

YEAR  TO  DATE. 

..  3,063,028 

2,980,037 
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1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

58,086 

9,997 

57,540 

10,045 

Preprint  Local . 

30,558 

2,785 

40,668 

3,734 

ROP  National . 

3,761 

116 

4,005 

34 

Preprint  National . 

84 

655 

527 

Classilied . . 

36,310 

35,747 

Total . 

128,799 

13,553 

137,960 

14,340 

Tinies-Dispatch-S 

ROP  Local . 

20,712 

24,310 

Preprint  Local . 

35,229 

3,054 

32,137 

2,535 

ROP  National 

1,702 

1,006 

Preprint  N^ional 

10,672 

11,005 

Classified . 

19,441 

18,176 

Total . 

87,756 

3,054 

86,634 

2,535 

GRAND  TOTAL.. 

.  216,555 

16,607 

224,594 

16,875 

YEAR  TO  DATE.. 

.  2,025,630 

153,300 

2,031,513 

153,997 

RIVERSIDE,  CAUF. 

Press-Enterprise-mS 


ROP  Local .  72,321  30,534  61,381  22,689 

ROP  National .  8,095  242  7,655  30 

Classilied .  85,828  53,042  1,044 


GRAND  TOTAL...  166,244  30,776  122,078  23,763 

YEAR  TO  DATE...  1,667,110  255,627  1,311,594  255,014 


SACRAMENTO,  CALIF. 


Bee-mS 


ROP  Lrxal . 

92,922 

30,289 

85,811 

26,870 

Preprint  Local 

189,670 

85,397 

164,507 

69,770 

ROP  National 

18,180 

13,924 

Preprint  National . 

22,994 

260 

21,840 

390 

Citified... 

174,363 

5,200 

173,914 

7,552 

GRAND  TOTAL.. 

.  498,129 

121,146 

459,996 

104,582 

YEAR  TO  DATE.. 

.  4,728,948 

967,341  4,526,303 

881,687 

SAN  BERNARDINO,  CAUF. 


Sun-mS 


ROP  Local . 

49,904 

46,700 

Preprint  Local . 

62,790 

96,033 

ROP  National . 

6,515 

6,170 

Preprint  National . 

12,627 

6,519 

Classified . . 

65,619 

55,260 

GRAND  TOTAL... 
YEAR  TO  DATE... 

197,455 

N/A 

210,682 

SAN 

DIEGO,  CAUF. 

Union  Tribune-mS 

ROP  Local . 

148,120 

20,431  135,283 

20,998 

ROP  National . 

19,230 

1,009  17,735 

482 

Classified.. 

92,022 

13,400  89,801 

17,991 

GRAND  TOTAL... 

259,372 

34,840  242,819 

39,471 

YEAR  TO  DATE... 

2,721,787 

426,114  2,634,174 

366,948 

SAN  FRANCISCO,  CAUF. 


Chronicle'm 


ROP  Local . 

40,080 

5,243 

45,646 

12,416 

Preprint  Local 

18,070 

70,448 

ROP  National . 

15,895 

7,909 

17,537 

561 

Preprint  Natronal . 

390 

1,170 

Citified. 

21,204 

36,861 

Total . 

95,639 

13,152 

171,662 

12,977 

Examiner.e 

ROP  Local . 

37,635 

5,023 

43,662 

11,684 

Preprint  Local . 

18,070 

70,448 

ROP  National . 

14,785 

229 

17,140 

561 

Preprint  Natronal . 

390 

1,170 

Classified 

21,151 

36,427 

Total . 

92,031 

5,252 

168,847 

12,245 

Examiner/Chronicle-S 

ROP  Local . 

20,998 

508 

19,846 

2,219 

Preprint  Local . 

37,960 

64,870 

ROP  National . 

8,894 

18 

12,189 

546 

Preprint  National . 

5,460 

23,270 

Classified . 

9,120 

19,416 

Total . 

82,432 

526 

139,591 

2,765 

GRAND  TOTAL... 

270,102 

18,930 

480,100 

27,987 

YEAR  TO  DATE... 

4,424,549 

294,892  4,748,450 

320,424 

^Indicates  newspapers  reporting  figures  in  lines. 


1994 

1993 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

SITKA,  ALASKA 

Daily  Sentinel-e 

ROP  Local . 

6,028 

4,331 

ROP  National . 

667 

606 

Classified . 

897 

952 

GRAND  TOTAL... 

7,592 

5,889 

YEAR  TO  DATE... 

62,209 

66,354 

SPOKANE,  WASH. 


Spokesman-Review-m 


ROP  Local . 

49,729 

43,294 

Preprint  Local . 

12,586 

12,945 

ROP  National . 

3,828 

2,373 

Preprint  National . 

20 

129 

Classified . 

43,455 

42,068 

Total . 

109,618 

100,809 

Spokesman-Review-S 

ROP  Local . 

12,717 

12,629 

Preprint  1  ocal 

7,318 

7,100 

ROP  National . 

1,384 

862 

Preprint  National . 

1,513 

1,627 

Classified . 

19,252 

17,504 

Total . 

42,184 

39,722 

GRAND  TOTAL... 

151,802 

140,531 

YEAR  TO  DATE... 

1,546,694 

1,415,601 

STAMFORD,  CONN. 

Advocate-a/d-S 


ROP  Local . 

36,835 

45,669 

ROP  National . 

4,601 

5,331 

Classified . 

25,068 

23,865 

GRAND  TOTAL... 

66,504 

74,865 

YEAR  TO  DATE... 

712,116 

724,156 

SYRACUSE,  N.Y. 


Post-Standard-m 


ROP  Local . 

32,993 

17,230 

30,580 

16,004 

Preprint  Local . 

61,112 

63,470 

ROP  National . 

2,114 

1,737 

Preprint  National . 

859 

Classified . 

22,200 

20,592 

Total . 

119,278 

17,230 

116,379 

16,004 

Herald-Journal-e 

ROP  Local . 

34,185 

11,934 

32,009 

10,419 

Preprint  Local . 

58,910 

67,569 

ROP  National . 

1,980 

1,575 

Preprint  National . 

859 

Classilied . 

19,831 

18,279 

Total . 

,  115,765 

11,934 

119,432 

10,419 

Herald  American-S 

ROP  Local . 

19,589 

371 

16,328 

319 

Preprint  Local . 

193,462 

144,346 

ROP  National . 

905 

1,004 

Preprint  National . 

14,398 

15,559 

Classified . 

14,037 

12,462 

Total . 

242,391 

371 

189,699 

319 

GRAND  TOTAL.. 

.  477,434 

29,535 

425,510 

26,742 

YEAR  TO  DATE.. 

.  3,898,494 

274,520  4,145,657 

255,383 

TACOMA,  WASH. 

News  Tribune-m 


ROP  Local .  75,090  2,486  65,172  5,369 

Preprint  Local .  120,138  21,032  109,336  17,392 

ROP  National .  8,478  81  5,564 

Preprint  National .  17,598  209  30,761  119 

Classified .  43,446  41,461 


GRAND  TOTAL...  264,750  23,808  252,294  22,880 

YEAR  TO  DATE...  2,210,117  164,357  2,149,181  175,534 


TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

.  36,750 

7,227 

46,503 

6,157 

Preprint  Local . 

66,087 

57,015 

ROP  National . 

3,102 

22 

1,899 

601 

Preprint  National... 

630 

882 

Classified . 

.  16,364 

717 

16,238 

432 

Total . 

.  122,933 

7,966 

122,537 

7,190 

1994  1993 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

Blade-S 

ROP  Local . 

17,267 

19,528 

Preprint  Local . 

114,786 

96,642 

ROP  National . 

1,322 

1,026 

Preprint  National . 

20,160 

19,026 

Classified . 

12,265 

11,285 

Total . 

165,800 

147,507 

GRAND  TOTAL.. 

288,733 

7,966  270,044 

7,190 

YEAR  TO  DATE.. 

2,203,948 

76,643  2,110,406 

68,421 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

43,034 

11,792  44,335 

5,713 

Preprint  Local . 

37,243 

43,758  33,324 

34,820 

ROP  National . 

1,863 

769 

Preprint  National . 

125 

Classified . 

34,836 

34,393 

Total . 

.  116,976 

55,550  112,946 

40,533 

World-S 

ROP  Local . 

21,256 

22,972 

Preprint  Local . 

58,269 

55,544 

ROP  National . 

1,455 

1,272 

Preprint  National . 

12,545 

12,668 

Classified . 

22,231 

19,247 

Total . 

,.  115,756 

111,703 

GRAND  TOTAL.. 

,.  232,732 

55,550  224,649 

40,533 

YEAR  TO  DATE. 

..  2,165,290 

375,738  2,033,391 

239,961 

WASHINGTON,  PA. 


Observer-Reporter-m 

ROP  Local . 

25,089 

20,025 

Preprint  Local . 

37,044 

39,312 

ROP  National . 

123 

319 

Preprint  National . 

1,008 

Classified . 

28,593 

27,894 

Total . 

91,857 

87,550 

Observer-Reporter-S 

ROP  Local . 

5,220 

5,711 

Preprint  Local . 

45,612 

33,768 

ROP  National . 

41 

41 

Preprint  National . 

6,552 

2,772 

Classified . 

10,357 

9,702 

Total . 

67,782 

51,994 

GRAND  TOTAL... 

159,639 

139,544 

YEAR  TO  DATE... 

1,341,859 

1,400,637 

WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

50,422 

5,425 

52,962 

10,928 

Preprint  Local . 

20,557 

51,210 

21,361 

43,148 

ROP  National . 

3,083 

2,534 

Preprint  Nationai . 

88 

316 

176 

336 

Classified . 

43,337 

43,774 

Total . 

,  117,487 

56,951 

120,807 

54,412 

Journal-S 

ROP  Local . 

16,130 

2,516 

15,896 

2,052 

Preprint  Local . 

16,419 

33,263 

10,887 

30,918 

ROP  National . 

447 

1,084 

Preprint  National . 

11,968 

12,584 

Classified . 

19,189 

16,986 

Total . 

.  64,153 

35,779 

57,437 

32,970 

GRAND  TOTAL.. 

.  181.640 

92,730 

178,244 

87,382 

YEAR  TO  DATE.. 

.  1,777,374 

709,629  1,711,307 

716,830 

YAKIMA,  WASH. 

Herald-Republic-m 


ROP  Local . 

34,887 

31,259 

ROP  National . 

1,745 

2,229 

Classified . 

54,200 

46,709 

GRAND  TOTAL... 

90,832 

80,197 

YEAR  TO  DATE... 

961,317 

872,041 

Texas  Fol  leaders 

AMARILLO  GLOBE-NEWS  execu¬ 
tive  editor  Cathy  Martindale  was  elect¬ 
ed  president  of  the  Freedom  of  Informa¬ 
tion  Foundation  of  Texas,  and  attorney 
Paul  Watler  was  voted  vice  president. 


28 


I 


EditorfifPublisher  •  January  21,  1995 


In  Brief 

New  presidential 
press  secretary 

MICHAEL  D.  McCURRY,  former 
State  Department  spokesman,  has  as¬ 
sumed  the  post  of  ^JOTiite  House  press 
secretary  vacated  at  the  end  of  last  year 
by  Dee  Dee  Myers. 

McCurry  articulated  three  goals  for 
his  tenure  as  chief  presidential 
spokesman:  to  better  articulate  the  ad¬ 
ministration’s  accomplishments  and 
proposals,  to  improve  relations  with  the 
press,  and  to  have  fun. 

McCurry  was  press  secretary  for  the 
1988  vice  presidential  campaign  of 
Lloyd  Bentsen  and  was  director  of  com¬ 
munications  for  the  Democratic  Na¬ 
tional  Committee  from  1988  to  1990. 

Bigger  Courant 

THE  HARTFORD  COURANT  has 
launched  a  weekly  digest  in  14-point 
bold  type. 

The  tabloid,  running  32  to  40  pages, 
is  sold  by  subscription  for  $52  a  year 
and  delivered  by  mail.  It  is  designed  to 
reach  up  to  50,000  people  in  the  state, 
who  because  of  vision  problems  have 
difficulty  reading  regular  newspapers. 

The  large-type  edition  emphasizes 
state  and  regional  news,  which  the  vi¬ 
sion  impaired  can’t  get  from  TV. 

Series  on  mercury 
fuels  House  bill 

A  FOUR-DAY  Asbury  Park  Press  series 
laid  out  the  dangers  and  causes  of  mer¬ 
cury  contamination  in  fresh  and  saltwa¬ 
ter  fish  and  spawned  legislation  from 
Rep.  Frank  Pallone  (D-N.J.). 

The  series,  “Mercury  Rising,”  using 
graphics,  pictures  and  lab  studies  com¬ 
missioned  by  the  paper,  told  how  gov¬ 
ernment  policies  have  encouraged  mer¬ 
cury  pollution,  which  stems  from  coal- 
fired  power  plants  and  garbage  incin¬ 
erators,  and  lands  in  lakes,  rivers  and 
oceans,  where  it  is  ingested  by  fish  and 
rises  in  the  food  chain. 

The  series  also  disclosed  how  federal 
testing  acted  to  hide  the  actual  hazards 
of  mercury  in  fresh  water  and  how  the 
state  failed  to  warn  citizens  about  the 
risk  of  eating  saltwater  fish. 


The  series  ran  in  October  in  the 
Press  and  its  sister  paper,  the  Home 
News  in  East  Brunswick,  and  was  fol¬ 
lowed  by  an  editorial  condemning  gov¬ 
ernment  “ineptitude”  and  calling  for 
regulatory  action. 

New  fund  plans 
media  acquisitions 

VERONIS  SUHLER  &.  Associates  has 
started  a  $250-million  private  equity 
fund  for  acquiring  small  to  medium¬ 
sized  media  companies. 

The  New  York  investment  banking 
firm,  through  an  affiliate  called  VS&A 
Communications  Partners,  said  it  has 
collected  commitments  for  $100  million 
from  pension  funds,  banks  and  other 
institutional  investors,  and  hopes  to  get 
$150  million  more  by  June  30. 

The  cash  pool,  called  Fund  II,  will 
invest  in  TV  and  radio  stations,  maga¬ 
zines,  newspapers,  book  publishers  and 
cable  systems.  It  will  follow  the  strategy 
of  Fund  I,  which  was  set  up  in  1987 
with  $57  million  in  capital  and  was  fully 
invested  in  1994,  with  eight  companies 
having  aggregate  revenue  of  over  $170 
million.  Managers  say  Fund  I  has  paid 
investors  over  30%  a  year  by  buying 
media  companies,  building  their  value 
through  expansion  and  acquisition,  and 
selling  them  in  three  to  seven  years. 

Jeffrey  Stevenson,  Veronis  Suhler 
president  and  general  partner,  said  the 
fund  will  seek  “platform”  companies  to 
build  upon  and  will  exploit  Veronis 
Suhler’s  executives  who  have  long  oper¬ 
ational  experience  in  media  companies. 

Small-timers  need  not  apply:  The 
minimum  investment  is  $10  million. 

Euro  council  OKs 
press  restrictions 

A  CONFERENCE  OF  ministers  of  the 
33-nation  Council  of  Europe  has  voted 
in  favor  of  press  controls  by  govern¬ 
ments  in  some  circumstances. 

In  a  four-page  resolution,  approved 
in  December  after  closed  sessions  in 
Prague,  the  conference  supported  press 
freedom  but  suggested  codes  of  conduct 
for  journalists  and  set  conditions  under 
which  press  controls  would  be  justified. 

Before  governments  may  tamper  with 


the  press,  the  causes  for  intervention 
must  comply  with  the  following:  be  set 
forth  in  the  European  Convention  on 
Human  Rights;  reply  to  “a  pressing  so¬ 
cial  need”;  be  clear  and  “narrowly”  in¬ 
terpreted;  and  be  “proportional”  to  the 
aim. 

The  trouble,  according  to  the  World 
Press  Freedom  Committee,  is  that  loop¬ 
holes  in  the  1950  European  Convention 
on  Human  Rights  “are  so  broadly  stated 
that  you  could  drive  a  truck  through 
the  openings.” 

The  Reston,  Va.-based  press  freedom 
group  said  the  council’s  conditions  for 
restricting  the  press  “merely  echo  the 
excuses”  governments  give  to  justify 
media  controls. 

The  document  also  refers  to  the  “re¬ 
sponsibility”  of  journalism,  the  “trans¬ 
parency”  of  media  ownership  and  other 
“implications”  of  a  free  press,  including 
accuracy,  fairness  in  information-gath¬ 
ering,  privacy,  “unfounded”  accusations, 
corrections,  and  “avoiding  the  promo¬ 
tion  of”  hate,  violence  and  discrimina¬ 
tion. 

The  document  supports  the  principle 
of  confidentiality  of  sources  and  calls 
for  authorities  to  use  “self-restraint”  in 
regulating  journalism  ethics. 

Farrell  resigns  from 
Gannett  NewMedia 

THOMAS  J.  FARRELL  has  resigned  as 
president  of  the  Gannett  NewMedia 
group. 

Farrell  had  been  on  administrative 
leave  since  December,  when  the  Secu¬ 
rities  and  Exchange  Commission 
brought  charges  against  him  for  alleged 
insider  trading  of  stock  in  a  Rochester, 
N.Y.,  bank. 

Editor  ousted 

THE  FUND-RAISING  GROUP  Irish 
Northern  Aid  Noraid  has  removed 
Martin  Galvin  as  editor  of  its  weekly 
newspaper,  the  Irish  People.  Galvin, 
who  has  long  been  a  controversial 
spokesman  for  the  fund-raising  group 
for  the  political  arm  of  the  Irish  Repub¬ 
lican  Army,  was  replaced  by  Larry 
Quinn  as  editor.  The  change  was  ex¬ 
pected  after  Paul  Doris  took  over  as  No¬ 
raid  chairman. 
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Dateline  to  go 
live  in  Chicago 

Six-year  project  for  new  editorial 
system  is  ready  for  newsroom  use 


by  Jim  Rosenberg 

THE  CHICAGO  TRIBUNE  and 
CText  Inc.  announced  late  last  month 
that  the  Dateline  editorial  system 
reached  its  go-live  milestone. 

Begun  more  than  six  years  ago  to  re¬ 
place  the  paper’s  old  Hendrix  Edit  5 
front  end  with  a  PC-based  editorial 
system,  the  project  suffered  delays  but 
survived  where  others  (and  their  ven¬ 
dors)  did  not. 

The  delays  were  attributed  to  chal¬ 
lenges  in  achieving  levels  of  stability, 
performance  and  functionality  associ¬ 
ated  with  earlier  mainframe-based  sys¬ 
tems.  In  the  course  of  six  years,  howev¬ 


er,  processing  power  and  database 
management  improved  and  the  client- 
server  computing  and  networking 
model  matured. 

“The  software  is  to  the  level  that  we 
can  start  training  and  get  ready  to  go 
live,”  said  Dean  L.  Gerdes,  systems  de¬ 
velopment  director  at  the  Tribune . 

Final  acceptance,  he  said,  awaits  full 
installation,  training  and  successful 
production  on  the  system. 

Gerdes  added  that  the  paper  is 
“looking  forward  to  continued  software 
development  from  CText.” 

From  the  first  section  going  live  to 
hook-up  of  the  last  remote  worksta¬ 
tions,  Gerdes  estimated  a  full  change¬ 
over  to  Dateline  will  require  three 


months,  not  including  training. 

When  complete.  Dateline  in  Chica¬ 
go  will  comprise  more  than  450  OS/2- 
based  client  workstations,  including  al¬ 
most  100  at  remote  locations,  on  an 
Ethernet  network  with  10  RISC-based 
Tandem  CLX  computers  for  database 
service. 

Gerdes  supplied  the  following  phys¬ 
ical  description  of  the  system.  At  the 
Tribune’s  Freedom  Center,  the  Tandem 
processors  connected  to  multiLAN 
adapters  have  10-GB  of  mirrored  disk 
storage  with  high-speed  fiber-optic 
connection.  Using  Tandem’s  Remote 
Disk  Facility,  six  CLX  processors  with 
10-GB  storage  are  located  in  the  Tri¬ 


bune  Tower.  Automatically  updated 
from  the  primary  database  in  the  Free¬ 
dom  Center,  they  serve  as  backup  in 
the  event  of  system  failure  and  for  test¬ 
ing  new  software  releases. 

The  wide  area  network  for  data 
transmission  between  the  Freedom 
Center  and  workstations  in  the  Tri¬ 
bune  Tower  uses  Cisco  7000  routers 
and  T-3  fiber-optic  links.  WAN  con¬ 
nection  of  11  area  bureaus  relies  on 
Cisco  4000  routers  and  T-1  and  56KB 
lines.  Thirteen  other  locations  around 
the  country  use  IBM  Lan  Distance 
communications  software  to  access 
Dateline,  dialing  into  a  U.S.  Robotics 
Total  Control  system  containing  28.8- 
bps  modems.  (Cisco,  based  in  subur¬ 


ban  Chicago,  and  U.S.  Robotics,  San 
Jose,  Calif.,  recently  announced  they 
will  begin  combining  their  router  and 
modem  technologies  in  single  products 
that  U.S.  Robotics  will  make  and  both 
companies  will  sell.) 

The  local  area  network  employs  Cis¬ 
co  Catalyst  Ethernet  switching  linked 
to  an  FDDI  backbone.  Synoptics  3000 
concentrators  provide  lObaseT  con¬ 
nections  to  workstations.  The  PCs  are 
486/33-  and  66-Mhz  machines,  each 
with  20  MB  RAM,  240  MB  hard  disk, 
VGA  monitor  and  trackball.  New  soft¬ 
ware  releases  are  distributed  to  work¬ 
stations  through  a  Novell  server,  which 
also  will  afford  e-mail  and  asset  man¬ 
agement  and  control  capabilities. 

CText’s  OS/2  software  consists  of 
XyWrite-based  text  editing,  Hawkeye 
for  WYSIWYG  viewing.  Tomahawk  for 
composition,  PM  Assistant  for  macro 
recording  and  Directory  Managers  for 
editorial  database  access. 

Hardcopy  initially  will  be  output 
through  Autologic  APS  Micro-5  type¬ 
setters  via  PC-based  composition  man¬ 
agers  and  later  in  PostScript  through 
an  Agfa  imagesetter.  Dial-up  locations 
will  have  local  printers. 

Output  also  will  be  directed  to  an 
electronic  library  and  to  online  ser¬ 
vices. 

Since  the  Tandems  first  went  in, 
there  has  has  been  “some  fine-tuning 
of  that  system,”  said  Gerdes. 

At  this  point,  the  network  is  in¬ 
stalled,  and  all  newsroom  locations  are 
wired,  he  said,  adding  that  only  the 
CText  software  needs  to  be  installed 
on  the  PCs,  and  the  PCs  moved  onto 
desktops. 

In  the  meanwhile,  30  machines  have 
been  running  the  latest  version  of 
Deadline  software  in  the  Tribune’s  lab, 
where  editorial  users  have  conducted 
extensive  testing.  The  lab  has  checked 
the  system  for  stability  and  response 
time,  and  newsroom  users  have  as¬ 
sessed  Dateline’s  functionality. 

CText  also  announced  that  Dateline 
code  has  been  ported  to  a  Sybase  data¬ 
base,  allowing  system  operation  on  a 
range  of  cost-effective  platforms. 

The  Ann  Arbor,  Mich.-based  com¬ 
pany  said  Dateline  is  installed  and  run¬ 
ning  with  Sybase  on  IBM  RS/6000 
database  servers  and  will  be  installed 
on  Sun  Sparc  and  Pentium-based  ser¬ 
vers  early  this  year. 


At  this  point,  the  network  is  installed,  and  all 
newsroom  locations  are  wired,  he  said,  adding  that 
only  the  CText  software  needs  to  he  installed  on 
the  PCs,  and  the  PCs  moved  onto  desktops. 
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AF&PA  surveys 
U*S.  paper  capacity 

While  recovery  and  recycling  levels 
continue  climbing,  total  newsprint 
capacity  will  remain  unchanged 


by  Jim  Rosenberg 

AS  RICHARD  STORAT  reported  the 
U.S.  papermaking  industry’s  turn¬ 
around  in  1994,  he  was  reminded  of  its 
origins.  With  transaction  prices  rising 
fast  for  suppliers  of  newspapers’  princi¬ 
pal  raw  material,  history  may  soon  re¬ 
peat  itself. 

And  the  industry  that  started  300 
years  ago  by  recycling  rags  and  has  ral¬ 
lied  recently  from  a  severe  slump,  may 
have  another  rags  to  riches  story  to  tell. 

According  to  Storat,  vice  president 
for  economics  and  materials  at  the 
American  Forest  and  Paper  Associa¬ 
tion  (AF&PA),  planned  consumption 
of  recovered  paper  through  1997  will 
grow  at  a  5.8%  annual  rate,  five  times 
faster  than  the  growth  of  wood  pulp 


manufacturing  capacity,  which  “will 
rise  by  an  average  of  only  0.3%’’ 
through  1997,  largely  because  of  “the 
substitution  of  recovered  paper  pulp 
for  wood  pulp  as  a  source  of  fiber,”  said 
Storat. 

But  while  the  industry  in  general 
will  continue  to  increase  paper  and  pa¬ 
perboard  capacity  (albeit  at  a  modest 
2%  rate),  the  only  planned  expansion 
for  newsprint  is  in  recycled  product. 
Overall  newsprint  capacity,  said  Storat, 
“will  remain  essentially  unchanged,”  at 
7.3  million  tons. 

For  the  period  1993-97,  use  of  recov¬ 
ered  paper  to  make  newsprint  “will 
grow  by  22%,  while  newsprint  capacity 
will  remain  unchanged,”  he  said. 

Capacity  trends  charted  by  the 
AF&PA  for  1994-1997  show  an  average 


Horton,  is  good  source  separation  and 
the  availability  of  enough  recovered 
paper  for  the  various  grades. 

(New  Jersey  was  singled  out  for  hav¬ 
ing  what  was  described  as  probably  one 
of  the  largest  statewide  newspaper  re¬ 
covery  rates  —  approximately  70%  — 
owing  to  legislation.) 

Including  exports  and  nonpaper  re¬ 
cycling  applications,  said  Storat,  the 
total  amount  of  U.S.  paper  recovered 
for  reuse  is  “expected  to  reach  38.1  mil¬ 
lion  tons”  in  1994,  representing  a  9.3% 
annual  growth  rate,  well  above  the  ex¬ 
pected  growth  rate  of  3.2%  for  domes¬ 
tic  paper  consumption  in  1994.  (Total 
paper  recovered  in  the  U.S.  in  1993  ex¬ 
ceeded  35.75  million  tons,  of  which  old 
newspapers  accounted  for  more  than  a 
fifth  —  well  above  the  level  of  mixed 
papers  and  other  sources  except  old 
corrugated  containers,  which  con¬ 
tributed  almost  half  the  reused  fiber. 
More  than  a  third  of  all  old  newspapers 
collected  are  recycled  into  new  news¬ 
print.) 

That  recovery-for-reuse  growth  rate 
translates  into  three  million  tons  more 
than  the  total  in  1993  —  a  record  in 
terms  of  volume  and  increase.  Storat 
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Recovered  paper’s  share  of  total  fiber  consumption 
will  reach  35.9%  by  1997,  according  to  Storat. 


demand  and  more  than  double  the  ex¬ 
pected  growth  rate  for  total  fiber  con¬ 
sumption. 

Recovered  paper’s  share  of  total 
fiber  consumption  will  reach  35.9%  by 
1997,  according  to  Storat.  For  most 
major  paper  and  paperboard  grades,  re¬ 
covered  paper  consumption  will  rise  at 
a  rate  faster  than  underlying  capacity 
—  three  times  as  fast  for  the  industry 
as  a  whole. 

Compared  with  1993,  he  said,  use  of 
recovered  paper  at  full  capacity  in  1997 
will  have  grown  by  more  than  25%. 

The  AF&PA’s  annual  survey  shows 
an  industry  that  plans  to  add  7.6  mil¬ 
lion  tons  of  production  capacity  from 
1994  through  1997  —  a  figure  almost 
matched  by  the  7.2  million  tons  in  ex¬ 
pected  growth  in  its  ability  to  use  re¬ 
covered  paper  during  the  same  four 
years. 

This  growth  will  cut  into  wood-pulp 


annual  0.1%  decrease  for  newsprint, 
the  only  category  in  decline  (40,000 
short  tons  over  the  four  years).  In  con¬ 
trast,  annual  average  newsprint  capaci¬ 
ty  growth  matched  that  for  total  paper 
and  paperboard  capacity,  2.4%,  during 
the  preceding  10  years. 

Storat  pointed  out  that  owing  to 
Stone  Container  Corp.’s  late  an¬ 
nouncement,  the  survey  does  not  in¬ 
clude  that  company’s  Snowflake,  Ariz., 
recycling  operation,  which  will  not 
contribute  to  newsprint  capacity  fig¬ 
ures  until  1996  or  1997  (when  it  is  to 
produce  505  tons  per  day  of  100%  re- 
cycled-fiber  newsprint). 

“Consumption  of  old  news  is  really 
not  a  problem,”  said  AF&PA  paper 
group  vice  president  Virgil  Horton. 
Companies  are  investing  in  boosting 
the  percentage  of  recycled  product,  not 
the  total  volume,  he  said. 

What  is  still  required,  according  to 
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said  that  the  year-to-year  increase 
alone  surpasses  the  combined  amounts 
of  plastic  and  aluminum  expected  to  be 
recovered  last  year. 

Paper  and  paperboard  accounted  for 
62.6%  of  all  materials  diverted  from 
the  municipal  solid-waste  stream  in 
1990,  according  to  a  Franklin  Associ¬ 
ates  study. 

Based  on  moderate  assumptions 
about  demand  that  are  consistent  with 
the  economic  gains  of  recent  years, 
said  Storat,  the  survey  shows  “steady 
progress,”  which  “suggests  we’re  well  on 
our  way  to  attaining”  the  industry’s 
goal  of  recovering  half  of  all  paper  used 
in  the  U.S.  by  the  year  2000. 

Explaining  the  healthy  outlook,  the 
AF&.PA  says  it  sees  a  generally  healthi¬ 
er  U.S.  economy  and  improvements 
overseas  as  well,  especially  in  Eastern 
Europe  and  Japan,  and  foreign  suppli¬ 
ers’  redirection  of  exports  to  their  own 
improved  domestic  markets. 

“As  we  move  toward  the  turn  of  the 
century,”  Storat  concluded,  “we’re  real¬ 
ly  going  to  see  a  shift”  —  from  forest 
resource  depletion  to  reliance  on  recy¬ 
cling,  wood  waste  reclamation  and 
plantation  harvesting  (already  the 
largest  contributor  of  furnish)  to  sup¬ 
ply  the  fiber  needs  of  papermaking. 

Presenting  the  capacity  survey  re¬ 
sults  last  month,  Storat  said  reasons  for 
his  industry’s  confidence  include  bene¬ 
fits  accruing  to  export  industries  from 
passage  of  the  Uruguay  Round  of  the 
General  Agreement  of  Tariffs  and 
Trade,  as  well  as  “bold  initiatives”  un¬ 
dertaken  by  the  paper  industry  itself. 

In  addition  to  the  effort  to  achieve 
50%  recovery  for  reuse,  the  AF&PA 
reported  that  the  industry  is  commit¬ 
ted  to  a  new  Sustainable  Forestry  Ini¬ 
tiative  that  sets  performance  guidelines 
ranging  from  biological  diversity  to  the 
visual  impact  of  harvesting  —  both  on 
lands  owned  by  industry  and  those  it 
influences  through  its  procurement. 

The  forest  products  industry  also  is 
working  with  the  U.S.  Department  of 
Energy  to  apply  technology  to  eco¬ 
nomic  competitiveness,  environmental 
improvement,  paper  recovery-recycling 
and  energy  utilization. 

Within  the  partnership,  the  DOE  is 
to  act  as  “facilitator”  with  other  feder¬ 
al  agencies  on  behalf  of  the  industry. 
Dubbed  Agenda  2020,  the  agreement 
seeks  to  have  a  unified  industry  and 
cooperating  government  agencies  act¬ 


ing  to  “implement  a  coordinated  and 
strategic  research  road  map,  while 
leveraging  a  shrinking  budget  and  do¬ 
ing  more  with  less,”  according  to  DOE. 

Looking  ahead  25  years,  the  effort 
focuses  on  direction  and  broad  goals 
instead  of  end  points  and  specific  solu¬ 
tions,  and  allows  for  periodic  reevalua¬ 
tion. 

Newsprint  numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
865,000  metric  tons  of  newsprint  in  Oc¬ 
tober,  3.6%  more  than  a  year  earlier,  ac¬ 
cording  to  revised  figures  released  by 
the  Newspaper  Association  of  America. 

Publishers’  end-of-month  October 
newsprint  inventories  totaled  899,000 
tons,  representing  a  31-day  supply,  an 
11.5%  decline  from  the  1.016  million 
tons  (37  days)  in  October  1993. 

Montgomery 

modernizes 

production 

PREPRESS  AND  PRINTING  will  be 
revamped  next  year  at  the  Montgomery 
(Ala.)  Advertiser.  The  61,420-circulation 
Multimedia  Newspaper  Co.  daily  will 
invest  $15  million  in  a  new  satellite  pro¬ 
duction  plant  and  another  $1  million  for 
pagination. 

The  paper  aims  to  achieve  total  elec¬ 
tronic  composition,  assembling  full 
pages  using  an  XP-21  Newsmaker  sys¬ 
tem  from  Harris  Publishing  Systems 
Corp. 

The  new  plant  site  occupies  16  acres 
in  downtown  Montgomery,  just  over  a 
half  mile  from  the  newspaper’s  main  of¬ 
fice. 

The  75,000-square-foot  plant  will 
house  a  Goss  Metroliner  purchased 
from  the  Boston  Globe,  a  three-month 
supply  of  newsprint  and  a  large  distrib¬ 
ution  center  capable  of  doubling  the 
paper’s  inserting  capacity. 

Design  and  construction  contracts 
were  awarded  to  a  local  architect  and 
contractor. 

According  to  the  newspaper,  the  ex¬ 
terior  will  suggest  “a  roll  of  printed 
newsprint  coming  off  a  press.” 

A  press  gallery  will  give  the  structure 
an  open  appearance  and  a  globe  will 
perch  atop  the  building.  Construction 
begins  in  February  and  is  expected  to 


last  for  one  year.  Following  testing  and 
training,  production  at  the  new  site  is 
slated  to  begin  in  June  1996. 

The  eight-unit  Metroliner  will  allow 
the  Advertiser  to  print  up  to  128  pages 
faster,  and  with  more  color  and  flexibil¬ 
ity  than  on  the  Goss  Cosmo  press  now 
in  use. 

George  R.  Hall  Contracting  Co., 
Avon  Lake,  Ohio,  will  fully  refurbish 
the  15-year-old  Metroliner  before  it 
ships  to  Montgomery. 

Because  the  Advertiser  now  stores  on 
site  only  a  W-day  supply  of  newsprint,  it 
must  operate  two  warehouses  elsewhere 
in  the  city. 

New  production 
plant  for  Indy  papers 

THE  FIRST  OF  two  phases  of  produc¬ 
tion  plant  construction  is  to  be  com¬ 
pleted  this  summer  at  Indianapolis 
Newspapers  Inc.,  creating  a  165,000- 
square-foot  center  that  includes  a  pack¬ 
aging  area,  distribution  center,  central 
plant  and  support  area. 

Phase  two  will  complete  the  site  with 
a  pressroom,  platemaking  room  and  ar¬ 
eas  for  receiving,  FSI  and  newsprint 
storage,  central  storage  and  press  sup¬ 
port. 

Belvins  Harding  Group,  Boulder, 
Col.,  provided  conceptual  plans,  as  well 
as  initial  programming  and  master  plan¬ 
ning,  for  the  new  facility.  To  be  built  di¬ 
rectly  adjacent  to  packaging,  the  distri¬ 
bution  center  will  take  bundles  through 
a  connecting  doorway  for  carrier  pick¬ 
up. 

New  address 

HYPHEN  INC.  MOVED  to  16  Upton 
Dr.,  Wilmington,  Mass.  01887.  Phone 
and  fax  (508/988-0880  and  -0879,  re¬ 
spectively)  are  unchanged. 

Nixon  Peru  plant 
prints  Wabash  daily 

NIXON  NEWSPAPERS  INC.  an¬ 
nounced  that  the  Wabash,  Ind.,  Plain 
Dealer  news  and  advertising  depart¬ 
ments  will  produce  all  pages  electroni¬ 
cally  for  digital  transmission  to  an  NNI 
printing  plant  with  more  color  capacity 
12  miles  west  in  Peru. 
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Microsoft  denounces 
bogus  story  carried 
on  the  Internet 


by  Qeorge  Qameau 

IT  STARTED  OUT  innocently 
enough,  but  as  often  happens  with 
pranks,  a  bogus  news  story  circulating 
on  the  Internet  computer  network  left 
some  beholders  frowning  instead  of 
smiling. 

They,  in  turn,  spurred  the  nation’s 
biggest  software  company  to  deny  the 
phony  story,  and  that  generated  a  flur¬ 
ry  of  genuine  press  releases  and  news 
stories,  including  stories  by  the  Associ¬ 
ated  Press  and  the  New  York  Times. 

Ah,  the  joys  of  instantaneous  com¬ 
munication  via  the  global  computer 
network  called  the  Internet  —  they 
have  a  downside. 

One  anonymous  person  can  com¬ 
municate  fictitious  information  to  po¬ 
tentially  millions  of  others  and  can  im¬ 
plicate  innocent  parties  in  a  web  of 
false  impressions. 

So  it  was  with  what  looked  and  read 
like  an  AP  story.  A  fairly  obvious 
spoof,  it  was  posted  on  the  Internet 
and  passed  around  in  cyberspace  in 
early  December.  The  dispatch,  with  an 
AP  byline  and  Vatican  City  dateline, 
described  a  press  conference  in  which 
the  Vatican  announced  that  Microsoft 
Inc.  had  agreed  to  acquire  the  Roman 
Catholic  Church  for  “an  unspecified 
number”  of  Microsoft  shares. 

Announced  by  the  comedy  charac¬ 
ter  Father  Guido  Sarducci,  the  deal 
called  for  Pope  John  Paul  II  to  be 
named  senior  vice  president  of  Mi¬ 
crosoft’s  religious  software  division,  for 
Microsoft  executives  to  join  the  Col¬ 
lege  of  Cardinals,  and  for  the  church 
to  license  rights  to  the  Bible  and  to  of¬ 
fer  sacraments  online. 

To  most  people,  the  story  was  simply 
beyond  belief. 

It  was,  after  all,  a  parody  in  which 
outrageous  information  was  presented 
in  terse,  inverted-pyramid  style  by  an 
unknown,  untraceable  author  —  a  per¬ 


son  who  added  the  AP  name  for  good 
measure  before  committing  the  story  to 
the  netherworld  of  cyberspace,  where  it 
could  have  been  read  by  millions  of  on¬ 
line  computer  users. 

But  after  Rush  Limbaugh  discussed 
it  on  his  syndicated  TV  show,  viewers 
complained  to  Microsoft. 

Dozens  of  people  called  either  to 
question  whether  the  story  was  true  or 
to  criticize  the  company  for  joking 
about  the  church,  a  Microsoft  spokes¬ 
woman  said. 

Finally,  the  Redmond,  Wash.,  com¬ 


pany  responded  with  an  electronic 
news  release  Dec.  16: 

“In  response  to  a  fictitious  Associat¬ 
ed  Press  story,  Microsoft  wishes  to  clar¬ 
ify  that  the  story  has  no  truth  and  was 
not  generated  by  the  company.” 

In  its  own  news  story  —  this  one, 
real  —  AP  reported  and  distributed  a 
story  in  which  AP  and  Microsoft  offi¬ 
cials  disavowed  the  bogus  story. 

In  a  second  release,  Microsoft  clari¬ 
fied  its  denial  by  disclaiming  that  AP 
had  originated  the  story  and  apologiz¬ 
ing  “to  anyone  who  was  offended  by” 
the  original  gag. 

AP  downplayed  the  incident. 
Spokeswoman  Susan  Welch  said  it  had 
no  impact  on  the  news  agency’s  credi¬ 
bility  “because  it  should  be  obvious  to 
any  reader  that  this  is  not  a  legitimate 
AP  story  ....  It’s  nonsense,  basically.” 

Microsoft  spokeswoman  Christine 
Santucci  said  the  company  at  first  ig¬ 


nored  the  bogus  story,  but  after  the 
story  continued  to  circulate  and  calls 
persisted,  Microsoft’s  public  relations 
machine  decided  to  strike  back. 

“We  felt  this  was  getting  misinter¬ 
preted,  and  we  felt  the  need  to  set  the 
record  straight,”  she  said,  adding  that 
Microsoft  was  not  considering  legal  ac¬ 
tion,  in  part  because  the  story  was  un¬ 
traceable. 

The  New  York  Times  used  the  inci¬ 
dent  in  the  lead  of  a  Dec.  31  page-one 
story  on  the  mounting  issue  of  hoaxes, 
scams  and  threats  carried  on  online 
services.  A  graphic  explained  how 
computer  remailers  strip  the  identities 
from  messages  and  make  them  un¬ 
traceable. 

The  only  surprise  was  the  otherwise 
solemn  church’s  reaction:  It  laughed 
the  incident  off. 

Officials  from  the  Archdiocese  of 
Seattle  issued  a  news  release  head¬ 
lined:  “Church  Hopes  Dashed  as  Mi¬ 
crosoft  Denies  Acquisition  Bid.” 


In  keeping  with  the  original  spoof, 
the  church  said  its  2,000  years  of  expe¬ 
rience  with  icons  might  help  Microsoft 
in  its  relatively  late  entry  to  the  field. 

The  release  by  church  spokesman 
John  McCoy  added  that  the  archbish¬ 
op  of  Seattle,  Thomas  J.  Murphy,  was 
not  available  for  comment,  offering  as 
reason,  “He’s  surfing  in  cyberspace. 

“We  viewed  it  as  a  spoof  and  we  got 
a  chuckle  out  of  it,”  McCoy  said  of  the 
gag.  “We  were  amazed  that  Microsoft 
felt  compelled  to  put  out  a  release.” 

While  no  Catholics  complained,  he 
said,  “Someone  who  believed  that  Fa¬ 
ther  Guido  Sarducci  would  announce 
this  in  St.  Peter’s  Square  is  not  in 
touch  with  reality.” 

The  moral  of  the  tale,  Microsoft’s 
Santucci  said,  is  “Don’t  underestimate 
the  power  of  electronic  communica¬ 
tions  ....  The  magnitude  of  the  distri¬ 
bution  is  amazing.”  BEOT 


Microsoft  spokeswoman  Christine  Santucci  said 
the  company  at  first  ignored  the  bogus  story,  but 
after  the  story  continued  to  circulate  and  calls 
persisted,  Microsoft’s  public  relations  machine 
decided  to  strike  back. 
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When  Breathed  ended  “Bloom 
County”  in  1989,  it  ran  in  about  1,300 
daily,  Sunday  and  college  newspapers. 
“Outland”  has  about  250  clients. 

Shearer  said  WPWG  is  offering 
“Non  Sequitur”  by  Wiley  to  papers  as  a 
potential  “Outland”  replacement. 


Breathed  giving  up 
newspaper  comics 


Olsen  promoted  to 
executive  v.p.  post 

LAWRENCE  OLSEN  HAS  been  pro¬ 
moted  to  executive  vice  president  of 
King  Features  Syndicate. 

Olsen,  who  was  previously  vice  pres¬ 
ident  and  general  manager,  will  con¬ 
tinue  to  handle  the  day-to-day  respon¬ 
sibilities  of  King’s  newspaper  syndica¬ 
tion  business  and  merchandise 
licensing  department.  He  will  report  to 
King  president  Joseph  D’Angelo,  and 
work  with  him  in  establishing  compa¬ 
ny  policy  and  strategies. 

“Larry  has  done  an  outstanding  job,” 
said  D’Angelo. 

Olsen  worked  as  a  reporter  and  edi¬ 
tor  at  the  Palm  Springs,  Calif.,  Desert 
Sun  before  joining  United  Press  Inter¬ 
national  (UPl)  as  a  news  correspon¬ 
dent  for  various  West  Coast  bureaus. 
Later,  he  was  a  UPl  regional  executive 
in  the  Middle  Atlantic  states,  and 
business  and  marketing  manager  for 
UPl’s  Europe,  Middle  East  and  Africa 
divisions. 

The  UCLA  graduate  and  Army  vet¬ 
eran  joined  King  in  1983  as  director  of 
marketing  and  sales. 


The  'Bloom  County'  creator,  who  is  ending  ‘Outland' 
this  March,  says  he  would  rather  work  in  other  media 


by  David  Astor 


BERKELEY  BREATHED  IS  ending  his 
“Outland”  comic,  effective  March  26. 

Breathed  started  the  Sunday  strip  in 
1989,  soon  after  putting  a  halt  to  his 
seven-day-a-week  “Bloom  County.” 
Both  comics  featured  Opus  the  pen¬ 
guin  and  Bill  the  cat. 

In  a  statement  released  through  the 
Washington  Post  Writers  Group 
(WPWG),  Breathed  said  he  is  ending 
“Outland”  with  “some  sadness.” 

“Eventually  —  soon,  probably  —  I 
would  be  drawing  only  for  a  paycheck,” 
said  the  Pulitzer  Prize  winner.  “Pay- 
checks  are  lovely  things,  but  cartoon¬ 
ists  die  and  go  to  cartoon  hell  for  work¬ 
ing  beyond  the  magic  intersection  of 
art  and  fun. 

“There  are  more  stories  to  discover 
and,  if  permitted,  1  shall  spend  much 
of  my  life  telling  them  in  places  other 
than  the  newspaper  funny  page  —  a 
great  American  story  in  itself,  shrunk¬ 
en  in  size  and  buffeted  by  new  technol¬ 
ogy,  still  bravely  resisting  its  own  end¬ 
ing.” 

In  a  November  interview  with 
Calvin  Wilson  of  the  Kansas  City  Star, 
Breathed  also  had  this  to  say  about  the 
future  of  the  funnies:  “The  comics 
page  is  in  the  autumn  of  its  life  —  it’s 
not  an  artistic  medium  of  the  future. 
It’s  just  been  in  decline,  hurried  along 
by  editors’  reluctance  to  give  strips 
enough  space  to  make  them  attractive. 
They’re  reducing  the  most  popular  fea¬ 
ture  in  the  paper  to  irrelevancy.” 

When  asked  to  respond,  WPWG 
general  manager/editorial  director 
Alan  Shearer  said,  “I  disagree  with 
that.  I  think  comics  are  going  to  evolve 
as  the  newspaper  evolves.”  He  noted, 
for  instance,  that  comics  will  go  elec¬ 
tronic  as  newspapers  go  electronic. 


I  d  like  to  see  comics  displayed  big¬ 
ger,”  Shearer  continued.  “We  all  would. 
But  that’s  not  the  reality  of  it.” 

As  for  “Outland”  strip’s  demise,  he 
said,  “I’m  a  fan,  and  I’m  sorry  to  see  it 
go.  On  the  other  hand,  I  have  a  lot  of 
respect  for  someone  who  is  true  to  his 
art  and  doesn’t  want  to  continue  it  if 
he’s  gotten  tired  of  doing  it.” 

Breathed  reportedly  has  no  plans  to 
create  another  newspaper  comic. 

Since  1991,  Breathed  has  written 
and  illustrated  four  children’s  books  for 
Little,  Brown.  The  first,  A  Wish  for 
Wings  that  Work,  was  made  into  an  an¬ 
imated  TV  special  airing  on  CBS. 

Breathed  has  been  giving  public 
readings  of  his  most  recent  children’s 
book.  Red  Ranger  Came  Calling,  as 
part  of  a  presentation  that  includes 
videotape  and  music. 

Breathed,  who  was  born  in  1957, 
started  “Bloom  County”  in  1980.  Sev¬ 
en  years  later,  he  became  only  the  sec¬ 
ond  person  to  win  the  editorial  car¬ 
tooning  Pulitzer  for  a  comic.  (The  first 
was  “Doonesbury”  creator  Garry 
Trudeau.) 


Lawrence  Olsen 
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^Hot  Pink’  comic  is 
launched  by  Sisters 

“HOT  PINK,”  A  weekly  humor  comic 
by  Anne  Gibbons,  has  been  intro¬ 
duced  by  Sisters  Syndicate. 

“Young  or  old,  pink-collar,  white- 
collar  or  homemaker,  singles,  DINKS 
or  moms,  Anne  has  a  great  eye  for  the 
lives  of  all  women,”  said  Sisters  presi¬ 
dent  Christine  Negroni,  who  noted 
that  the  column-oriented  syndicate 
“never  planned  to  have  a  cartoon”  be¬ 
fore  it  saw  Gibbons’  work. 

Negroni  added  that  “Hot  Pink,” 
which  offers  social  commentary  with  a 
female  slant,  is  designed  for  feature 
sections  rather  than  comics  pages. 

Gibbons  also  does  greeting  cards  for 
Recycled  Paper  Greetings,  and  car¬ 
toons  and  illustrations  for  magazines 
such  as  Cosmopolitan,  Glamour, 
Ladies'  Home  Journal  and  Parents.  The 
New  York  City  resident  formerly  self- 
syndicated  the  “Eve’n  Steven”  comic. 

Sisters  —  based  at  177  Sound  Beach 
Ave.,  Suite  6,  Old  Greenwich,  Conn. 
06870  —  said  early  “Hot  Pink”  clients 
include  the  Buffalo  News. 

All  clients  signing  “Hot  Pink”  by 
Valentine’s  Day  will  receive  a  framed 
original  cartoon  from  Gibbons.  Also, 
the  first  10  subscribers  will  receive  This 
Could  Be  the  Start  of  Something  Stupid, 
a  new  book  from  the  Cartoon  Bank 
and  Fireside/Simon  &  Schuster  that 
features  a  Gibbons  cartoon  on  the  cov¬ 
er  and  some  of  her  comics  inside. 

Tennant  is  offering 
computer  cartoons 

A  WEEKLY  CARTOON  called  “The 
5th  Wave”  is  being  self-syndicated  by 
Rich  Tennant,  who  offers  humorous 
commentary  about  computers. 

The  single-panel  feature  already 


"All  right,  steady  everyone.  Margo,  go  over  to 
Tom's  PC  and  press  'Escape'. . .  very  carefully." 

“The  5th  Wave” 


‘Hot  Pink” 


runs  in  newspapers  ranging  from  the 
Phoenix  Gazette  in  Arizona  to  the  Syd¬ 
ney  Morning  Herald  in  Australia. 

For  the  past  five  years,  “The  5th 
Wave”  has  appeared  in  leading  trade 
journals  in  the  United  States  and 
abroad,  including  Computerworld  and 
PC  Magazine. 

In  addition,  Tennant’s  cartoons  have 
appeared  in  numerous  computer 
books,  including  DOS  for  Dummies; 
and  in  a  collection.  The  5th  Wave: 
Byte-ing  Humor  by  Rich  Tennant,  from 
Universal  Press  Syndicate’s  Andrews 
and  McMeel  company.  A  second 
A&M  book  is  planned  for  this  spring. 

Tennant,  47,  also  does  weekly  editor¬ 
ial  cartoons  for  Computerworld  and 
Federal  Computer  Week. 

The  Chicago  native  —  who  is  now 
based  at  16  Rowe  Point,  Rockport, 
Mass.  01966  —  studied  at  the  College 
of  DuPage  in  Glen  Ellyn,  Ill.,  the 
Chicago  Academy  of  Fine  Arts  and  the 
Berklee  College  of  Music  in  Boston. 
He  is  an  accomplished  pianist  and 
cook. 

‘Non  Sequitur’  strip 
will  also  be  a  panel 

THE  “NON  SEQUITUR”  strip  will 
also  be  offered  as  a  panel,  starting 
March  6. 

Wiley,  who  does  the  comic  for  the 
Washington  Post  Writers  Group 
(WPWG),  said  he  started  experiment¬ 
ing  with  a  second  format  after  “The 
Far  Side”  creator  Gary  Larson  an¬ 
nounced  his  retirement  last  fall.  A 
number  of  newspapers  wanted  to  re¬ 
place  Larson’s  panel  with  “Non  Se- 


quitur,”  but  weren’t  able  to  because  of 
its  strip  shape. 

“I  realized  it  could  be  done  without 
redrawing  the  whole  thing,”  said  Wiley, 
who  will  rearrange  some  elements  and 
do  some  re-inking  to  achieve  the  strip- 
to-panel  transformation. 

“It  will  give  editors  flexibility,”  said 
WPWG  general  manager/editorial  di- 


Anne  Qibbons 


MENCKEN 
LIKES  MIKE! 


Congratulations  to  Mike  Thompson, 
winner  of  the  1994  Mencken  Award  for 
best  editorial  cartoon.  Sponsored  by  the 
Free  Press  Association,  the  prize  is 
given  to  journalists  whose  work  focuses 
on  civil  liberties,  human  rights  and 
government  abuses  of  power. 

Mike  Thompson  is  one  of  the  eight 
cartoonists  in  CNS'  Political  Cartoons 
&  Editorials  Package,  available 
weekly,  every  other  week  or  once  a 
month. 

Call  collect  today  for  a  sample,  (619) 
293-1818,  or  fax  this  ad  with  your 
name,  address  and  phone  number  to 
(619)  297-0537. 

COPLEY 
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Syndicates/News  Services 

rector  Alan  Shearer.  “It’s  another  ex¬ 
ample  of  a  gifted  artist  continuing  to 
innovate.” 

He  noted,  hy  way  of  example,  that 
Wiley  last  year  began  using  a  different 
color-separation  process  to  improve 
the  look  of  his  Sunday  comic  (E&P, 
Jan.  15,  1994). 

“Non  Sequitur,”  which  will  turn 
three  next  month,  appears  in  about 
250  newspapers. 


A  SWEEPSTAKES  CELEBRATING 
the  makeover  of  America  Online’s 
“Dilbert”  forum  was  sponsored  by 
AOL  and  United  Media. 

More  than  1,000  AOL  subscribers 
answered  five  trivia  questions  about 
the  comic  for  a  chance  to  win  20  hours 
of  free  online  time.  “Dilbert”  cartoon¬ 
ist  Scott  Adams  selected  the  winner  at 
random  from  among  the  correct  en¬ 
tries. 

The  forum  now  features  an  icon- 
based  graphical  interface,  which  re¬ 
places  the  previous  text-based  version. 
Also,  new  advances  in  the  AOL  soft¬ 
ware  allow  users  to  see  the  comics  they 
are  downloading  right  on  their  screens. 

In  November,  32,000  copies  of  “Dil¬ 
bert”  strips  were  downloaded,  up  from 
20,000  in  August. 

Visitors  to  the  forum  can  access  sec¬ 
tions,  such  as  “What’s  New,”  which 
highlights  new  information;  the  “Dil- 
board,”  which  enables  users  to  post 
messages  and  questions  to  other  sub¬ 
scribers,  including  Adams  himself,  who 
often  checks  in  and  gets  involved  in 
the  commentary;  “About  Dilbert,” 
which  features  a  history  of  the  strip; 
and  “About  Scott  Adams,”  which  now 
includes  a  photo  of  the  cartoonist  at 
work. 

New  sections  include  “Gift  Shop,” 
which  gives  fans  information  about 
purchasing  “Dilbert”  books  and  prod¬ 
ucts;  and  “Classics  Library,”  which  of¬ 
fers  favorite  strips  for  downloading. 

United  distributes  “Dilbert”  to  more 
than  400  newspapers  worldwide. 

Homelessness  data 

MANY  CARTOONS  MAKE  fun  of 
homelessness,  portray  it  as  a  lifestyle 
choice  or  use  it  as  a  “prop”  to  discuss 
something  else,  according  to  a  study 


“Non  Sequitur”  strip  and  panel 


published  in  the  December  1994  issue 
of  Communication  Research. 

The  study  was  conducted  by  Mau¬ 
rice  and  Susan  Penner,  who  teach  at 
the  University  of  San  Francisco.  They 
analyzed  comics  and  editorial  cartoons 
that  ran  in  the  San  Francisco  Chroni¬ 
cle  and  San  Francisco  Examiner  be¬ 
tween  1989  and  1992. 

The  Penners  found  that  57%  of  the 
comics  and  30%  of  the  editorial  car¬ 
toons  depicted  homelessness  in  a  “neu¬ 
tralizing”  way. 

“Neutralization,”  the  Penners  wrote, 
“portrays  homelessness  as  resulting 
from  individual  decisions  or  problems 
that  have  nothing  to  do  with  social 
structure  or  political  decision-making 
concerning  housing,  employment  and 
income  policies.” 


MARVEL  COMICS  IS  offering  a  se¬ 
ries  of  comic  books  based  on  “Prince 
Valiant.” 

King  Features  Syndicate  distributes 
the  “Prince  Valiant”  newspaper  strip, 
which  was  created  by  Hal  Foster  and  is 


now  done  by  Cullen  Murphy  and  John 
Cullen  Murphy. 

Publicity  exec  dies 

DICK  HYMAN,  A  former  publicity  di¬ 
rector  for  King  Features  Syndicate  and 
International  News  Service,  died  Jan.  9 
at  the  age  of  90. 

Hyman  also  wrote  for  newspapers 
and  magazines,  and  collected  numer¬ 
ous  odd  facts  about  such  subjects  as  the 
law  and  sports.  These  facts  formed  the 
basis  of  20  books. 

Books  are  released 

SYDNEY  OMARR’S  Astrological 
Guide  for  You  in  1 995  has  been  pub¬ 
lished  by  Dutton/Signet.  Omarr  is  a 
columnist  with  the  Los  Angeles  Times 
Syndicate. 

Also,  The  Cartoon  World  of  Lamar 
Sparkman  has  been  published  by  Hills¬ 
boro  Printing  in  Tampa.  The  book 
contains  sports  cartoons  that  Spark¬ 
man  did  for  the  Tampa  Times  and 
Tampa  Tribune  between  1947  and  1987. 

New  comic  did  well 

THE  SYNDICATION  YEAR-in-re- 
view  story  (E&P,  Jan.  7)  neglected  to 
mention  Jack  Ohman’s  “Mixed  Media” 
in  the  paragraph  about  the  most  suc¬ 
cessful  new  comics  of  1994. 

According  to  Ohman,  his  Tribune 
Media  Services-distributed  comic  now 
has  more  than  200  clients. 

From  once  to  twice 

COLUMNIST  CAL  THOMAS  of  the 
Los  Angeles  Times  Syndicate  now  ap¬ 
pears  twice  rather  than  once  a  week  as 
a  talk-show  host  on  the  CNBC  cable 
network. 


‘Dilbert’  changeover 


Marvel  and  ‘Valiant’ 
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Shop  Talk 

Continued  from  page  48 

When  I  was  a  publisher,  I  followed  a 
policy  that  turned  out  to  be  in  the  mi¬ 
nority  among  our  other  publishers.  1 
constructed  a  Chinese  wall  between  my 
outside  activities  and  the  newsroom. 

I  would  neither  pass  on  information  1 
learned  privately  nor  get  involved  news- 
wise  with  any  coverage  of  organizations 
in  which  1  held  a  leadership  position. 
There  is  no  predetermined  rule;  you’ll 
figure  it  out. 

Hands-on 

I  am  sure  a  year  from  now  you  will 
have  met  at  least  your  top  25  advertis¬ 
ers,  including  the  auto  dealers  and  real¬ 
tors;  observed  the  pressroom  and  distri¬ 
bution  departments  when  they  are  at 
peak  output,  and  the  circulation  phone 
room  on  a  Sunday  morning;  been  visi¬ 
ble  in  all  departments  and  at  least  sam¬ 
pled  the  editorial  board  and  daily  news 
meetings.  Resolve  that  this  kind  of  par¬ 
ticipation  is  not  just  for  orientation  pur¬ 
poses  and  stay  with  it.  Reassure  those 
department  heads  who  may  resent  such 
continuing  presence  that  it  isn’t  perfor¬ 
mance-related,  just  your  style.  j 

Time  away 

Use  all  your  vacation  time  well  — 
you  deserve  and  need  it.  Otherwise,  be 
selfish  about  how  much  time  you  spend 
out  of  town.  Your  employees  will  know 
when  you  aren’t  there.  Start  with  your 
state  newspaper  association,  one  of  the 
best  in  the  country.  Ease  into  national 
stuff,  beginning  with  the  Operations 
Conference.  For  the  first  few  years,  four 
days  of  creative  traveling  to  other  like- 
circumstance  papers  is  time  far  better 
spent  than  putting  in  an  appearance  at 
the  national  publishers’  convention. 

Newsprint 

As  a  company,  we  are  probably  the 
largest  consumer  of  newsprint  with  no 
centralized  purchasing  activity.  As  long 
as  we  can  maintain  the  best  possible 
prices  through  informal  networking,  1 
am  determined  to  keep  it  that  way,  for 
part  of  a  publisher’s  responsibilities  is  to 
ensure  that  the  quality  and  availability 
of  newsprint  is  always  satisfactory. 

You  will  have  skilled  people  who  can 
report  and  edit  the  news,  sell  the  adver¬ 
tising,  and  produce  and  distribute  the 
paper,  but  they  can  only  be  effective  if 
sufficient  newsprint  is  available.  Re¬ 
sponsibility  for  that  can’t  be  delegated 


in  tough  times,  so  supplier  relationships 
and  meeting  commitments  during  the 
good  times  are  mandatory. 

Advertorials 

I  am  a  believer  in  the  concept  of 
properly  executed  “advertorial”  sec¬ 
tions.  They  can  provide  a  reader  service 
and  avoid  otherwise  unnecessary  con¬ 
flicts  with  the  newsroom. 

Most  ad  departments,  however,  even¬ 
tually  can’t  help  themselves  and  the  ad¬ 
vertorial  content  becomes  crap,  aimed 
at  satisfying  advertisers  rather  than 
readers.  At  least  every  six  months,  be¬ 
come  the  readers’  representative  and 
edit  out  all  the  adjectives  and  other  ma¬ 
terial  not  worthy  of  your  paper  and  is¬ 
sue  a  warning  that  such  copy  will  not 
be  tolerated. 

Hiring 

After  you’re  there  awhile,  look  into 
how  people  get  hired.  Dan  Burke  cau¬ 
tioned  early  on  that  mediocre  managers 
should  never  be  permitted  to  hire  any¬ 
one  because  they  invariably  hire 
mediocre  people. 

Warren  Buffett  says  there  are  only 
three  criteria,  and  they  must  be  ob¬ 
served  in  the  following  order:  integrity, 
brains  and  energy.  And  once  we  have 
hired  these  people,  are  we  being  smart 
in  developing  and  training  them? 

Terminations 

Over  the  years,  the  necessity  of  ter¬ 
minating  employees  will  become  appar¬ 
ent.  Keep  in  mind  two  things: 

First,  this  action  should  never  come 
as  a  total  surprise;  it  would  represent 
nothing  less  than  management  negli¬ 
gence.  Second,  remember  the  “sleep 
well”  theory:  Because  the  lives  of  the 
employee  and  his  or  her  family  will 
probably  be  seriously  disrupted,  be  as 
generous  and  fair  as  possible  in  estab¬ 
lishing  severance.  Do  it  in  a  manner 
that  doesn’t  involve  negotiations  be¬ 
cause  you  have  gone  as  far  as  possible 
upfront  and  can  sleep  well  afterward. 

So  much  for  now.  Have  fun,  and  be 
sure  you  make  the  time  to  watch  your 
son  grow  up. 

Post  interacting 

THE  NATION’S  RICHEST  man  and 
biggest  computer  nerd,  Microsoft  chair¬ 
man  Bill  Gates,  is  joining  the  New  York 
Post  lineup  of  columnists.  Gates’  column 
is  distributed  by  the  New  York  Times 
Syndicate 


Food  Day 

Continued  from  page  23 

about  one  “health-skewing”  name, 
Youngman  said,  was  the  feeling  that 
the  title  was  too  preachy. 

“We  did  not  want  a  Puritan  kind  of 
title,”  Youngman  said. 

Some  results  of  the  research  are  not 
a  surprise:  Unlike  Food  Guide,  which 
had  editorial  color  only  on  the  break 
page,  for  instance,  the  new  section  will 
have  five  pages  of  inside  color. 

The  redesign  also  eliminates  a  long¬ 
standing  complaint  about  the  layout  of 
newspaper  recipes,  which  run  up  and 
down  page  columns.  All  recipes  in 
Good  Eating  will  run  in  areas  that  can 
be  easily  clipped. 

Good  Eating  will  feature  reviews  of 
restaurants  and  fast  food  outlets  as 
well. 

“We  did  not  want  to  limit  it  to 
recipes,”  Youngman  said.  “People  eat  in 
all  kinds  of  settings  ....  There  is  a  real 
emphasis  on  success  with  food  —  how¬ 
ever  a  reader  defines  that.” 

At  the  Sun-Times,  Bennett  said  she 
wanted  to  keep  some  surprises  for 
readers.  Nevertheless,  she  said  the 
tabloid’s  Wednesday  section  will  also 
embrace  restaurant  eating,  with  re¬ 
views  about  and  recipes  from  Chicago’s 
many  dining  spots. 

In  addition,  the  paper  plans  an  em¬ 
phasis  on  the  basics  of  cooking. 

“It  seems  to  me  we  lost  a  decade 
there,”  Bennett  said.  “We  went  from 
Julia  Child  in  the  1970s  with  all  those 
gourmet  preparations  —  to  the  1990s 
when  nobody  knows  how  to  fry  a 
chicken.” 

And,  as  with  the  Tribune,  the  new 
Sun-Times  section  will  emphasize  the 
pleasures  of  food. 

“We  won’t  limit  ourselves  to  only 
what’s  good  for  you,”  Bennett  said. 

However,  if  the  Sun-Times  section  is 
changing,  its  name  is  not.  “Food  —  I 
think  that  says  it,”  Bennett  said. 

Dial  211 

IN  LOUISIANA,  THE  Baton  Rouge 
Advocate  and  Denham  SpringS'Livingston 
Parish  News  have  launched  an  abbrevi¬ 
ated-dial  phone  service  to  deliver  sports, 
news,  entertainment  and  general  infor¬ 
mation  by  phone.  Callers  dial  21 
and  pay  500  for  five  minutes.  They 
select  from  a  menu  of  services  by 
punching  four-digit  codes  on  push-but¬ 
ton  phones. 
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Classified  Advertising 

11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLCXjY 

CARTOONS 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

ENVIRONMENT  CARTOON  FEATURES 
wildlife,  ecology,  recreation 
for  samples:  216-251-1389 

AUTOMOTIVE 

FEATURES  AVAILABLE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

BUSINESS 

'USTENING  OUT  LOUD*  Classical  music 
column  for  casual  and  dedicated 
listeners.  Reviews.  Composer/ Artist  Pro¬ 
files,  More.  Weekly.  500  Words,  Sam¬ 
ples,  Rotes.  Anthony  Simone  (703) 
709-5734. 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

THIS  SIDE  OF  60.  Upbeat  weekly  col¬ 
umn.  Capture  the  mature  audience. 
Samples/Rates.  Tel:  316-283-2309. 
Fax:  316-284-0500. 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

HIGHER  NEWSPRINT  PRICES  GOT 
YOU  DOWN? 

Start  1 995  with  strategic  diversificahon. 

Join  other  smart  publishers  who  own 
co-located  LPTV  community  TV  stations. 
Program  formats  of  classic  indepen¬ 
dent,  UPN  (Paramount's  New 
Network),  Fox,  All  News  Channels  and 
more.  Seasoned  manager  (25  years) 
available. 

Long  term  to  spearhead  your  diversifica¬ 
tion  for  guaranteed  security,  retirement 
and  equity  -  all  tied  to  perf.  Fax  intent 
and  interest  and  questions  to  Northeast 
Broadcast  Consulting  at  (914)  758- 
2623. 

EXPERIENCED  APPRAISERS 

For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  BeiKh 

FL  33480,  (407)  820-8530 

John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)586-6621 

KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/Circulation  Appraisals 
Nationwide  (51 6)  379-2797 

NEWSPAPER  BROKERS 

625Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

PO  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sextan-N.Engbnd-(617)  446-071 1 

D.  Claussen-MWest-(816|  561-0596 
Bruce  Lantz-CANADA-(519)  775-2335 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tar  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOUTHO-CRIBB  &  Associates 

Our  Firm  Established  in  1 923 

Bob  Bolitho  -  (407)  820-8530 

Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 

1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 

NEWSPRINT  INCREASES  SQUEEZING 
THE  BUDGET?  Consider  publishing  a 
new  and  valuable  profit-center-a  tele¬ 
phone  directory  for  your  market.  We'll 
show  you  how.  Contact  Michael  Sewell, 
Gazette  Directories.  (704)  864-3291 . 

CONFERENCES 

MINORITY  JOURNALISTS/STUDENTS: 
Win  an  expenses-paid  trip  to 
investigative  reporting  conference  in 
Miami.  To  apply,  call  Investigative 
Reporters  ond  Editors,  (31 4)  882-2042 

NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accurocy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 

PO  Box  1088,  Troy,  AL  36081 
(334)566-7198 

FAX  (334)  566-0170 

Call  Editor  &  Publisher  about  our  low  12X,  26X  and 
_ 52X  contract  rates;  (212)  675>4380 _ 


HEALTH  &  FITNESS 

PUZZLES 

EXPAND  YOUR  PUBUCATION 
INCREASE  READERSHIP-BUILD 
ADVERTISING  REVENUE-Publish 

Your  Own  Health  &  Fitness 

Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 

Nevrspaper  or  Insert. 

Protedea  Territaries-Major 

Markets  Available-CR  Material 
on  3.5'  disk,  via  modem  or 
mail.  Support  provided.  Low 
monthly  license  fee.  For  free 
kit  and  video  call  1  (800) 

NEW  LIVING  OR  (51 6)  981  -7232 

NOW  ON  SALE 
1994 

Editor  &  Publisher 
International 

Year  Book 

To  order  your  copy  contact 
E&P's  Circulation 
Department  at 
(212)  675-4380 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  PO  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (91 4)  692-831 1 . 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

Buyers  or  sellers.  Coll  Dick  Briggs. 

(8i03)  457-3846.  No  obligation. 

Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

Whitesmith  Publication  Services 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  •  Brokers 
(407)  368-4352 

1 23  NW  13th  St.,  Suite  21 4-8 

Boca  Raton,  FL  33432 

5-DAY  DAILY,  weekly  &  shopper 

Zone  5,  non-competitive,  94  gross 
$1.2  million,  profitable.  Project  95 
gross  at  $1.5  million,  $160,000  cash 
now.  Seller  prefers  cash.  Write 

ROBERT  N.  BOLITHO 

Box  3008,  Palm  Beach,  FL  33480 

JAMES  W.HAa,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 

41 0  Elm  St.,  Troy,  AL  36081 

(334)566-7198 

FAX  (334)  566-0170. 

ALL  NEW  equipment,  state  of  the  art. 
Weekly  with  full  color  pix,  ads.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (51 2)  476-3950. 

FLORIDA:  Two  small  weeklies,  shopper, 
$750,000.  Also  shopper,  retirement 
area,  $150,000.  Beckerman  Assoc., 
(813)971-2061. 

MEDIAAMERICA  BROKERS 

Straight  talk.  Hard  work.  Results. 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554 

Fax  (404)  233-2318 

Lon  W.  Williams 

MAINE/NH:  (1)  25,000  upscale  mthly 
tab.  4  years  profitable.  Could  go  26  or 
52x.  Great  city,  coastal  areal  $^,000. 
(2)  Parent/family  rrranthly  'network'.  2 
papers  (avg.  1 2,000)  established,  3 
more  planned.  40%  profit  line.  Trade- 
marked.  $10K  either,  or  25K  for  all. 
pa  Brokers  (207)  856-7034 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)624-8852 

MICHAEL  D.  UNDSEY 

1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 

MIDWEST-Four  Senior  Publications  (or 
sale.  Circulation  55,000.  Profitable. 
Growing  niche  market.  Call  Bird  & 
Daniel  (417)864-4841 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 

PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 

MONTANA  WEEKLY,  official  paper  ol 
state's  richest  county.  Great  area.  Prof¬ 
itable,  Growth  potential.  150K  gross 
yearly.  Sell  100K,  terms.  (406)  782- 
1813. 

RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 

3828  AAockingbird  Lane 

Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

SOUTHERN  CALIFORNIA  COAST. 
County  wide  alternative  newsweekly 
No  competition.  1 8  year  track  record 
(805)  642-6334. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

AAAERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  ocrwisi- 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  6^50 
Phone  (417)  451-1520 


NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#- 28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(71 4)  644-2661 ,  fax  (71 4)  644-0283 


TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 


NOW  ON  SALE 

1995 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212) 675-4380. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
fo^s  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 


MAIIROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  71 3/468-5827. 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


I  have  known  no  man  of  genius  that 
has  not  had  to  pay,  in  some  affliction 
or  defect  either  physical  or  spiritual, 
for  what  the  gods  have  given  him. 

Max  Beerbohm 


MAILROOM 


SINGLE-WIDTH 

9- unit  Goss  Urbanite,  1982/68  -  22 
3/4". 

1 0- unit  Goss  Community  with  SC  (older 
and  upper  former. 

5- unit  Goss  Community,  grease 
lubricated. 

SC  half  &  quarter  page  folder,  22  3/4". 
Add-on  Goss  Community  units  and 
folders. 

6- unit  Harris  V25  with  JF25  &  upper 
former. 

5- unit  Web  Leader,  late  1970's  vin¬ 
tage. 

Web  Leader  mono  unit,  Quadracolor 
unit  &  Web  Leader  folders. 

10-unit  Color  King  2000,  1989  vin¬ 
tage. 

6- unit/2-folder  News  King,  1987  vin¬ 
tage. 

5-unit  News  King,  1 977  vintage. 

Add-on  News  King  units  &  folders. 
DOUBLE-WIDTH 

1  3-unit  Goss  Metroliner,  22  3/4",- 
1 974/84  -  Available  June  1 996. 

10-unit  Goss  Metroliner,  22  3/4",  1971 
-  Available  September  1 996. 

3  "Vision"  (Cosmo-style)  GAM  offset 
units. 

1  Goss  160-page  double  3:2  folder, 
22  3/4"  w/double  upper  former. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Fax  (913)  492-6217 


PRESSES 


URBANITE  substructure,  3-arm  reels,  Y- 
columns,  wall  brackets,  tensions,  auto¬ 
pasters.  For  8-unit  press.  C.  ALLEMAN 
(505)  294-0450 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Konipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


PRESSES 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
V/ILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 

If  you  compare  yourselves  with 
others,  you  may  become  vain  or 
bitter,  for  always  there  will  be  greater 
and  lesser  persons  than  yourself. 

Max  Ehrmann 


E<S^P  Classified 


Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public  relations 
or  production  person  with  an  ad  in  Editor  & 
Publisher.  We  reach  the  working  journalists  you  want 
to  reach,  every  week.. .113,000  strong. 

Rates  and  order  form  are  at  the  end  of  the  Classified 
section.  To  increase  accuracy  and  expedite 
placement.  Fax  your  ad  to  (212)  929-1259,  or  mail  it 
to:  Editor  &  Publisher  Classified  Department,  11 
W.  19th  Street,  New  York,  NY  10011 


INDUSTRY  SERVICES 


CIRCULATION  AUDITING 

Circulation  Verification  Council 
Recognized  circulation  auditing  and 
verification  for  dailies,  shoppers  and 
TMCs  at  sensible  prices.  For  info 
package  call:  (800)  262-6392. 

CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (51 6)  379-2797 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


Respect  the  past  in  the  full  measure 
of  its  deserts,  but  do  not  make  the 
mistake  of  confusing  it  with  the 
present  nor  seek  in  it  the  ideals  of  the 
future. 

Jose  Ingenieros 


CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualilv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  1-800-844-3581 


Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation 
products.  Call  Midwest  Independent 
Postal  (616)  324-1008 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkarn  (616)458-6611 


THE  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
1  (800)  929-1845 
Our  26th  Year 


PRO  ^TAPT<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CIRCULATION  SERVICES 

TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 

CONSULTANTS 

48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(800)  554-3091 . 


ADVERTISING,  CIRCULATION  & 
FINANCIAL  Systems  our  Specialty.  We 
provide  experts  ta  develop  enhancements 
or  new  applications.  GreenRose  Systems 
(813)969-3388 


EXPERIENCED  CIRCULATION  CON¬ 
SULTANT.  Increase  sales.  Decrease 
expenses.  Many  references.  Albert  E. 
Von  Entress,  1  (800)  708-6668. 


Call  us  about  our  low  contract  rates! 
(212)  675-4380 
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INDUSTRY  SERVICES 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1 -800-487-6397 
AUSTIN  NEWS  SERVICES  (NaHonal) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  TOO,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)  953-0780. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACnONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CAli  TOLL  FREE  1  (800)  657-21 1 0 


HELP  WANTED 


_ ACADEAAIC _ 

ELON  COLLEGE 
DEPARTMENT  OF 

JOURNAUSM  &  COMMUNICATIONS 

The  Journalism  and  Communications 
Department  of  Elon  College  invites 
applications  for  a  full-time  journalism 
position  beginning  August  1995.  The 
successful  candidate  should  have 
appropriate  academic  and  professional 
credentials  to  teach  our  basic  Writing 
and  Information  Gathering,  Reporting 
and  Newswriting  and  Editing  and 
Layout  courses,  as  well  as  courses  in  his¬ 
/her  specialization.  Ph.D.  >  ABD  con¬ 
sidered;  rank  and  salary  are  com¬ 
mensurate  with  credentials  and  experi¬ 
ence.  Please  send  a  current  letter  of 
application,  resume,  copy  of 
transcripts,  and  three  letters  of 
references  to  George  Padgett,  Chair, 
Department  of  Journalism  and  Commu¬ 
nications,  2800  Campus  Box,  Elon  Col¬ 
lege,  Elon  Colley,  NC  27244.  Applica¬ 
tions  will  be  reviewed  beginning  Febru¬ 
ary  1 .  Minority  and  women  candidates 
are  encourage  to  apply.  Elon  College 
is  an  EOE  institution. 

THE  UNIVERSITY  OF  MEMPHIS-Two 
positions.  First:  tenure-track  news-eds 
assistant  professor  position.  Ph.D.  pre¬ 
ferred,  but  master's  required  with 
strong  commitment  to  teaching  skills 
courses  and  substantial  professional 
experience.  Second:  Chair  of 
Excellence  in  Economics  and  Man¬ 
agerial  Journalism.  Applicant  will 
develop  education  and/or  professional 
programs  (or  media  executives,  design 
a  research  program  and  teach.  Salaries 
competitive.  Considerations  begin 
March  1  and  continue  until  positions 
are  filled.  Send  resumes  to  Dr.  Sandra 
Utt,  Department  of  Journalism,  The  Uni¬ 
versity  Of  Memphis,  .\Aemphis,  TN 
38152.  AA/EEO/  Minorities  and 
women  are  encouraged  to  apply. 


_ ACADEMIC _ 

JOURNAUSM  AND  BROADCASTING 
CHAIR  SOUGHT 

Florida  International  University,  School 
of  Journalism  and  Mass  Communica¬ 
tion,  seeks  a  Journalism  and  BroodcasF 
ing  Department  Chair.  The  ideal  candi¬ 
date  will  have  extensive  professional 
experience  along  with  strong  academic 
and  teaching  credentials. 
Administrative  experience  is  essential; 
fluency  in  Spanish  is  a  plus.  This  tenure- 
track  position  is  available  beginning 
July  1 995.  While  the  Ph.D.  is  preferred, 
exceptional  teaching  or  professional 
experience  may  be  accepted  in  lieu  of 
the  terminal  degree.  Minorities  and 
women  are  especially  urged  to  apply. 
Competitive  salary. 

The  accredited  School  of  Journalism 
and  Mass  Communication  is  fast¬ 
growing  and  ambitious,  with  plans  to 
become  one  of  the  nation's  top  joumal- 
ism/mass  communication  schools 
within  the  decade.  Situated  on  the  Uni¬ 
versity's  North  Campus,  the  pro¬ 
fessionally  oriented  SJMC  has  about 
750  majors  in  the  current  master's  and 
undergraduate  programs.  It  also  houses 
the  Institute  for  Public  Opinion 
Research,  which  conducts  the  most 
comprehensive  annual  public  opinion 
poll  in  Florida;  the  $12.4  million  Latin 
American  Journalism  Program;  and  the 
Journalism  Writing  Project;  funded  by 
the  Knight  Foundation. 

Send  cover  letter,  resume,  references, 
examples  of  academic  papers  or  pro¬ 
fessional  writing  samples  before  Febru¬ 
ary  15,  1995  to:  Chair,  Departmental 
chair  Search  and  Screen  Committee, 
School  of  Journalism  and  Mass  Com¬ 
munication,  Florida  International  Uni¬ 
versity,  North  Miami,  FL  33181.  Florida 
International  University  is  a  member  of 
the  State  University  System  of  Florida 
and  is  an  equal  opportunity/equal 
occess/Affirmative  Action  institution. 


I  Fax  Your  Ad  to  (212)  929-1259  | 


It's  a  Classified  Secret- 

We'll  never  reveal  the  identify  of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  Cbssified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ ACADEMIC _ 

ASStSTANT  PROFESSOR,  Tenure  Track. 
Primary  assignment  in  basic  media  wrih 
ing  and  reporting  at  the  undergraduate 
level.  Teaching/advising  at  the  gradu¬ 
ate  level  may  be  available  on  a  limited 
basis.  Background  to  teach  public  rela¬ 
tions  and  new  technologies  highly 
desirable.  Master's  degree  in  journal¬ 
ism  or  directly  related  held  plus  signifi¬ 
cant  professional  newspaper  experi¬ 
ence  required,  doctorate  preferred, 
demonstrated  university-level  teaching 
experience  desirable.  Send  application 
letter,  names,  addresses  and  telephone 
numbers  of  three  references,  transcripts, 
and  vita  by  March  15,  1995,  to  Prof. 
Brooks  Gamer,  Chair,  Personnel  Com¬ 
mittee,  School  of  Journalism  and  Broad¬ 
casting,  Oklahoma  State  University, 
Stillwaler,  OK  74078.  OSU  is  an  EO/ 
Affirmative  Action  Employer.  The 
School  of  Journalism  and  Broadcasting 
is  committed  to  diversity  within  the  fac¬ 
ulty  and  student  body  and  solicits 
applications  from  women  and  ethnic 
minorities. 

ACCOUNTING 

ACCOUNTANT/BOOKKEEPER.  Expe¬ 
rienced  in  newspaper  business  office. 
Installing  Collier-Jackson.  Good  salary, 
excellent  location.  Independent 
ownership.  Good  opportunity.  Send  com¬ 
plete  resume,  salary  history,  references 
to:  Human  Resources,  Casa  Grande 
Valley  Newspapers  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 


What  we  call  progress  is  the 
exchange  of  one  nuisance  for  another 

Henry  Havelock  Ellis 


ADMINISTRATIVE 

ASSOCIATE  PUBUSHER  sought  to  run 
Detroit  flagship  of  weekly  publishing 
group.  Strong  team  leader  with 
excellent  marketing  background  and  pro¬ 
ven  ability  to  manage  all  aspects  of 
weekly  publishing.  Experience  with 
ahemotive  weeklies  a  plus.  Competitive 
salary,  bonus,  arKi  beriefits.  Mail  or  fax 
resume  with  salary  requirements  to: 
Laura  Markham,  Metro  Times,  733  St. 
Antoine,  Detroit,  Ml  48226.  Fax  #  31 3- 
964-4849. _ 

PUBUSHER/general  manager  (or  a  pair 
of  community  weeklies  and  a  shopper 
in  what  may  be  Colorado's  prettiest 
Front  Range  community.  Staff  of  eight 
includes  three-person  news  department 
and  two  advertising.  Position  requires 
significant  sales  and  sales  management 
experience,  Lotus  (PC)  skills,  budget 
preparation  and  administration.  Quark 
(Mac)  experience  helpful.  Salary  and 
MBO  in  the  mid-30s  and  401  (K).  Posi¬ 
tion  available  immediately.  Resume 
with  references  to  Bill  Woodall, 
Douglas  County  Publishing,  P.O.  Box 
1270,  Castle  Rock,  CO  80104. 

Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 

CaU  (212)  675-4380 


AMPERSAND 

The  Network  for  Media  Information  seeks  Vice  President 
of  Operations:  Entrepreneurial  professional  to  oversee 
finance,  administration  and  personnel.  Track  internal 
budgets  purchasing  and  staff  performance.  Requirements: 
Strong  track  record  of  successful  company  start-ups,  strong 
background  in  electronic  information  services  and 
Media/Advertising  Industries.  MBA  a  plus.  Send  resume, 
salary  requirements  to 

Martin  Radelfinger, 

Editor  &  Publisher/Ampersand, 

11  W.  19th  St., 

New  York,  NY  10011 
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ADMINISTRATIVE 

COX  ARIZONA  PUBUCATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  magazine  is  look¬ 
ing  for  an  Area  Sales  Manager  for  our 
Single  Copy  department.  The  right 
person  will  be  responsible  for  increas¬ 
ing  single  copy  volume  by  marketing 
and  merchandising  the  Tribune  News¬ 
papers.  They  must  improve  sales  per 
location  and  overall  market  share, 
recruit,  supervise,  develop  single  copy 
wholesalers  and  maximize  sales  by 
route,  ensuring  accuracy  in 
administrative  data  including  but  not 
limited  to  doily,  weekly  and  monthly 
reports.  Must  have  sales  marketing 
and/or  merchandising  experience 
required.  Understanding  of  contracts 
and  working  relationship  between 
independent  contractors  and  company 
preferred.  Interpersonal  and  organiza¬ 
tional  skills  required,  PC  experience 
preferred.  Good  benefit  and  salary 
package  included.  EOE  M/F/V/D.  If 
interested,  send  resume  to:  TRIBUNE 
NEV/SPAPERS,  120  W.  1ST.  AVE, 
MESA,  AZ  85210.  Attn:  Jana  Crowe/ 
MR 

COX  ARIZONA  PUBUCATIONS,  INC., 
publishers  of  the  Tribune  Newspapers 
and  the  Value  Clipper  Magazine  is  look¬ 
ing  for  a  Single  Copy  Sal^  Manager  to 
be  responsible  for  all  Single  Copy  and 
Transportation  functions  including 
single  copy  promotions  regarding 
manret  development  with  dealers  and 
sub-contractors.  Responsibilities  include 
overseeing  dock  and  transportation 
functions  along  with  supervision  of  dock 
repair  shop.  The  right  candidate  must 
have  at  least  three  years  of  single  copy 
management  experience  with  a  BA  in 
marketing  preferred.  Needs  ta  have 
knowledge  of  competitive  market.  Must 
be  a  team  player  and  have  proven 
team  leadership  skills.  Must  have  the 
ability  to  implement  programs  as  well 
as  the  ability  to  inspect  and  evaluate 
current  programs.  Good  benefit  and 
salary  package  included.  EOE  M/F/V/ 
D.  if  interested,  send  resume  to: 
TRIBUNE  NEWSPAPERS,  120  W.  1ST 
AVE,  MESA,  AZ  85210.  Attn:  Jana 
Crowe/MR 


NEW  MEDIA  COORDINATOR  -We're 
looking  for  an  innovative  individual  to 
define  and  evaluate  emerging 
technologies  and  products  for  a  prog¬ 
ressive  1 25,000  midwest  daily.  The 
right  individual  will  hove  a  challenging 
opportunity  to  ploy  a  key  role  in  de/el- 
oping  future  mraia  ventures.  Ideal  can¬ 
didates  will  have  broad  exposure  to 
newspaper  marketing  and  electronic 
systems  for  delivery  of  news  and 
advertising.  Also  helpful  is  a  working 
knowledge  of  advertising  sales  and 
editorial  and  the  ability  to  develop 
sound  business  plans.  Excellent  pay 
and  benefit  package.  Send  resume  and 
salary  history  to  Box  07229,  Editor  & 
Publisher. 


People  are  crying  up  the  rich  and 
variegated  plumage  of  the  peacock, 
and  he  himself  blushing  at  the  sight  of 
his  ugly  feet. 

Se’DI 


ADMINISTRATIVE 

PUBLISHER  to  take  established  weekly 
to  bi-weekly  and  eventually  daily  in 
fast-growing  Florida  market.  Must  be 
qualified  to  take  charge  of  complete 
operation  from  day  one.  Top  salary 
plus  performance  bonus  for  profit 
production  and  product  quality. 

Box  07209,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  DIRECTOR  needed  to 
join  our  15,000  daily  newspaper  team 
in  North  Platte,  Nebraska.  We  are  look¬ 
ing  for  an  energetic  individual  with 
strong  sales  force  management,  market¬ 
ing  and  customer  service  skills  to  lead 
our  newly  re-engineered  advertising 
department.  We  hove  'state  of  the  art" 
technology  and  are  proud  of  our  staff 
and  facility.  Our  marketing  and  pres¬ 
entation  capabilities  ore  second  to  no 
other  in  the  industry. 

You  must  be  dedicated  to  perfect 
customer  service  through  relationship 
building  and  consultative  techniques. 
You  must  have  a  clear  vision  and 
understanding  of  the  team  approach  to 
sales  force  management.  You  also  must 
understand  the  importance  of  devel¬ 
oping  and  implementing  interactive 
marketing  products. 

If  interested,  please  send  a  cover  letter 
and  resume  to  Larry  E,  Shearer,  North 
Platte  Telegraph,  TO  Box  370,  North 
Platte,  NE  69103.  No  telephone  calls, 
please. 

We  are  an  equal  opportunity  employer 
interested  in  building  diversity  in  our 
work  force. 


ADVERTISING  SALES  MANAGER 

We  are  looking  for  an  advertising 
executive  who  has  moved  up  through 
the  ranks.  One  who  perhaps  has 
worked  on  small  (10,000  circulation  to 
medium  size  20-40,000  circulation 
newspopers)  in  competitive  markets  - 
who  loves  their  work,  and  is  now  ready 
to  lead  by  example  a  sales  team  that  is 
solid,  but  in  need  of  an  innovative, 
imaginative  and  enthusiastic  leader 
with  good  ideas  for  sales  promotions. 

If  that  sounds  like  you  and  you  feel  that 
you  are  the  kind  of  manager/leader 
that  could  take  on  a  40,000  +  newspa¬ 
per  in  a  noncompetitive  market  in  one 
of  the  best  Mid-Atlantic  states. 

If  you  have  a  pleasing,  yet  aggressive, 
sales  personality  and  a  proven  record 
in  sales  and  management  and  are  seek¬ 
ing  a  positive  career  change,  one  with 
potential  for  further  advancement  with 
a  growing  newspaper  company  looking 
for  only  the  best. 

Please  send  us  your  resume,  along  with 
a  cover  letter  telling  about  your  self. 

All  replies  will  be  held  with  absolute  con¬ 
fidence.  Write  to:  Box  07220,  Editor  & 
Publisher. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER  for 
established  Shopper  in  SW  Florida. 
Must  be  able  to  lead  and  train  a  staff  of 
8  outside  salespeople  and  expand 
market  share  in  a  competitive  situation. 
We  offer  attractive  salary  and  full  bene¬ 
fits.  Must  hove  shopper  sales  manage¬ 
ment  experience.  Send  resume  to 
Advertising  Director,  Breeze  Newspa¬ 
pers,  PO  Box  846,  Cape  Coral,  FL 
33904  or  Fax  to  (81 3)  574-3403. 


ASSISTANT  ADVERTISING  MANAGER 
Award  winning  19,000  circulation 
New  England  daily  seeks  sales  oriented 
Assistant  Advertising  Manager.  5  years 
sales  experience  and  3  years  manage¬ 
ment  experience  preferred.  Will 
supervise  retail,  classified  and  TMC 
Product.  Please  reply  to  Advertising 
Manager,  Valley  News,  PO  Box  877, 
White  River  Jet.,  VT  05001.  No  phone 
calls  please. 


ATTN  ADVERTISING  MANAGER 
Increase  Auto  Ad  Revenue  w/15  Mthly 
Car  Revues  specifically  designed  for 
dealer  ad  use.  Games  &  tips  columns 
included.  Also  available  Qtny  &  Wkly. 
From  $40.  Kemper  Publication. 

Fox  800-238-9312 


CLASSIFIED  ADVERTISING  MANAGER 
Interested  in  building  on  o  strong  foun¬ 
dation?  Progressive  Media  General 
metro  paper,  92K  daily  seeks  an  out¬ 
side-sales  oriented  CAM  with  5+  years 
classified  experience.  Lead/motivate 
department  of  30  while  working 
effectively  with  our  Realtors,  Home 
Builders  and  Auto  Dealers  groups. 
Send  resume  and  salary  to:  Tim  Maby, 
Advertising  Director,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston 
Salem,  NC  27102. 


CLASSIFIED  ADVERTISING  MANAGER 
Progressive  Midwestern  medium-sized 
paper  seeks  experienced  individual 
with  excellent  communication  skills. 
Attractive  compensation  including  incen¬ 
tives.  Send  resume  with  salary  history  in 
confidence  to: 

Conley  Associates,  Inc. 

31191  W.  Beaver  Lake  Rd. 

Harlland,  Wisconsin  53029 


DISPLAY  ADVERTISING  AAANAGER 

Topics  Newspapers,  publishers  of  1 2  sub¬ 
urban  weeklies  and  one  daily  newspa¬ 
per  in  the  fast-growing  northern  Indi¬ 
anapolis  area,  is  looking  for  a  sales  pro 
to  lead  it's  display  ad  staff.  The  right 
candidate  will  hove  5  years  of  newspa¬ 
per  experience  with  at  least  one  year 
being  supervisory.  We  offer  an 
excellent  compensation  package  includ¬ 
ing  salary,  bonus,  401k,  and  health 
benefits.  Send  resume  to:  Topics  News¬ 
papers,  9615  N.  College  Ave.,  Indi¬ 
anapolis,  IN  46280.  Attn:  Scott  Gause 

EXPERIENCED  regional  advertising 
director  wanted  for  growing  Southwest 
Colorado  publications  with  revenues  of 
$2  million  plus.  Oversee  staff  of  sales 
reps  devise  and  coordinate  an  inte¬ 
grated  sales  program.  Base  salary,  plus 
incentive  bonus.  Most  attractive  and 
popular  area  in  the  country.  Resumes 
w/ref.  to  P.O.  Box  2315,  Telluride,  Col¬ 
orado  81435. 


_ ADVERTISING _ 

MARKETING  DIREQOR 

Innovative  employee-owned  7-day 
daily,  circ.  24,000,  seeks  enthusiastic, 
creative  leader  to  oversee  advertising 
and  circulation.  Strong  ad  sales  and 
marketing  background  desired.  Excep¬ 
tional  team  skills  a  must,  as  member  of 
our  executive  and  new  products  groups 
and  as  coach  and  team-builder  at 
department  level.  Send  letter,  resume 
and  references  to  Steve  Gray,  Monroe 
Evening  News,  P.O.  Box  1176-6176, 
Monroe,  Ml  48161 . 

RETAIL  ADVERTISING  MANAGER  for 
60,000  plus  doily  in  sunny  Zone  6. 
Great  opportunity  in  one-paper  market. 
Chain-owned  with  major  company 
benefits.  Box  07222,  Editor  &  Pub¬ 
lisher. 


THE  TOWN  CRIER  a  direct  mail  free 
circulation  weekly  publication  serving 
south  west  MA  and  Rhode  Island  is 
seeking  an  experienced  telemarketing 
sales  manager.  Ideal  candidate  will 
have  a  proven  track  record  with  the 
ability  to  train  and  motivate  a 
telemarketing  staff  of  8  to  10.  We  offer 
a  competitive  salary  and  benefit 
package.  Please  send  resume  to  Human 
Resource  Dept.,  Town  Crier,  25  Market 
St.,  Swansea,  A4A  02777  E.O.E. 

TERRITORY  SALES  MANAGER 

An  exciting  opportunity  is  available  to 
work  for  Washington  DCs  fastest  grow¬ 
ing  newspaper.  The  ideal  candidate 
will  hove  a  minimum  of  5  years  man¬ 
agement/circulation  experience,  along 
with  the  drive,  determination  and  the 
skills  necessary  to  successfully  build  and 
lead  a  team  of  winners.  A  business 
related  degree  is  preferred. 
Responsibilities  include  directing  the 
planning,  organization  and  controls  for 
circulation  soles,  service  and  collections 
and  effectively  managing,  directing  and 
training  Assistant  Sales  Managers  and 
Independent  agents.  We  offer  an 
excellent  benefit  and  incentive  plan 
along  with  the  prestige  of  working  for  a 
major  metropolitan  newspaper  on  the 
go.  Interested  candidates  should  fax 
resume  along  with  salary  requirements 
to:  (202)  526-6820  or  mail  to: 

The  Washington  Times 
Human  Resources  Dept. 

3400  New  York  Ave.  NE 
Washington,  DC  20002 

EOE 


THE  CRESCENT-NEWS  of  Defiance, 
Ohio  is  seeking  display  advertising 
manager  applicants.  The  current  man¬ 
ager  will  retire  at  the  end  of  March  arxl 
leaves  a  strong  team  of  four  outside 
sales  people.  Our  1 7,500,  six  day  after¬ 
noon  newspaper  publishes  Sunday 
through  Friday  and  covers  the  north¬ 
western  Ohio  counties  between  Toledo, 
Ohio  and  Fort  Wayne,  Indiana.  We're 
looking  for  the  best  possible  candidate 
to  join  our  management  team.  If  you're 
good  with  people,  like  to  sell  and  want 
to  work  and  live  in  a  clean,  safe,  col¬ 
lege  town  environment  send  a  letter  of 
application  and  resume  to  Steve  Van- 
Demark,  General  Manager,  The  Cres¬ 
cent-News,  P.O.  Box  249,  Defiance, 
Ohio,  43512. 
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_ ADVERTISING _ 

THE  TOWN  CRIER  a  direct  mail  free 
circulation  weekly  publication  serving 
south  west  MA  and  Rhode  Island  is 
seeking  an  experienced  outside  sales 
manager.  Ideal  candidate  will  have  a 
roven  track  record  with  the  ability  to 
ire,  train  and  motivate  a  sales  staff  of 
1 2  to  20.  We  offer  a  competitive  salary 
and  benefit  package,  with  unlimited 
growth  opportunity.  Please  send  resume 
to  Human  Resource  Dept.,  Town  Crier, 
25  Market  St.,  Swansea,  MA  02777 
E.O.E 

CIRCULATION 

ASSISTANT  CIRCULATION  DIREQOR 
Sales  &  Promotion  Manager 

The  Press  Democrat,  a  New  York  Times 
Company,  located  in  the  beautiful  wine 
country  of  Northern  CA,  currently  has 
an  opening  in  our  Circulation  Depart¬ 
ment. 

The  successful  candidate  will  have  a 
solid  circulation  bockground  with  a  pro¬ 
ven  track  record  in  circulation  promo¬ 
tions.  You  must  possess  experience  in 
management  and  have  supervisory 
skills  as  well  as  a  strong  analytical  skill 
for  database  marketing  applications 
including  list  selection,  segmentation 
and  modding.  An  extensive  knowledge 
of  ABC  audit  regulations  for  all  aspects 
of  newspaper  promotions;  budgeting 
experience  in  projecting  department 
expenses  and  revenues,  as  well  as 
extensive  knowledge  with  Mac's  or  PC's 
and  the  appropriate  software  is  also 
necessary. 

We  offer  a  37  1  /2  hour  work  week,  com¬ 
petitive  pay  and  excellent  benefits 
including  medical,  dental,  vision, 
401  (k),  vacation  and  sick  pay. 

Send  your  resume  to: 

Human  Resources 

The  Press  Democrat 
PO  Box  569 
Santa  Rosa,  CA  95402 

Equal  Opportunity  Employer 
Minorities  Encouraged  to  Apply 
CIRCULATION  DIREQOR 

The  European  Stars  and  Stripes  (based 
in  Germany),  a  50,000  daily  newspa¬ 
per  distributed  to  U.S.  forces  and 
civilians  throughout  Europe,  seeks  an 
experienced,  aggressive  sales-oriented 
circulation  director.  At  minimum,  appli¬ 
cant  must  hove  commercial  newspaper 
experience  as  a  circulation  director  and 
a  proven  record  of  success  in  both 
home  delivery  and  single  copy  sales. 
Total  compensation  package  of  at  least 
$88,000  includes  basic  salary,  housing 
allowance,  round-trip  relocation 
expenses,  free  schooling  for  children 
through  high  school,  and  shipment  of 
household  goods  and  car  at  gov¬ 
ernment  expense.  Three  year  agree¬ 
ment  required. 

Call  our  New  York  Office  (212)  620- 
3333)  for  an  application  (DA  Form 
3433)  and  FAX  it  to  European  Stars 
and  Stripes,  Attn:  Human  Resources, 
(01 1-49-6155-601421).  Applications 
must  be  received  by  3  February  1995. 
European  Stars  and  Stripes  is  an  Equal 
Opportunity  Employer. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Twice  weekly  newspaper  soon  to  be 
daily  located  in  South  Carolina  seeking 
a  goal  oriented  professional.  Experi- 
erKe  should  include  sales,  staff  motiva¬ 
tion  and  management.  Applicants  must 
have  at  least  two  years  experience. 
Good  starting  salary,  strong  incentive 
bonus  plan.  It  you  feel  you  are  qualified 
to  fill  this  position,  please  send  your 
resume  to: 

Jim  Hardesty 
Journal  Tribune 
21 OW.  N.  1st  Street 
Seneca,  SC  29678 


CIRCULATION  MANAGER 

ZONE  8:  16,000  PM  6-day  family- 
owned  operation.  We  offer  competitive 
base  and  production  bonuses.  Our  peo¬ 
ple  work  with  state  of  art  equipment  in 
a  modern,  congenial  environment.  The 
successful  candidate  should  have  con¬ 
siderable  motor  route  experience  and 
bubble  over  with  promotional  ideas. 
Your  application  must  give  education, 
work  experience,  and  expected  salary. 
Include  three  recent  references,  but  we 
won't  contact  anyone  without 
permission.  Write  Box  07217,  Editor  & 
Publisher. 

THE  CHARLOHE  OBSERVER  has  an 
immediate  opening  for  results  oriented 
people  to  work  as  Crew  Sales 
Supervisors  in  our  Circulation  Depart¬ 
ment.  The  job  entails  recruiting,  training 
and  motivating  crew  sales  represen¬ 
tatives  to  sell  subscriptions.  Applicants 
must  be  self-motivated,  leaders, 
organizers  and  planners.  Previous 
management  and  sales  experience  pre¬ 
ferred,  but  we  will  train. 

The  Charlotte  Observer  is  a  234,000 
circulation  daily,  302,595  SurKloy,  and 
is  located  in  the  piedmont  area  of 
North  Carolina,  equally  distant  from 
beaches  and  mountains. 

We  offer  excellent  management  sup¬ 
port,  salary  guarantee  with  com¬ 
mission,  auto  allowance,  excellent 
benefits  and  advancement  potential. 
For  consideration,  send  resume  and 
salary  history  to: 

Employment  Department  SCS 
c/o  The  ChaHotte  Observer 
600  South  Tryon  Street 
Charlotte,  NC  28202 
E.O.E. 

- EBffORHE - 


BUSINESS  EDITOR/WRITER: 

Established  publisher  with  int’l 
reputation  seeks  intelligent 
business  editor/writer  for  2 
successful  monthly  newsletters 
(mgmt  consulting  &  executive 
search)  &  other  editorial  respon¬ 
sibilities  for  related  publishing 
activities.  Journalism  &  business 
background  hel[rful.  Excellent 
working  conditions  in  challenging 
20-person  company.  Respond  in 
writing  by  Jan.  30  to  Kathleen 
Kennedy  Burke  at: 

KENNEDY  PUBLICATIONS 

Templeton  Rd/Fitzwilliam,  NH  03447 


_ EDtTORIAL _ 

A-l 

REPORTER 

Your  clips  show  success  in  depth  report¬ 
ing  and  records-based  reporting.  We 
offer  a  GA  beat  with  a  fccus  on  hard 
news.  Respond  to  Steve  Pradarelli,  City 
Editor,  Omkosh  Northwestern,  PO  Box 
2926,  Oshkosh,  Wl  54903-2926. 


AGGRESSIVE  17,000  daily  seeks  fear¬ 
less  and  hungry  education  reporter  who 
loves  to  puff  loose  threads  and  can 
follow  a  paper  trail  to  unravel  the 
mysteries  of  a  $42  million-a-year  small 
city  school  district.  Political  instincts  and 
ability  to  develop  extensive  source 
network  a  must.  If  you  itch  to  make  a 
name  for  yourself,  send  clips  and 
references  to  M.E.,  The  Citizen,  25  Dill 
St.,  Auburn,  NY  13021. 


AGGRESSIVE  BUSINESS  REPORTER 
needed.  We're  looking  for  someone 
interested  in  working  at  a  small 
(21,000  circulation)  but  g  rowing  Bay 
Area  daily  bent  on  builoing  a  better 
newspaper.  We  may  not  be  dole  to  pay 
the  most,  but  the  rewards  of  opportunity 
and  creative  freedom  will  come  to 
experienced,  perceptive  and  hard¬ 
hitting  people.  We're  interested 
in  diversifying  our  newsroom.  No  calls. 
Send  resume,  clips  and  references  to 
Kathleen  L'Ecluse,  City  Editor,  Daily 
Republic,  Box  47,  Fairfield,  CA  94533. 


ASSISTANT  CITY  EDITOR 

Assistant  City  Editor  sought  for 
Owensboro  Messenger-Inquirer,  a 
34,000  AM.  We  want  someone  with 
solid  news  judgement  and  strong  edit¬ 
ing  skills  to  coordinate  daily  with  the 
City  Editor  and  reporters  on  assign¬ 
ments  and  editing  of  copy.  Good  com¬ 
munication  and  leadership  skills 
needed.  Reporting  background  helpful. 
Two  to  five  years  of  daily  newspaper 
experience  and  one  to  two  years  of 
supervisory  experience.  Preferred  col¬ 
lege  degree  or  equivalent.  Send  resume 
to  Linda  Heath,  Human  Resource 
Director,  P.O.  Box  1480,  Owensboro, 
KY  42302-1480.  EOE. 

ASSISTANT  METRO  EDITOR  -  Aword- 
winning  daily  seeks  assistant  metro 
editor  with  a  passion  for  local  news 
and  an  ability  to  expand  our  com¬ 
munity  coverage.  Position  is  one  of 
three  assistants  directing  a  full-time 
reporting  staff  of  15  plus  a  stable  of 
able  stringers.  Respond  in  writing  by 
February  1 3  with  resume  (including 
references),  a  copy  of  your  paper  and 
reporting  clips.  Send  material  to:  Rick 
Fitzgerald,  Metro  Editor,  The  Ann- 
Arbor  News,  340  E.  Huron,  Ann 
Arbor,  Ml  48106-1 147.  The  News  is 
equal  opportunity  employer. 

COPY  EDITOR  for  The  Boy  City  Times, 
a  40,000  circulation  daily.  We're  look¬ 
ing  for  a  good  line  editor  with  strong 
headline  writing  and  page  layout  skills. 
Prefer  candidates  who  hove  AAocintosh 
and  some  QuarkXPress  experience  and 
a  desire  to  learn  more.  Competitive 
salary  and  benefits  in  a  good  com¬ 
munity  with  growth  potential.  Send 
resume  and  six  samples  of  work  to 
David  Vizard,  news  editor.  The  Bay 
City  Times,  31 1  Fifth  Street,  Boy  City, 
Ml  48708. 


_ EDfTORIAL _ 

BUSINESS  WRITER/EDITOR 

Zone  5  based  custom  publishing 
division  of  an  international  communica¬ 
tions  company  seeks  jounxilist  with  com¬ 
puter  industry  experience  to  edit  a  busi- 
ness-to-business  magazine  sponsored 
by  o  leading  information  technology/ 
information  services  company.  Duties 
include  reporting  and  writing  stories 
about  the  information  services  business, 
developing  ideas,  coordinating  and 
editing  the  work  of  freelances,  and 
managing  story  approvals.  Ideal  can¬ 
didate  will  be  a  self-starter  who  can 
function  in  a  dynamic,  client-server 
environment,  and  who  has  a  proven 
track  record  of  getting  work  done  on 
time  and  within  budget.  Send  cover  let¬ 
ter,  resume,  work  samples  and  salary 
history  to  Box  07227,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR,  90,000-circulation  daily 
in  Zone  3  needs  strong  leader, 
wordsmith  and  idea  person  to  be  the 
mentor  for  a  dozen  smart  and 
motivated  reporters.  Reply  to  Box 
07216,  Editor  &  Publisher. 


COPY  DESK  CHIEF:  Immediate  opening 
for  a  copy  desk  chief  with  the  Fort 
Worth  Star-Telegram's  Northeast 
newsroom,  covering  a  competitive  16- 
city  area  between  Forth  Worth  and 
Dallas.  This  editor  will  be  responsible 
for  processing  all  local  and  regional 
news  story  for  one  of  three  fully  zoned 
editions.  Editor  must  have  5  years' 
copy-editing  experience;  management 
and  additional  reporting  experience  pre- 
fered.  Send  clips,  resume  and  samples 
of  your  work  to  Joan  Krauter,  Editor, 
Fort  Worth  Star-Telegram,  3201 
Airport  Frwy  Ste.  108,  Bedford,  TX 
76021.(817)685-3888. 


COPY  EDITOR  -  Growing  17,000  PM 
daily  in  Pacific  Northwest  seeks  experi¬ 
enced  editor.  Quark  experience  pre¬ 
ferred.  Resume,  clips,  references  to: 
John  McCartney,  managing  editor. 
Peninsula  Daily  News,  Box  1330,  Port 
Angeles,  WA  98362. 

COPY  EDITOR 

The  Newport  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We  are  looking  for  someone  to 
improve  local  and  wire  copy,  write 
sparkling  headlines  and  design  section 
fronts  and  inside  pages.  Professional 

Xience  is  a  plus,  but  we  will  also  con- 
new  grads  with  strong  campus 
newspaper  and/or  internship  creden¬ 
tials.  Tell  us  about  yourself  and  send  a 
few  samples  of  your  work  to  Harvey 
Peters,  News  Editor,  The  Newport  Daily 
News,  101  Malbone  Road,  Nevrport,  Rl 
02840.  No  phone  calls,  pl^se. 

EDITOR,  Zone  2  business  weekly  is  look¬ 
ing  for  a  journalist  ready  to  edit  his  or 
her  own  publication.  Enthusiasm  for 
business  and  sense  of  journalistic 
mission  are  essential.  This  is  an 
opportunity  to  play  an  important  role  in 
a  vibrant  business  community.  Box 
07232,  Editor  &  Publisher. 

There  are  three  ingredients  in  a  good 
iife:  learning,  earning  and  yearning. 

Christopher  Morley 
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_ EDITORIAL _ 

EMERGENCY  SERVICES 
REPORTER/COPY  EDITOR 

Specialty  newspaper  publishing  com¬ 
pany  seeks  fulltime  reporter/copy 
editor  to  cover  fire,  rescue  and  emer- 
getKy  medical  community  in  New  York, 
New  ieney,  Connecticut  area.  Photog¬ 
raphy  skills  a  plus.  Send  your  resume 
with  salary  history  to:  Sunrise  Pub¬ 
lications,  5  Rock  Cut  Rood,  Newburgh, 
NY  12550. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


FEATURES  EDITOR 

You're  a  features  editor  at  a  smaller 
paper,  eager  for  the  chance  to  move 
up.  Or  you're  a  No.  2,  ready  to  run 
your  own  show.  You  have  the 
enthusiasm,  boundless  creativity  and  pro¬ 
ven  ability  to  turn  marketing  research 
and  reader  contacts  into  a  cutting-edge 
section.  We  have  the  spot  for  you; 
Editor  of  our  nine-member  features 
department.  We're  a  54,000  circula¬ 
tion  daily  in  California's  Central  Valley, 
between  San  Francisca  and  the  Mother 
Lode.  Please  send  resume,  work  sam¬ 
ples  and  a  letter  autlining  how  your 
feature  section  would  attract  new 
readers  to  Executive  Editor  Betty  Lid- 
dick,  The  Record,  P.O.  Box  900, 
Stockton,  CA  95201 


GENERAL  ASSIGNMENT  REPORTER 
for  7-day  daily  with  circulation  of 
29,000  in  central  Pennsylvania.  Be  part 
of  a  community-based  team  of 
reporters  covering  a  four-county  region. 
Experience  preferred.  Send  resume  and 
three  writing  samples,  including  at  least 
one  narrative  story,  to:  Dave  Hilliard, 
The  Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  telephone  calls, 
please. 


COME  TO  WHERE  THE 
ACTION  IS 

Big  news  happens  on  the 
beautiful  Gulf  Coast  and  we're 
looking  for  talented,  experienced 
joumalists  to  join  our  aggressive 
news  team.  Reporters,  editors, 
copy  editors,  graphic  artists  and 
photographers  are  all  welcome 
to  oppy.  We're  a  Gannett  daily 
of  65,000  circulation,  87,000 
committed  to  getting  better.  If 
you're  up  to  the  challenge,  we 
want  to  hear  from  you.  Send 
cover  letter,  resume  (including 
names  and  phone  numbers  or 
three  references),  clips  and  salary 
history/ requirements  to  Curtis 
Coghlan,  Executive  Editor, 
Pensacola  News  Jaurnal,  P.O. 
Box  12710,  Pensacola,  FL 
32574.  The  Pensacola  News 
Journal  is  an  Equal  Opp¬ 
ortunity  Employer  that  values 
and  appreciates  diversity  in  the 
workplace. 


EDITORIAL _ 

GENERAL  ASSIGNMENT  reporter  for 
Idaho's  largest  weekly  newspaper.  Look¬ 
ing  for  bright  writer,  tenacious  story 
researcher,  self-starter,  who  also  enjoys 
living  in  a  ski  resort.  B.A.  in  journalism 
required  but  will  consider  others  with 
other  degrees  plus  newspaper  experi¬ 
ence.  Send  resume  and  clips  to  Barbara 
Perkins,  news  editor,  Idaho  Mountain 
Express,  P.O.  Box  1013,  Ketchum,  ID 

83340. _ 

GRAPHICS  REPORTER 
for  a  1 2-person  news  art  department. 
Report  information  for  deadline  and 
feature  graphics.  Candidate  should 
have  reporting  experience  at  a  daily 
newspaper.  Must  be  able  to  recognize 
visual  possibilities  in  a  story.  Should  be 
comfortable  compiling  statistics, 
searching  electronic  databases,  and 
using  charting  programs.  Must  like 
working  as  a  team  with  news  artists. 
Send  a  resume  and  clips  to:  The 
Orange  County  Register,  Attn:  Tia  Lai, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701. 

GRAPHICS/DESIGN  EDITOR 
The  wheel  of  fortune  is  spinning,  and 
you  can  hit  the  jackpot  if  you  land  the 
Graphics/Design  Editor  at  The  Sun 
Herald  in  Biloxi,  MS.  Graphics/Design 
Editor  qualifications:  Ability  to  create  vis¬ 
ually  stunning  pages,  strong  Mac  and 
illustration  skills;  ability  to  praise,  teach 
and  supervise  graphic  artist  and  page 
designers,  work  with  all  newspaper 
departments  and  work  some  weekends; 
5  years  experience.  Send  resume  and 
work  samples  to  Andrea  Yeager, 
Managing  Editor,  The  Sun  Herald,  P.O. 
Box  4567,  Biloxi,  MS  39535-4567. 


HARD-HITTING  reporter  and  meticulous 
copy  editor  needed  for  6-day  a  week 
southern  Virginia  PM.  Successful  appli¬ 
cants  will  produce  clear,  accurate  copy 
that  draws  readers.  Copy  editor  also 
will  do  layout;  Quark  knowledge 
helpful.  Send  clips,  resume  to  Ginny 
Wray,  Editor,  Martinsville  Bulletin,  P.O. 
Box  371 1,  ^tortinsville,  VA  24415:  fax 
703-638-7409 

LAYOUT  SPECIALIST/COPY  EDITOR  to 
bring  computer/QuarkXPress  skills  to 
40,000  circulation,  7-day  daily  as  it 
makes  the  transition  to  pagination. 
Good  news  judgement,  language  skills 
and  headline-writing  skills  a  must. 
Features/sports  layout  background  a 
plus.  Send  resume  to  Paul  Coroitt,  news 
editor.  News  Journal,  P.O.  Box  25, 
Mansfield,  OH  44901;  FAX  (419)  522- 
6177. 


_ EDITORIAL _ 

LOCAL  PAGE  LAYOUT/COPY  EDITOR 
Knight-Ridder  daily  newspaper  seeks 
an  experienced  copy  editor  with  strong 
word  and  communication  skills  to  lay 
out  and  edit  our  daily  Local  pages. 

Please  send  resume  and  examples  of 
your  work  to: 

Chuck  Crouch 
Columbus  Ledger-Enquirer 
P.O.  Box  71 1 

Columbus,  GA  31902-0711 

MANAGING  EDITOR 

To  lead  the  editorial  department  of  our 
growing  group  of  ten  suburban 
weeklies  an  Long  Island,  NY.  Your 
experience  should  include  prior 
editorial  management  and  a 
demonstrated  commitment  to  quality  com- 
munity  journalism.  Send  Resume  and 
clips  to  Clifford  Richner,  Richner  Pub¬ 
lications,  379  Central  Ave.,  Lawrence, 
NY  1 1 559  or  Fox  (516)  569-4942. 


MEDIA  WRITER,  wanted.  Person  will 
report  on  trends  and  personalities  in 
radio  and  television,  critique  programs 
including  local  news,  profile 
personalities,  write  about  the  media's 
influence  on  culture,  spoken  and  writ¬ 
ten;  and  stay  abreast  of  developments 
in  multimedia,  magazines,  tabloids,  the 
cable  industry  and  Internet.  Top  experi¬ 
ence  salary  of  $865.66.  Send  resume 
and  writing  samples  to  Human 
Resources,  The  Blade,  541  N.  Superior 
St.,  Toledo,  OH  43660. 


NATIONAL  INVESTIGATIVE  TEAM 
LEADER 

Major  news  organization  wants  a  real 
leader  to  direct  a  strong  group  of 
reporters/writers.  Must  have  proven 
record  in  investigative  reporting,  plus 
excellent  editing  and  leadership  skills. 
Computer-assisted  reporting  skills 
desirable.  This  is  truly  a  one-or-a-kind 
job  for  a  one-of-a-kind  editor.  Send 
resume,  references  and  whatever  you 
think  will  get  you  an  interview  to:  Box 
07223,  Editor  &  Publisher. 


NATIONAL  SPORTS  JOBS  WEEKLY 
Media*Administration»Marketing 
_ (800)  339-4345 _ 

NEWS  EDITOR  needed  for  Suburban 
Philadelphia  daily  (75,000).  Strong 
management,  editing/design  skills  a 
must.  Competitive  market.  Nights  and 
weekends.  Women  and  minorities 
encouraged  to  apply.  Send  resume  and 
sample  of  work  to  Pat  Walker, 
Newsroom,  Bucks  County  Courier 
Times,  8400  Route  13,  Levittown,  PA 
19057. 


_ EDITORIAL _ 

PAGE  DESIGNER.  Gannett's  Star- 
Gazette  in  Elmira,  NY  seeks  a  fast, 
creative  page  designer  and  headline 
writer  for  our  night  shift.  Daily  experi¬ 
ence  necessary.  Wark  on  Hastech  or 
QuarkXPress  helpful.  The  Star-Gazette 
(35,000  daily/ 50,000  Sunday)  serves 
the  scenic,  family-oriented  Finger  Lakes 
region  of  Upstate  New  York.  Send 
resume  and  tearsheets  of  one  entire 
recent  week's  work,  plus  other  samples 
of  best  work  to  Charles  Nutt,  Editor, 
Star-Gazette,  201  Baldwin  St.,  Elmira, 
NY  1 4901 .  The  Star-Gazette  and  Gan¬ 
nett  are  equal  opportunity  employers. 
We  value  the  benefits  of  diversity  in  the 
workplace  and  especially  encourage 
those  who  share  our  vision  to  apply. 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  aniy. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 


REAL  ESTATE  WRITER 

The  Orlando  Sentinel  is  looking  (or  an 
experienced  journalist  to  write  for  our 
twice-weekiv  Homes  section.  The  suc¬ 
cessful  applicant  will  have  experience 
in  writing  about  home  financing  and 
the  impact  of  interest  rates,  home 
remodeling  and  home  construction.  If 
you  hove  experience  in  real  estate  writ¬ 
ing  for  a  daily  newspaper,  please  send 
a  resume  and  work  samples  to  James 
C.  Clark,  Asst.  Executive  Editor,  The 
Orlando  Sentinel,  633  N.  Orange 
Avenue,  Orlando,  FL  32801 . 


REUGION  WRITER 

The  Orlando  Sentinel  is  looking  for  a 
veteran  religion  writer  who  can  cover 
both  local  and  national  religion  topics 
and  leaders.  The  person  we  are  looking 
(or  already  knows  the  issues  and  indi¬ 
viduals  dominating  today's  religious 
debate  and  can  communicate  that 
knowledge  with  our  readers.  If  you 
have  experience  as  a  religion  writer, 
send  a  resume  and  work  samples  to 
James  C.  Clark,  Asst.  Executive  Editor, 
The  Orlando  Sentinel,  633  N.  Orange 
Ave.,  Orlando,  FL  32801 


REPORTER  -  Entry  level  and  willing  to 
work  hard  for  a  year  or  two  while  you 
learn;  or  long  on  experience  and  ready 
for  some  productive  late  career  years 
on  a  small  rural  daily  that  is  90  percent 
local  news.  The  pace  is  fast,  the  staff 
small,  the  pay  modest,  the  benefits 
good.  College  degree  or  experience  on 
a  daily  required.  Camera  knowledge 
helpful.  Send  resume,  clips  to:  Cliff 
Larimer,  Managing  Editor,  Lake  County 
Record-Bee,  PO  Box  849,  Lakeport,  CA 
95453.  Western  states  applicants  pre¬ 
ferred. 


REPORTER  wanted  for  city  hall  or  edu¬ 
cation  beat  at  expanding  Southwest 
Georgia  daily.  Qualities  we  seek: 
aggressiveness,  tenacity,  ability  to 
cultivate  sources,  storytelling-skills. 
Great  news  town:  crime  capital  of 
Georgia  in  the  Bible  Belt.  Fast-growing 
communications  company  with  future. 
Reply:  Phil  Lucas,  Managing  Editor, 
126  N.  Washington  St.,  Albany,  GA 
31701. 


1  Legal  Writer  ~ 

National  legal  newspaper  is  looking  for  a  staff  writer  for  features 
and  news  stories.  Position  entails  writing  about  various  aspects  of 
law  practice  including  office  management,  practice  development 
and  trends  in  the  legal  profession. 

A  legal  background  is  not  necessary,  but  excellent  writing  and 
reporting  skills  are  required.  A  strong  academic  background  is  a 
plus.  Salary  commensurate  with  experience. 

Send  resume  and  writing  samples  to: 
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_ EDITORIAL _ 

REPORTERS  NEEDED 
The  Fayetteville  Observer-Times,  a 
75,000-circulation  daily  in  southeastern 
North  Carolina,  has  the  following  open¬ 
ings: 

POUCE  REPORTER:  We're  lookina  lor  a 
tireless  self-starter  who  can  handle  one 
of  our  most  challenging  beats.  Can  you 
write  a  great  crimes  oriels  package, 
cover  the  major  stories  every  day  and 
still  turn  out  compelling  issues  stories 
each  week?  If  so,  we  want  to  hear  form 
you. 

GENERAL  ASSIGNMENT  REPORTER: 
Our  nighttime  g.a.  covers  breaking 
stories  and  works  on  enterprise  pieces. 
You  must  be  able  to  juggle  several 
assignments  at  once  and  move  from  sub¬ 
ject  to  subject  with  ease.  Excellent 
reporters  and  writers  needed  for  these 
key  positions.  Daily  newspaper  experi¬ 
ence  required. 

Send  resume,  references  and  clips, 
including  your  last  1 0  days  of  work,  to: 
John  Holmes.  Personnel  Director,  Fayet¬ 
teville  Observer-Times,  P.O.  Box  849, 
Fayetteville,  N.C.  28302. 


SOCIAL  ISSUE  REPORTER 

St.  Joseph  News-Press,  an  aggressive 
Midwestern  daily,  needs  an  experi¬ 
enced  reporter  to  cover  social  issues. 
We're  looking  for  a  self-starter, 
someone  who  cares  about  people,  loves 
to  dig  and  has  a  flair  for  writing.  Send 
resume,  clips  and  references  to  Nancy 
Gaarder,  City  Editor,  News-Press,  St. 
Joseph,  MO  64502. 

SPORTS  COPY  DESK  -  Experienced, 
advancement-minded  copy  desk/slot 
person  wanted  to  be  part  of  manage¬ 
ment  team  of  award-winning  sports  sec¬ 
tion.  Send  resume  to:  Vivian  Waixel, 
Managing  Editor,  The  Record,  150 
River  Street,  Hackensack,  NJ  07601 . 

SPORTS  EDITING/DESIGN 

Associated  Press  Sports  Editors  award¬ 
winning  sports  section  is  expanding  its 
design/copy  editing  desk.  We're  a 
43,500  daily,  49,500  Sunday  news¬ 
paper  seeking  creative  candidates,  pre¬ 
ferably  with  Aldus  Freehand  and/or 
Quark  experience.  You  need  strong 
design  and  editing  skills  and  an  interest 
in  sports.  We're  located  in  the  Carolina 
foothills,  midway  between  Atlanta  and 
Charlotte,  with  a  lake,  mountains  and  a 
major  university  nearby.  Send  resume 
and  clips  to  T.  Wayne  Mitchell,  Vice 
President  and  Editor,  Anderson  Inde¬ 
pendent  Mail,  Box  2507,  Anderson,  SC 
29622  or  fox  to  (803)  260-1276. 
WANTED:  Full-time  "new  media' 
reporter  for  weekly  news  magazine  cov¬ 
ering  the  communications  industry 
worldwide.  Beat  includes  coverage  of 
the  cable,  broadcasting,  online,  com¬ 
puter,  satellite  and  telephone  industries 
at  the  point  they're  converging  on  the 
information  superhighway.  3-5  years 
experience,  preferably  with  a  daily 
newspaper,  news  magazine  or  trade 
book.  Send  resume,  dips,  hard  copy 
and  references  to  Box  07231,  Editor  & 
Publisher. 

To  win  one's  joy  through  struggle  is 
better  than  to  yield  to  melancholy. 

Andre  Gide 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  for  a  sports 
editor  overseeing  efforts  of  talented 
award-winning  staff.  You  vdll  direct  cov¬ 
erage  of  preps,  small  college,  LSU,  the 
Dallas  Cowboys  and  New  Orleans 
Saints,  local  CFL  arxl  CBA  teams  and  a 
minor  league  basketball  team.  But  we 
want  more  than  traditional  coverage. 
Recreation,  the  outdoors,  women's 
sports,  enterprise  and  computer- 
assisted  reporting  also  are  important  to 
us.  A  strong  track  record  of  leadership 
is  as  important  as  sports  experience.  If 
you  feel  you're  up  to  the  challenge, 
send  letter,  resume  and  work  samf^es 
to  Editor  Judy  Christie,  The  Times,  222 
Lake  St.,  Shreveport,  LA  71 1 30. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  share  that 
vision  to  apply.  EEO 


SYSTEAAS  EDITOR 

You've  been  on  the  cutting  edge  of 
technological  change  in  your  News 
Department.  You've  experienced  what  it 
takes  to  paginate  a  newspaper  and 
launch  electronic  archiving  for  text  and 
photos.  You've  delved  extensively  into 
online  research  and  computer-assisted 
reporting.  Now  you're  ready  to  go  to 
the  next  level.  Write  Patti  Breckenridge, 
AME/presentation,  The  Tampa  Tribune, 
P.O.  Box  191,  Tampa,  FL  33601,  and 
tell  her  what  you've  done  and  why 
you're  ready  to  join  us  for  the  21st  cen¬ 
tury.  Sll  experience  preferred. 

THE  KANSAS  CITY  STAR  is  seeking  an 
experienced  reporter  to  serve  as  a 
national  correspondent.  Applicants 
should  hove  at  least  seven  years  expe¬ 
rience  with  strong  enterprise  reporting 
and  lively  writing  skills.  Coverage  area 
will  include  regional  news,  national 
topics,  politics  and  investigative  pro¬ 
jects.  The  application  deadline  is  Feb. 
15. 

Send  cover  letter,  resume  and  10  clips 
to:  Darryl  Levings 
Assistant  Managing  Editor/ 

Mid- America  and  National  Desk 
The  Kansas  City  Star 
1729  Grand  Blvd. 

Kansas  City,  MO  64108 


THE  OLDEST  BRITISH  Virgin  Islands 
newspaper  needs  young  reporter  for  its 
staff.  Send  CV  to:  Island  Sun  Rushit, 
Box  1 1 156,  St.  Thomas,  VI  00801  USA 
(FAX  (809)  494-4540) 


THE  PATRIOT-NEWS,  in  Penns^ania's 
capital  city,  is  seeking  a  nightside  copy 
editor  who  is  particularly  skilled  in 
production,  layout  and  design.  We  are 
looking  for  the  right  person  to  creatively 
design  our  local  pages  and  help  us  take 
the  next  step  in  rMesign.  Applicants 
should  have  strong  language  and 
headline  writing  skills,  but  a  particular 
interest  in  layout.  Skill  in  pagination 
required.  Send  resume  and  samples  of 
your  pages  to  Bob  Heisse  and  John 
Troutman,  City  Editors,  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17105.  No  calls,  please. 

THE  SAVANNAH  (Georgia)  NEWS- 
PRESS  has  immediate  opportunity  for  a 
Pressroom  Superintendent.  Attributes 
desired  include  excellent  communica¬ 
tion  skills,  at  least  three  years 
supervisory  experience  in  a  pressroom 
with  a  double  width  press  and  ability  to 
handle  applicable  administrative  duties. 
The  successful  candidate  will  be 
responsible  for  developing  standard 
operating  procedures  and  strategic 
objectives.  Other  responsibilities  include 
developing  training  programs,  purchas¬ 
ing  materials,  scheduling  crews  and  con- 
trdling  waste.  The  job  does  necessitate 
the  ability  of  the  successful  candidate  to 
be  flexible  in  working  as  needed  to  opera¬ 
tional  needs.  Please  send  your  resume 
Lou  Barnes,  Employment  Manager, 
Savannah  News-Press,  PO  Box  1088, 
Savannah,  GA  31 402. 


THE  VENTURA  COUNTY  STAR  is  seek¬ 
ing  experienced  sports  writers  and  staff 
writers  to  join  our  editorial  team.  Sports 
writers  to  cover  outdoor  and  recrea¬ 
tional  news  on  local  sporting  events 
and  personalities.  Must  be  know¬ 
ledgeable  about  sports,  minimum  3 
years  previous  experience.  Must  have 
copy  editing  and  page  layout  skills. 
Staff  writers  to  report  and  vrrite  on  local 
business  issues,  must  hove  at  least  one 
year  covering  a  city  or  county  gov¬ 
ernment.  Minimum  three  years  experi¬ 
ence  as  staff  writer  on  a  daily  newspa¬ 
per.  Mail  or  fax  resume  with  clips  to: 
Ventura  County  Star,  Human  Resources 
Dept.,  Attn:  J.  McKendry,  5250  Ralston 
St.,  Ventura,  CA  93003  or  fox  to  (805) 
644-5633. 


YOU 

are  a  working  reporter  with  strong  writing  skills  and  clippings  to  prove  them. 
You  probably  hove  from  two  to  five  years  of  experience  on  weeklies  or  small-  to 
mid-sized  dailies.  You  are  looking  for  an  opportunity  to  further  demonstrate  your 
writing  abilities...  and  in  doing  so,  earn  a  good  starting  salary  with  a  likelihood 
of  advancing  both  in  responsibility  and  pay. 

We  are  a  large,  Midwestem-based  (community  of  less  than  1 00,000)  company 
that  can  use  someone  capable  of  translating  business  world  jargon  into  clear,  com- 
nK>n  language  that  the  media  and  public  can  understand.  There  is  a  good-sized 
staff-many  of  them  with  media  backgrounds-  that  will  assist  and  work  with  you 
on  both  internal  and  external  communication  assignments  on  widely  varied  sub¬ 
jects. 

We  would  stress  again  that  demonstrated  writing  skills  are  the  asset  we  seek 
most.  If  you  think  you  have  them,  write  and  tell  us  about  yourself,  your  back¬ 
ground,  and  what  you  think  a  fair  starting  point  on  the  salary  scale  might  be. 
Samples  of  your  work  would  be  useful.  We  are  an  equal  opportunity  employer. 

Write:  Box  07219,  Editor  &  Publisher. 


THE  WINSTON-SALEM  JOURNAL,  a 
daily  newspaper  with  a  SurKloy  circula¬ 
tion  of  more  than  100,000  has  an  open¬ 
ing  for  a  reporter  vrith  several  years  of 
business  reporting  experience.  Our 
ideal  candidate  understands  business 
and  writes  erigaging  copy  that  interests 
all  readers  of  the  newspaper,  whether 
the  story  appears  on  page  one  or  in  the 
business  section.  Our  reporters  have 
assigned  beats,  but  must  be  ready  to 
cover  any  beat  vrhen  nqws  breaks.  The 
beats  include  medicine,  manufacturing, 
transportation,  finance,  retail,  the  local 
economy,  and  commercial  and  residen¬ 
tial  development.  Send  a  resume,  cover 
letter  and  your  best  clips  ta  Frank  Brill, 
business  editor,  P.O.  Box  3159, 
Winston-Salem,  NC  27102. 


TWO  California  correspondents 
needed  with  experience  in  education 
and  state  and  local  government,  partic¬ 
ularly  funding.  Will  cover  California  for 
D.C.  based  publisher.  Cover  letter, 
resume,  clips  ta  Jeanne  Williams,  GIS, 
4301  North  Fairfax  Dr.  #875,  Arl¬ 
ington,  VA  22203. 

TWO  OPENINGS  at  community- 
oriented  24,000-daily,  26,000-Sunday 
Press-Republican,  an  Ottawoy  newspa¬ 
per. 

Night  editor:  Strong  interpersonal  skills, 
creative,  sourxf  nev/s  judgement,  ability 
to  work  under  deadline  pressure,  know¬ 
ledge  of  current  events.  Some  copy  edit¬ 
ing,  design  experience  required.  Thurs- 
day-MorKjay,  4  ta  1 2:30  p.m. 
General-assignment  reporter,  with 
strong  writing  ^ills  and  interest  in  busi¬ 
ness.  Tuesday-Saturdoy,  evening  shift. 
Strong  benefit  packages.  City  on  Lake 
Champlain,  within  hour  of  Lake  Placid, 
Montreal.  Send  resume,  references, 
clips:  Editor  James  Dynko,  P.O.  Box 
459,  Plattsburgh,  NY  12901  or  fax 
518-561-3362. 


WRITER/ANALYST  -  Premier  risk- 
analysis  firm  seeks  a  seasoned  pro¬ 
fessional  writer/analyst.  Applicants 
should  have  a  broaci  knowledge  of 
world  affairs,  preferably  experience  as 
a  foreign  correspondent.  Writing  and 
analytical  skills  a  must,  Latin  American 
experience  and  Spanish  a  decided 
plus.  The  right  candidate  can  earn 
$75,000  compensation  package,  plus 
generous  fringes.  Resume  and  writing 
samples  to:  The  Ackerman  Group, 
1666  Kennedy  Causeway,  Suite  700, 
Miami  Beach,  FL  33141. 

technical/ 

NEW  MEDIA  EDITOR 

Editor  &  Publisher  seeks  NYC 
based  technology  editor  for 
information  superhighway 
beat.  Position  will  also  include 
editorial  overseeing  of  E&P's 
On-Line  Network  tor  Media 
Information,  Ampersand. 
Resume,  salary  requirements, 
references  a  must.  Please  fax 
(212)  929-1259,  Attn;  Colin 
Phillips  or  mail  to  1 1  W. 
19th  St.,  New  York,  NY 
10011. 
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WRITER:  Desperately  seeking  creatively 
freedom?  Top  trade  show  marketing 
magazine  -  published  by  small,  fast- 
paced,  progressive  company  —  seeks 
staff  writer  with  3-5  years  experience. 
Strong  news/business  writing  skills, 
photography  experience,  interest  in 
technology,  and  irreverent  sense  of 
humor  are  musts.  Send  resume,  writing 
samples  to:  Managing  Editor,  PO  Box 
368,  Rochester,  MN  55903;  e-mail  to 
ExhMagEdil@aol.com. 


DIRECTOR  OF  FINANCE  needed  to 
oversee  the  financial  reports  and 
records  of  the  Ventura  County  Star 
Newspapers.  Candidates  need  5 
years-i-  experience  in  Accounting  with  a 
minimum  of  2  years  as  a  controller  for 
medium  size  organization.  Prefer 
Bachelor's  degree  in  Accounting  or 
equivalent.  Good  communication  and 
supervisory  skills.  Mail  or  fax  resume 
to:  Ventura  County  Star,  Human 
Resources  Dept.,  Attn:  J.  McKendry, 
5250  Ralston  St.,  Ventura,  CA  93003 
or  fox  805-644-5633. 


FINANCIAL  SPECIAL  ASSISTANT  to 
Chairman/CEO  Washington,  D.C., 
area  media  company.  Strong  corporate 
and  individual  accounting  experience. 
CPA,  newspaper  experience,  and 
Northern  Virginia  resident  preferred. 
Write  VP/Personnel,  13873  Park  Cen¬ 
ter  Road,  #301 ,  Herrefon,  VA  22071 . 


MAILROOM 


THE  DAILY  TIMES,  a  30,000  Daily  and 
Sunday  newspaper,  seeks  a  Mailroom 
Manager.  Experience  with  automated 
inserting  equipment  a  must.  Candidates 
must  possess  strong  supervisory/ 
communication  skills.  Mail  resume  to: 
Circulation  Director,  PO  Box  1937, 
Solisbury,  MD  21802 


PHOTOGRAPHY 


PHOTO  EDITOR  lor  40,000  circulation 
daily  on  the  Saginaw  Bay  in  north¬ 
eastern  Michigan.  We  need  an 
organized,  energetic  person  who 
knows  how  to  work  with  a  senior  photo 
staff  to  produce  excellent  photography. 
Need  someone  who  can  interact  suc¬ 
cessfully  with  other  departments  to 
achieve  good  reproduction  of  images. 
Competitive  salary  and  benefits  in  a 
good  community  with  growth  potential. 
Send  resume  and  examples  of  your 
work  to  Paul  M.  Keep,  editor.  Boy  City 
Times,  31 1  Fifth  Street,  Bay  City,  Ml, 
48708. 


PRODUCTION  DIREQOR 

We  are  interested  in  locating  an  expe¬ 
rienced  newspaper  production  director 
who  has  the  leadership  skills  ta  assist  us 
in  our  continued  growth.  We  ore  a 
busy  multi-publication  group  with  com¬ 
mercial  printing  customers.  We  operate 
24  hours  a  day  within  a  heavy  oriented 
deadline  situation.  Our  experienced 
production  associates  operate  a  14  unit 
Goss  Community  press  and  work  in  a 
Mac  oriented  computer  department.  If 
you  have  the  experience  and  believe  you 
can  lead  our  associates  ta  new  heights 
end  maintain  our  commercial 
customers,  then  we  offer  a  competitive 
salary,  bonus,  and  benefit  package. 
Send  your  letter/ resume  to:  Ray  Pike, 
President.  CMN  Publications,  215  N. 
Main  St.,  Mount  Pleasant,  Ml  48858. 


COMPOSING  MANAGER 

The  Wichita  Eagle,  a  Knight-Ridder 
newspaper,  needs  a  Composing  Man¬ 
ager  ta  help  lead  us  out  of  a  paste-up 
and  proprietary  ad  make-up  environ¬ 
ment  to  MAC -Dosed  ad  composition 
with  news  and  classified  pagination. 
This  position  offers  excellent  advance¬ 
ment  potential  to  general  production 
management. 

The  ideal  applicant  has  a  bachelor's 
degree  in  business  administration  or  a 
related  field;  knowledge  of  managing 
an  imaging  system  in  a  postscript 
environment  using  Multi-Ad  and 
Quark;  at  least  five  years  of  manage¬ 
ment  experience;  and  experience  in 
managing  technological  transition. 

Send  resume  ta: 

The  Wichita  Eagle 
Human  Resources  Department 
P.O.  Box  820 
\Michita,  KS  67202 


ATEX  SYSTEM  MANAGER 
The  Press-Enterprise  in  Riverside,  CA,  is 
seeking  an  Atex  News  System  Man¬ 
ager,  someone  with  at  least  3  years 
Atex  experience  and  with  a  thorough 
understanding  of  newsroom  practices 
and  procedures.  Must  have  good  work¬ 
ing  knowledge  of  Alex  composition  and 
a  good  understanding  of  current  news¬ 
paper  technology.  Contact  Howard 
Oviens,  Director  or  Operations,  The  Pre¬ 
ss-Enterprise,  Box  792,  Riverside,  CA 
92502.  (909)  782-7785  or 
howens@pe.com. 


MARKET/ECONOMfC 
RESEARCH  ANALYST 

Qualifications  are: 

•BA.  Marketing/Economics. 

•Experience  v/im  spreadsheets  and  statistical  packages  such  as 
SPSS  or  SAS 

•Experience  with  Mainframes  desirable. 

Send  Resume  and  Salary  Requirements  to  Colin  Phillips,  Editor 


or  fax  to  21 2-691 -7287 


The  Daily  Record  is  seeking  an  experi¬ 
enced  Production  Manager  to  direct 
and  run  night  side  operation. 

Preferred  candidate  must  hove: 

-4  years  experience  in  production 
environment. 

-Excellent  communications  and  organi¬ 
zational  skills. 

-Worked  in  a  union  environment. 
-Thorough  knowledge  of  press  and 
mailroom  operations. 

-Ability  to  develop  and  maintain 
budgets. 

-Familiar  with  Mac  hardware,  QuarkX¬ 
Press,  Photoshop,  Lotus. 

-Experience  in  Quality  Control  is  a  plus. 

We  offer  a  very  competitive  salary  and 
benefits  package. 

Send  your  resume  and  salary  require¬ 
ments,  in  strictest  confidence  ta: 

Tom  Braunschweig 
Production  Director 
Daily  Record 
800  Jefferson  Road 
Parsippany,  NJ  07054 


PRODUCTION  MANAGER 

Minnesota  Sun  Publications,  a  publisher 
of  21  community,  weekly  newspapers 
in  suburban  Minneapolis,  is  in  search 
of  a  pre-press  Production  Manager.  The 
successful  candidate  will  have  several 
years  of  newspaper  production  experi¬ 
ence  including  management  of  person¬ 
nel.  Desktop  publishing  background 
helpful.  This  individual  coordinates  with 
an  outside  printer  and  manats  a  staff 
of  30  ta  meet  printer  schedules.  Salary 
commensurate  with  experience. 
Forward  resume  and  salary  require¬ 
ments  in  confidence  to  Alan  Holz, 
Human  Resources  Manager. 

Minnesota  Sun  Publications 
7831  East  Bush  Lake  Road 
Bloomington,  MN  55439 

Equal  Opportunity  Employer 


PRODUCTION  SUPERVISOR  -  Missouri 
printer  is  looking  for  an  experienced 
production  manager  with  hands-on 
knowledge  of  both  pre-press  and  web 
offset  printing.  Some  travel  is  involved. 
Salary  begins  at  $50,000  and  will 
increase  with  your  ability  to  manage 
cost,  waste  and  personnel.  401 K  and 
profit  sharing,  plus  Blue  Cross/Blue 
Shield  health  insurance  for  your  family 
paid.  Send  resume  ta  PTS,  Inc.,  PO  Box 
3204,  Tuscaloosa,  AL  35403. 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT  a  monthly 

journalism  review. 

•  Editor  &  Publisher  is  NOT  a  monthly 

association  house  organ. 

•  Editor  &  Publisher  is  NOT  sponsored  by  a 

university,  society  or  foundation. 

•  Editor  &  Publisher  IS  the  only  independent 

weekly  NEWS  magazine  covering  the 
newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 


LINE  ADS 
1  week-$8.20  per  line 

2  weeks-S7.26  per  line,  per  Issue. 

3  weel<s-S6.35  per  line,  per  Issue, 

4  weeks-$5.45  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4. 1 0  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-S2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.50  per  Insertion  for  box  service.  Add  $4.50  per  rserflon  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  as  an  additiorral  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  insertion:  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company 


Classification _ 

Authorized  Signature_ 


Credit  Card  # 


No.  of  Insertions: 


Amount  Enciosed:  $ 


EditorS'Publisher 

1 1  West  19th  Street,  NY,  NY  10011.  (212)  6754380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

PUBUSHER/CEO/GM/CCX) 

Over  17  years  of  successful  newspaper 
management  experience  including  10 
years  as  publisher  af  20,000-60,000 
award-winning  dailies.  Innovative  and 
persuasive  leader  committed  to  quality 
journalism  and  community  service. 
Extensive  labor  and  legal  background. 
Box  07204,  Editor  &  Publisher. 

AGGRESSIVE,  award-winning  editor 
seeks  key  post  with  daily,  prefnobly  in 
competitive  situation.  Staff  motivation, 
packaging,  editorial  leadership  are  my 
specialities.  Box  07230,  Editor  &  Pub¬ 
lisher. 

ANYTHING/ANYWHERE.  Editor/ 
writer  with  1 2  years  of  experience  in 

U.S.,  Japan,  FrarKe;  4  papers  to  name. 

Box  07224,  Editor  &  Publisher. 

ART/ED(TORIAL 

1  DO  whimsical  illustration  for  Los 
Angeles  area  papers.  How  about  for 
your  feature  pages?  On  disk  for  Mac. 
(213)  482-8940. 

BUSINESS  REPORTER  for  major  wire 
service  seeks  return  to  sports.  Over  7 
years  experience  from  high  schools  to 
horse  racing.  Zones  2,  3,  4. 

CIRCULATION 

908-636-0771 

A  PROFESSIONAL  newspaper  circula¬ 
tion  executive  with  excellent  creden¬ 
tials...  Over  25  years  experience. 
Strong  administrative  skills  and  people 
motivator.  Proven  track  record  in  all 
areas  of  Circulation.  Solid  Business  and 
personal  references  upon  request... 
interested  in  Zones  9-8-6  only. 

(702)  873-3936 

COPY  EDITOR  with  pagination  (Quark) 
and  graphic  experience  wants  ta 
relocate.  Must  be  near  university  for 
spouse.  Call  Tanalee  (801 )  229-1905. 

EDITOR/PUBLISHER  of  East  Bay 
(Phoenix)  Journal  for  three  years.  Paper 
folded,  and  am  looking  for  challenging 
editorial  position  in  B^  Area.  Rooert 

CIRCULATION  monogemont  expori'* 

Bruce  (510)  655-7221. 

ence.  Looking  for  a  new  opportunity  as 

PHOTOGRAPHY 

department  manoger  or  staff  position. 
Relocation  expenses,  salaries,  negotia¬ 
ble.  Available  Now.  Ron  (916)  632- 
0174. 

FREELANCE  photographer  with  WIRE  & 

DAILY  experience  available  for  Feature, 

News,  Sports  assignments.  Top-notch 
concert- shooter  also.  CAN  TRANSMIT!! 

CIRCULATOR:  Single  Copy,  Home 
Delivery,  Good  Motivator,  Shirt  Sleeve, 

Tim  (708)  298-6351.  Pager  (708)  603- 
6668.  Chicago  -  5  min.  form  O'Hore. 

Goal  Oriented.  20  years  exp.  Results! 
Zone  1 .  Box  0721 3,  Editor  &  Publisher. 

PROOFREADING 

PROFESSIONAL  Circulator  New  York 
City  and  suburbs.  Available  for  Market¬ 
ing  Services  on  a  contractual  or  employ¬ 

1  LL  GATGH  ■  ^^UR  AAloTAKcS 

Excellent  proofreader  seeking  freelance 
assignments  in  Zone  2.  Call  Kira  (201) 

447-8924  Fox  (201)  447-8996. 

ment  basis.  (51 6)  588-2735. 

EDITORIAL 

Spontaneity  is  the  quality  of  being 
able  to  trust  your  instincts,  take 

A  HARD  WORKER,  with  over  one  year 
of  daily  freelance  report! ng/photo/ 
obits/typeselting  experience,  seeks  util¬ 
ity  position.  Any  zone,  rural,  suburban 
preterred.  Andrew  (21 5)  829-9297. 

yourself  by  surprise  and  snatch  from 
the  clutches  of  your  well-organized 
routine  a  bit  of  unscheduled  pleasure. 

Richard  lannelll 
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Shop  Talk  at  Thirty  by  Phillip  J.  Meek 

AN  OPEN  LETTER  TO 
A  YOUNG  PUBLISHER 


CONGRATULATIONS! 

You  are  about  to  assume  one  of  the 
very  best  jobs  in  our  company,  as  well 
as  anywhere  in  the  newspaper  busi¬ 
ness. 

You  will  have  the  opportunity  to  run 
a  daily  newspaper  as  if  you  owned  it, 
but,  better  yet,  you  won’t  have  to  deal 
with  family  members,  bankers,  or 
both! 

Our  ability  to  continue  to  operate 
this  way  in  the  years  ahead  is  depen¬ 
dent  on  a  handful  of  key  executives 
such  as  yourself.  Thus,  this  letter. 

Our  newspapers  operate  in  the  most 
decentralized  manner  within  what  is 
largely  a  decentralized  company.  We 
have  been  able  to  avoid  any  centralized 
publishing  staff  and  keep  the  focus  of 
responsibility  on  our  newspaper  pub¬ 
lishers  —  not  to  be  nice  or  to  spoil  in¬ 
tentionally  our  “crown  princes”  but  to 
demonstrate  this  policy  has  worked  out 
exceedingly  well. 

There  is  no  contract  or  other  guar¬ 
antee  that  precludes  things  from 
changing  overnight  if  we  do  not  meet 
all  our  responsibilities  and  continue  to 
excel. 

As  I  was  taught  nearly  25  years  ago, 
our  system  is  totally  dependent  on  the 
self-generated  pressure  of  our  profit 
center  heads  —  in  this  case,  our  pub¬ 
lishers.  Operating  within  whatever  pa¬ 
rameters  set  by  your  boss,  you  are  ex¬ 
pected  to  establish  and  achieve  more 
challenging  goals  for  yourself  and  your 
organization  than  would  be  imposed 
upon  you  if  we  acted  in  a  top-down 
manner. 

This  carries  with  it  enormous  re¬ 
sponsibilities  and  burdens  on  your 
part.  It  will  be  lonely  at  times,  exhila¬ 
rating  at  others,  but  never  boring. 

And,  now,  for  some  specific  observa¬ 
tions  and  suggestions,  based  on  experi- 

Meek  is  senior  vice  president  of  Capital 
Cities/ABC  and  president  of  its 
pidjlishing  group. 


ence,  which  you  can  alter  as  you  see 
fit. 

First  six  months 

If  it  ain’t  broke,  avoid  making 
changes,  either  in  the  product  or  the 
people.  The  readers  have  developed  a 
habit  and  acceptance  of  the  paper  as  it 
has  evolved. 

Almost  across  the  board  the  manage¬ 
ment  team  is  excellent  and  proven.  As¬ 
sume  the  members  can,  and  will,  adjust 
to  new  leadership.  Give  them  the  ben¬ 
efit  of  the  doubt  and  don’t  get  upset  the 
first  time  you  hear  “So-and-so  would 
have  done  that  differently!” 

Time  management 

Your  initial  aspirations  recognized 
the  special  nature  of  being  a  newspaper 
publisher,  certainly  for  us.  Not  only 
does  it  involve  running  a  business  but 


also  leading  an  important  community 
institution  with  special  journalistic  re¬ 
sponsibilities.  Often,  time  spent  on  the 
latter  is  more  fun  and  exciting  than 
that  devoted  to  the  former. 

Caution:  Go  slow.  Your  first  responsi¬ 
bility  is  to  manage  the  business  in  a 
manner  superior  to  that  of  your  peers 
elsewhere.  Remember  the  adage,  “You 
can’t  do  good  until  you  are  doing  well.” 

Pace  yourself  in  your  editorial  and 
community  involvement.  Once  in,  it  is 
almost  impossible  to  extricate  yourself. 

Employees 

As  your  absolutely  most  important 
resource,  your  employees  need  to  be 
fairly  compensated,  motivated  and  well 
trained.  To  generate  the  funds  to  ensure 


that,  you  cannot  afford  one  more  em¬ 
ployee  than  is  absolutely  necessary. 

Over  time,  excessive  head  count 
steals  from  the  resources  needed  to 
compensate  and  develop  your  optimum¬ 
sized  work  force.  Another  adage:  Never 
have  one  unnecessary  person  in  the 
boat  you  captain  or  you  may  be  unable 
to  save  all  the  people  you  really  need 
when  a  storm  arises. 

Expenses 

The  same  theme  is  true  on  the  cost 
side.  You  are  moving  from  a  major  met¬ 
ropolitan  newspaper  to  one  with  less 
than  one-fifth  the  circulation  and  rev¬ 
enues,  so  the  same  kind  of  resources 
just  aren’t,  and  never  will  be,  available. 

You  must  be  ever  vigilant  in 
stonewalling  the  “wouldn’t-it-be-nice” 
programs,  so  you  have  the  money  to 
spend  on  what  is  really  needed.  We 


need  to  balance  constantly  the  short 
and  long  term,  but  permanent  “invest¬ 
ment  spending”  without  commensurate 
returns  is  an  invitation  to  disaster. 

Community  leader 
vs.  journalist 

Over  time,  you  will  develop  your  own 
style  regarding  how  to  juggle  what  are 
the  sometimes  conflicting  hats  you  will 
wear.  As  a  community  leader,  do  you 
make  it  clear  that  no  information  you 
learn  is  off-limits  to  the  newsroom? 

Do  you  influence  news  or  editorial 
coverage  or  promotional  resources  be¬ 
cause  of  positions  you  hold  in  the  com¬ 
munity? 

(See  Shop  Talk  on  page  38) 
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As  your  absolutely  most  important  resource,  your 
employees  need  to  be  fairly  compensated,  motivated 
and  trained  well. 
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Interactive  Newspapers  ‘95 

The  Dtfinitive  Conference  for  Information  Tedinology  in  the  Newspaper  Industry 


Feb.  5-8,  1995,  Hyatt  Regency  at  Reunion  Center,  Dallas,  Texas 


Look  Who’s  Speaking  at  Interactive  Newspapers  ’95: 


Joseph  Amram,  President,  Individual,  Inc. 

Alejandro  Aguirre,  Deputy  Editor,  Diario  Las  Americas 
Betsy  Ashton,  Manager,  NewsView/PhotoView, 

Mead  Data  Central 

Catherine  Bartholow,  Vice  President,  Managing  Director, 

The  Mowry  Company 

Linda  Bauer,  Vice  President,  Corporate  Communications 
and  Development,  The  News-Gazette 
Chip  Bayers,  Managing  Editor,  HotWired 
Richard  Beamish,  Head  of  Development,  Training 
&  Education,  The  Newspaper  Society 
Roger  Berensohn,  President,  Roger  Berensohn  &  Associates 
Louis  D.  Boccardi,  President  &  CEO,  Associated  Press 
Gary  Bolles,  Editor-In-Chief,  Interactive  Enterprises,  L.L.C. 
Neil  F.  Budde,  Editor,  The  Wall  Street  Journal 
Interactive  Edition 

Bud  Calvert,  Vice  President  &  General  Manager, 

Brite  Voice  Systems 

Jan  Calvert,  Director  of  Electronic  Information  Services, 

San  Fransisco  Newspaper  Agency 
Anthony  Coad,  New  Business  Development  Dir.,  The  Telegraph  PLC 
Jack  D.Dale,  Vice  Preadent,  Sales  &  News  Reladons,  QassiFACTS 
Jim  Debth,  Vice  President,  General  Manager, 

Interactive  Media,  Inc. 

Frank  H.  Dorf,  Electronic  Media  Manager,  The  Sacramento  Bee 
Martha  Duckett,  Planning  &  Process  Leader,  Strategic 
Integration,  Cowles  Media  Company 
Gregory  E.  Favre,  Executive  Editor,  Sacramento  Bee 
and  Pres.,  American  Society  of  Newspaper  Editors 
Roger  Fidler,  Director,  Knight-Ridder 
Informauon  Design  Laboratory 
Howard  Finberg,  Senior  Editor,  Information 
Technology,  Phoenix  Newspapers,  Inc. 

Jack  Fishman,  Editor  &  Publisher,  Citizen  Tribune 
and  Vice  Chairman,  National  Newspaper  Assoc. 

Jim  Fouss,  President  &  CEO,  Response  Analysis  Corp. 

Steve  Francesco,  President  &  COO,  Smart  Phone 
Communications,  Inc. 

Jim  Galli,  Manager  of  Business  Development, 

A.H.  Belo  Corporation 

David  Gianeili,  Special  Project  Manager  for  New  Ventures, 
Phoenix  Newspapers 

Mark  H.  Goldstein,  Co-Founder,  President  &  CEO, 

Reality  Online,  Inc. 

John  Granatino,  Director  of  Electronic  Publishing, 

Providence  Journal-Bulletin 

Terry  Hebert,  Advertising  Director,  The  Plain  Dealer 
Chris  Hendricks,  Manager  of  Technology, 

McClatchy  Newspapers,  Inc. 

Chris  Jennewein,  General  Manager,  Mercury  Center 
Retta  Kelley,  Executive  Dir./Newspaper  Alliances, 

Prodigy  Services  Co. 

John  F.  Kelsey,  III,  President,  The  Kelsey  Group 


Mark  A.  Krentzman,  Executive  Vice  President, 

Strategic  Systems,  Inc. 

Stan  Linhorst,  Director  of  New  Media,  Syracuse  Newspapers 
David  Lipman,  Chairman/Pulitzer  2000,  Pulitzer  Publishing  Co. 
Fredrick  G.  Manuel,  Publisher  &  CEO,  Heritage  Newspapers,  Iik. 
Uzal  Martz,  Publisher,  PottsviUe  Republican  and  Vice 
Chairman  of  the  Newspaper  Association  of  America 
Nancy  Hicks  Maynard,  President,  Maynard  Partners 
Len  Muscarella,  Managing  Director,  Interactive  Media  Associates 
Joel  N.  Myers,  President  &  CEO,  Accu-Weather 
Nora  Paul,  Library  Director  &  Associate,  Poynter  Institute 
Dale  Pearson,  Manager,  Publishing  Division, 

Frank  Magid  &  Associates 

Chip  Perry,  Vice  President,  New  Business  Development, 

Los  Angeles  Times 

Colin  Philiips,  Co-Publisher,  Editor  (s’  Publisher 
Martin  Radelfinger,  Vice  President  Business  Development 
Ampersand:  The  Network  for  Media  Information 
Madan  Rao,  Communications  &  Marketing  Director, 

Inter  Press  Service  News  Agency 
Patricia  Redmon,  Marketing  Manager,  R.R.  Donnelley  &  Sons 
Rosalind  Resnick,  Editor  &  Publisher,  Interactive  Publishing  Alert 
Molly  Ross,  511  Coordinator,  The  Tennessean 
Tonda  Rush,  President  &  CEO,  National  Newspaper  Association 
Larry  Sackett,  Vice  President/General  Manager, 

Claritas  Newspaper  Database  Marketing  Group 
Flavia  Sampaio,  Media  Service  Manager,  Agencia  Estado 
Wendy  W.  Sanko,  General  Manner,  US  WEST 
Marketing  Research  Group,  Inc. 

Henry  Scott,  Vice  President  of  New  Media/Products, 

New  York  Times  Information  Services 
Roland  Shareae,  Director,  Interactive  Resources, 

J.  Walter  Thompson 

Dan  Shorter,  Director,  New  Ventures,  Palm  Beach  Post 
Michael  Silver,  Vice  President/Editorial  and 
Development,  Tribune  Media  Services 
Nancy  M.  Simon,  Product  Manager,  Forms  on  Demand,  Inc. 
Karen  Stabley,  Director  of  New  Electronic  Media, 

The  Baltimore  Sun 

Marsha  A.  Stoltman,  Vice  President  &  General 
Manager,  Interactive  Newspapers,  Inc. 

Andy  B.  SutclifFe,  President,  Tele-Publishing,  Inc. 

Aviel  Tenenbaum,  Man^ng  Director,  Pineapple  Ltd. 

Eivind  Thomsen,  Managing  Director,  Schibsted  Film  A/S 
Theresa  Vickery,  Vice  President,  Marketing,  MarketLink,  Inc. 
Simon  Whan,  Managing  Parmer,  Learning  Curve 
Earl  Wilkinson,  Executive  Director,  International 
Newspaper  Marketing  Association 
Tommy  VVilliams,  Nil  Product  Manager, 

BellSouth  Telecommunications 
Jean  Gaddy  Wilson,  Executive  Director, 

New  Directions  for  News 

Lou  Zimmers,  President,  Zimmers  Voice  Publishing 


Sponsored  by  The  Kelsey  Group,  Editor  &  Publisher,  and  The  International  Newspaper  Marketing  Association. 


Register  before  Feb.  2  and  pay  $995.  Cost  is  $1,100  at  the  door.  (Tutorial  costs  $95 

Call  The  Kelsey  Group  today  to  register.  609-921-7200  ext.  223  or  fax  your  request  to  609-921-21  12. 


“Earlier  this  year,  at  the  request  of some  of  our  National 
Advertisers,  we  wished  to  establish  a  high  quality  weekend 
publication  to  compliment  our  ten  successful  mid-week  editions. 

After  exploring  our  options,  we  found  CoverSTORY 
provided  the  solution  with  a  colorful  and  entertaining  piece 
at  an  extremely  attractive  cost  of  production. 

After  45  years  (/ publishay  weekly  papers,  this  was  one  of 
our  easiest  and  most  successful  product  introductions  to  date  ” 

Joseph  J.  McDonald,  Jr. 

General  Manager,  Kapp  Advertising  Service,  Inc. 


CoverSTORY  builds  revenues,  profits  and  readership  -  three  good 
reasons  why  it’s  the  fastest  growing  entertainment  package  in  the 
industry.  For  more  information: 

Send  to:  CoverSTORY, 

3150  Des  Plaines  Ave. 

Suite  115, 

Des  Plaines,  IL  60018. 

Fax:708-299-9509. 

Or  call:  Paul  Camp,  Publisher,  1  (800)  21ST0RY. 


Newspaper 


Phone  Number. 


Address. 


CitylStatelZip 


The  Best  Performer  in  the 
Entertainment  Business. 


